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>KnightRidder> 


We're  local, 
^oast  to  coast, 
in  newspapers... 


>  The  Philadelphia  Inquirer 

>  Detroit  Free  Press 

>  The  Miami  Herald  &  el  Nuevo  Herald 

>  San  Jose  Mercury  News 

>  The  Kansas  City  Star 

>  The  Charlotte  Observer 


>  Fort  Worth  Star-Telegram 

>  Saint  Paul  Pioneer  Press 

>  Contra  Costa  Newspapers 

>  Philadelphia  Daily  News 

>  Akron  Beacon  Journal 

>  The  (Columbia,  S.C.j  State 


>  Lexington  (Ky.)  Herald-Leader 

>  The  Wichita  (Kan.)  Eagle 

>  The  Macon  (Ga.)  Telegraph 

>  Tallahassee  (Fla.)  Democrat 

-  >  The  (Wilkes-Barre,  Pa.)  Times  Leader"  . 

>  Duluth  (Minn.)  News-Tribune 


I 


Knight  Ridder  congratulates  the  Saint  Paul  Pioneer  Press  on  winning  -the  Pulitzer  Prize 
for  Beat  Reporting.  > 

After  three  months  of  investigation,  the  Pioneer  Press  broke  a  story  alleging 
'  academic  fraud  in  the  University  of  Minnesota  basketball  program. 

It  hit  the  front  page  of  the  paper  one  day  before  the  Gophers  basketball  team, was 
to  play  its  first-round  NCAA  tournament  game. 

'  The  university  promised  a  thorough,  independent  investigation.  It  also  suspended 
four  players  who  were  named  in  the  allegations.  They  were  not  eligible  to  play  in  the' 
tournament  game,  which  the  Gophers  lost  75-63.  ”  ‘ 

The  reader  response  was  immediate,  passionate,  overwhelming — and  divided. ‘ 
Hundreds  called,  e-mailed  and  wrote  the  paper  to  say  they  were  outraged  that  it  would 
publish  such  a  story  on  the  eve  of  the  Big  Game.  Even  Governor  Jesse  Ventura  weighed 
in,  calling  the  paper's  decision  "despicable." 

✓ERSiAL  Call 

^ULiTZER  Prize  Winning  Effort. 

Six  months  later,  the  university  released  its  long-awaited  report.  At  least  18  players 
were  found  to  have  cheated.  The  school  will  likely  forfeit  every  victory  since  1993.,Totol 
^  '  ■  cost  of  the  scandal;  $5  million.  Four  top  officials  of  the  athletic  department  were  ousted. 

For  the  reporters  and  editors  who  had  been  accused  of  everything  from 
racism  to  opportunism  since  the 

'  ■  Pioneer  Press  uncovered  the  fraud,  it 

,  was  a  day  of  vindication. 

Knight  Ridder  congratulates 
the  Pioneer  Press  and  its 
people  on  the  award  and  on  , 

,  ,  their  commitment  to  journalis- 

'  tic  ethics.  We  concur  whole¬ 

heartedly  with  the  readers  who  called  the  tirriely  reporting  of  this  story 
, "newspapering  at  its  finest." 

Knight  Ridder.  What  a  difference  a  newspaper  can  make. 
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Information  for  Life 


>  Belleville  (III.)  News-Democrat 

>  Columbus  (Ga.)  Ledger-Enquirer 

>  The  (Biloxi,  Miss.)  Sun  Herald 

>  The  (Fort  Wayne,  Ind.)  News-Sentinel 

>  The  (Myrtle  Beoch,  S.C.)  Sun  News 

>  Bradenton  (Fla.)  Herald 


Grand  Forks  (N.D.)  Herald 
The  (San  Luis  Obispo,  Calif.)  Tribune 
The  Monterey  County  (Calif.)  Herald 
(State  College,  Pa.)  Centre  Daily  Tjmes 
Aberdeen  (S.D.)  American  News 
The  (Warner  Robins,  Ga.)  Daily  Sun 


...and  on  the 
Real  Cities  Network. 
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'  “Parade  is  like  a  good 
friend  that  shows  up 
’  every  Sunday  and 
brings  America  together.” 

;Roger  Kintzel,  Publisher, 

The  Atlanta  Journal-Constitution 
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CALIFORNIA'S  NEWSPAPER  Tim 

JOHN  P.  Borger’s  statement  — 

“Any  tax  that  targets  a  small  group  of 
newspapers  violates  the  First  Amend¬ 
ment”  [“Letters,”  Ei^P,  July  3,  p.  5]  —  is 
true  as  far  as  it  goes,  but  that  general  rule 
may  not  invalidate  the  tax  if  the  state  of 
California  exempts  its  smallest  papers  from 
the  generally  applicable  state  sales  tax.  In 
the  1983  Minneapolis  Star  case  cited,  the 
U.S.  Supreme  Court  invalidated  a  special 
use  tax  on  the  cost  of  paper  and  ink.  The  tax 
exempted  the  first  $100,000  of  paper  and 
ink  purchased  annually,  thereby  e.xempting 
all  but  14  of  the  state’s  388  paid-circulation 
papers.  The  court  invalidated  the  tax  be¬ 
cause  it  was  a  special  tax  targeting  the  press 
and  was  a  tax  on  such  a  small  group  that  it 
resembled  a  penalty  for  certain  papers. 

Unfortunately,  in  1991,  the  high  court 
created  a  more  restrictive  test  for  the  appli¬ 
cation  of  a  generally  applicable  tax  on  the 
press,  such  as  California’s  sales  and  use  tax. 
In  Leathers  vs.  Medlock,  the  court  upheld 
Arkansas’  generally  applicable  sales  tax  on 
cable  TV  services  that  exempted  sales  of 
newspapers  and  magazines.  Writing  for  the 
court.  Justice  Sandra  Day  O’Connor  said, 
“[Djifferential  taxation  of  speakers,  even 
members  of  the  press,  does  not  implicate 
the  First  Amendment  unless  the  tax  is 
directed  at,  or  presents  the  danger  of 
suppressing,  particular  ideas.” 

Although  I  disagree  with  the  court,  my 
reading  of  the  Leathers  decision  is  that  a 
California  newspaper,  to  invalidate  the  tax, 
would  have  to  prove  the  tax  is  a  deliberate 
attempt  to  punish  certain  First  Amend¬ 
ment  speakers  or  that  it  targets  such  a  small 
number  of  speakers  that  it  presents  the 
danger  of  suppressing  particular  ideas. 


i  While  no  one  knows  how  small  the  number 
i  must  be  to  present  a  danger  of  suppressing 
;  ideas,  it  probably  is  a  smaller  number  than 
I  that  represented  by  every  metro  daily  and 
j  the  vast  majority  of  suburban  dailies  that 
j  would  still  be  taxed  if  the  tax  burden  was 
!  lifted  on  the  state’s  smallest  papers. 

THOMAS  W.  NEWTON 
I  GENERAL  COUNSEL 

'  California  Newspaper 

Publishers  Association 
Sacramento,  Calif. 

PICTVRETHIS 

You  BLEW  IT,  EaPl  Alicia  Mundy 
gave  us  a  delightful  take  on  Gail 
Collins,  The  New  York  Times' 

I  “newest”  political  chuckle  factory,  and  you 
didn’t  publish  a  photo  of  “this  54-year-old 
info  babe”  \_E&P,  June  19.  p.  102]. 

Collins  admirers  deserve  the  chance  to 
j  see  her  “in  person.”  Next  edition,  perhaps? 

WES  PEDERSEN 
!  DIRECTOR,  COMMUNICATIONS  AND 

PUBLIC  RELATIONS 
The  Public  Affairs  Council 
Washington 

LETTERS®  EDITORANDPUBLISHER.CO.M 

Correction 

I  In  a  June  26  article  on  Web-based  map- 
\  making  services  (“A  world  of  maps  revolve 
\  around  NexpoJ’p.  54),  it  was  suggested 
incorrectly  National  Geographic  had 
\  started  such  a  service.  National  Geographic 
has  partnered  on  several  projects  with 
!  MapQuest.com,  which  recently  launched  a 
'  custom-mapping  service  and  says  that  it 
\  eventually  unll  offer  National  Geographic 
maps  via  the  Web  for  newspaper  use. 


- -  50  YEARS  AGO  - 

NEWSPAPERDOM  s  FROM  EDITOR  &  PUBLISHER 


JULY  1.5,  19.50: 

First  fatalities  among  news  corre¬ 
spondents  covering  the  Korean 
War  occurred  July  10,  when  Ray 
Richards,  International  News  Ser¬ 
vice  correspondent,  and  CpI. 


Ernie  Peeler,  of  the  U.S.  Army’s 
Pacific  Stars  and  Stripes  news¬ 
paper,  were  killed  in  front-line 
fighting. 

Daily  newspaper  circulations  re¬ 


main  at  an  all-time  high,  with 
both  morning  and  evening  papers 
showing  slight  increases  for  the 
period  ending  March  31, 1950, 
when  compared  with  the  same 
period  a  year  ago. 
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Main  telephone  646-654-5100 


Editor  and  Publisher 

Classified  toll-free  number:  1-888-825-9149 
Fax:  646-654-5312 


Adweek/  Brandweek/  Mediaweek 

Classified  toll-free  number:  1-800-7-ADWEEK 
Fax:  646-654-5313 


Three  of  five 
unions  have 
ratified  new  labor 
agreements  with  the 
San  Jose  (Calif.) 
Mercury  News 
Members  of  unions 
representing  editorial 
employees,  typeset¬ 
ters,  and  drivers  have 
voted  for  the  new 
contracts.  Members 
of  the  remaining  two 
unions  —  one  repre¬ 
senting  press  work¬ 
ers,  the  other  mailers 
—  were  expected  to 
vote  on  their  pacts 
yesterday. 

The  agreements 
run  until  June  30, 
2006.  -  JOEL  DAVIS 


“It  isn’t  even  all  of  the  press  that’s  working  badly,” 
said  Jack  Ferguson,  vice  president  of  production  for 
Sun-Times  owner  Hollinger  International  Inc.  A 
veteran  of  offset  conversions,  Ferguson  ran  a  Goss 
Urbanite  in  1966  at  Mirror  Group’s  “experimental” 
plant  in  Belfast,  Northern  Ireland,  moved  to  the  big¬ 
ger  Goss  Metros  in  Scotland  in  tbe  1970s,  and  by  the 
mid-’90s  was  converting  Southam  Inc.’s  Vancouver 
dailies  from  flexo  to  MAN  Roland  offset. 

“It  all  comes  back  to  areas  of  (Joss  responsibility 
—  with  either  defective  engineering,  defective  man- 


Chaos  in  the  pressroom  puts  brakes 
on  ballyhooed  relaunch  of  Chicago  tab 


BY  MARK  FITZGERALD 

CHICAGO 


The  Chicago  Sun-Dmes’  long-promised  re- 
launch  with  a  dramatic  redesign  to  show  off 
its  offset  color  capabilities  bas  been  stopped 
dead  in  its  tracks  by  an  equipment  nightmare  at  its 
brand-new  $  100-mil¬ 
lion  production  plant. 

Copies  are  emerging 
from  the  plant  that  are 
barely  saleable:  Color 
reproduction  is  often 
muddy,  and  black- 
and-white  inking  on 
the  page  can  range 
from  almost  unread- 
ably  light  to  oversatu¬ 
rated  and  splotchy. 

Individual  issues  occa¬ 
sionally  contain  evi¬ 
dence  of  so  many 
printing  problems  that 
they  look  as  if  they 
were  specially  pre¬ 
pared  for  use  as  exam¬ 
ples  at  a  technologj' 


Central  Newspa¬ 
pers  Inc.  CEO, 
Chairman,  and  Presi¬ 
dent  Louis  A.  “Chip” 
Weil  III  will  lose  his 
job  when  Gannett  Co. 
Inc.  completes  its 
$2. 6-billion  takeover 
of  his  company  this 
summer.  But  he’ll  re¬ 
ceive  a  $2-million 
bonus  and  $3.58  mil¬ 
lion  in  severance  pay. 


Pressing  issues  at  the  Chicago  Sun-Times  may  have  ruptured  the  Goss/Hollinger  relationship. 

seminar. 

At  the  center  of  the  tabloid’s  problems,  Sun-Times 
executives  said,  are  the  six  Newsliner  double-wide 
color  offset  printing  presses  from  Goss  Graphic  Sys¬ 
tems  Inc.,  headquartered  in  nearby  Westmont,  Ill. 

All  other  equipment  works  fine,  the  executives  said. 


ufacturing,  or  defective  installation,  and  a  failure  to 
correct  things,”  he  said. 

Some  examples,  Ferguson  said:  A  press  protection 
system  —  made  by  Baldwin  Technology  Co.,  but  al¬ 
tered  by  Goss  during  installation  —  malfunctioned  so 
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E  &  P  NEWS 


or  three  times  his 
1999  base  salary 
plus  bonus,  according 
to  a  federal  filing  by 
Central. 

Two  other  top  ex¬ 
ecutives,  Thomas  K. 
MacGillivray  and  Eric 
S.  Tooker,  will  each 
get  a  $1 -million 
bonus  and  severance 
equaling  three  times 
last  year's  base 
salary  and  bonus. 
Eleven  others  are  in 
line  for  severance  pay 
equal  to  twice  their 
salaries. 

-  LUCIA  MOSES 

NLRBPONDEBS 
COURT  APPEAL 

A  National  Labor 
Relations  Board 
spokesman  said  the 
board  will  likely  de¬ 
cide  this  week 
whether  to  appeal  a 
federal  court  ruling 
that  the  Detroit  news¬ 
paper  strike  was  not 
caused  by  manage¬ 
ment's  unfair  labor 
practices. 

The  six  unions  that 
began  the  strike  on 
July  13,  1995,  have 
already  said  they  will 
appeal. 

Union  members 
marked  the  fifth  an¬ 
niversary  of  the  walk¬ 
out  last  Thursday 
with  a  rally  in  front  of 
the  building  housing 
the  jointly  operated 
Detroit  News  and  De¬ 
troit  Free  Press. 
-MARK  FITZGERALD 

BELOTOPARE 

ITCflOLRINRS 

Dallas  Morning 
News  parent 
Belo  said  it  will  sell 
its  ownership  in  the 
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badly  that  the  newsprint  web  repeatedly  broke  and 
wrapped  around  parts,  damaging  blanket  rollers,  ink¬ 
ing  drums,  and  other  vital  components.  Installation 
of  one  press  was  delayed  for  months  while  Goss  em¬ 
ployees  cannibalized  it  to  replace  parts  damaged  by 
these  web  wraparounds.  A  Goss  dampening  system  — 
vital  for  printing  readable  pages  —  has  never  worked 
properly,  he  said.  The  tensioning  system,  which  helps 
ensure  that  color  photographs  are  crisp,  remains  “an 
area  of  mysteiy 
because  Goss 
has  never  ex¬ 
plained  it  — 
perhaps  be¬ 
cause  they 
can’t,”  Fergu¬ 
son  said. 

Converting 
from  letter- 
press  —  which  the  Sun-Times  has  run  on  presses 
Goss  installed  in  1957  —  to  offset  can  be  a  difficult 
process.  At  least  one  Goss  service  manager  blames 
the  problems  on  older,  unionized  Sun-Times  press¬ 
men  who  refuse  to  change  old  habits.  But  Ferguson 
said  the  biggest  problems  on  the  new  Goss  presses 
are  caused  by  the  poor  operation  of  their  folders  —  a 
part  that  is  the  same  on  letterpress  or  offset. 

Tensions  during  installation  grew  so  intense  that 
last  month  the  Sun-Times  locked  Goss  service  per¬ 
sonnel  out  of  the  printing  plant.  According  to  a  per¬ 
son  familiar  with  the  incident,  Goss  employees 
were  escorted,  one  at  a  time,  by  security  guards  into 
the  plant  to  retrieve  their  tools  and  then  sent  home. 

“I  kicked  them  out  because  they  were  causing  more 
delays  by  being  on-site  than  not,”  Ferguson  said.  On 
its  best  nights,  the  paper  prints  about  three-quarters 


I  of  its  482,000-plus  copies  on  the  offset  presses,  and 
I  the  rest  on  its  downtown  letterpress  units. 

!  The  paper  is  refusing  to  make  any  further  pay¬ 
ments  on  the  press,  and  litigation  looks  likely.  In  re¬ 
cent  years,  only  one  other  big  Goss  installation 
wound  up  in  court  —  a  case  involving,  as  it  happens, 
the  first  Newsliner,  purchased  by  New  York’s  Daily 
News,  whose  lawsuit  concerning  its  installation  and 
!  operation  was  dismissed. 

Ferguson  said 
he’s  now  con¬ 
vinced  that  Goss 
decided  long  ago 
to  essentially 
abandon  the 
Sun-Times  proj¬ 
ect.  “Since  the 
end  of  last  year, 
there  have  been 
fewer  and  fewer  Goss  people  on-site,  and  it  became 
clearer  and  clearer  that  this  was  a  predetermined 
course  of  activity,”  he  said. 

Goss  executives  would  not  comment.  Marketing 
Director  Barbara  L.  Gora  said,  citing  a  policy  of  not 
discussing  customers. 

Certainly,  Hollinger  is  a  big  customer:  Goss  presses 
print  all  the  chain’s  metros  in  Canada  and  Britain  and 
nearly  all  its  smaller  papers.  But  now,  Ferguson  said, 
Goss  is  telling  Hollingcr’s  North  American  papers 
that  it  will  no  longer  provide  parts  or  service  for  their 
presses  because  of  the  Sun-Times  dispute. 

Meanwhile,  the  tab’s  newsroom  is  champing  at  the 
bit  to  implement  the  redesign,  said  new  Sun-Times 
Editor  in  Chief  Michael  Cooke,  who  added,  “But 
there’s  no  point  putting  in  a  redesign  when  it  can’t 
run  on  one-quarter  to  one-third  of  the  papers.”  11 


“There  have  been  fewer  and 
fewer  Goss  people  on-site,  and 
it  became  clearer  and  clearer 
that  this  was  a  predetermined 
course  of  activity”  —  jack  ferguson 

Hollinger  International  Inc. 


Witness  to  wit  at  White  House 


It’s  no  joke:  Helen  Thomas  to  tell  all^ 


BY  JOE  STRUPP 

COULD  John  F. 
Kennedy  have 
made  it  on  “The 
Tonight  Show”?  Did  Jim¬ 
my  Carter  have  the  light 
stuff  for  a  gig  on  “Satur¬ 
day  Night  Live”?  Was 
George  Bush  a  closet 
Robin  Williams? 

Answers  to  these  and 
other  presidentially 
tinged  humor  questions 
may  soon  be  given  by 
none  other  than  Helen 


Thomas,  United 
Press  International’s 
former  White  House 
bureau  chief,  who 
since  1961  has  spent 
nearly  40  years  at 
1600  Pennsylvania 
Ave.  chronicling  eight 
commanders  in  chief. 

Thomas,  who 
stepped  down  from  her 
long-running  UPI  gig  in 
May  and  recently  signed 
on  to  write  a  semiweekly 
column  for  Hearst 


HELEN  THOM^S 


front  ROW; 

. . . .  AT  THE 

WHITE  house 


"Helen  Thomas’  last  book, 
a  1999  autobiography 


Newspapers,  said  she 
also  is  writing  a  book 
about  presidential  wit, 
which  she  hopes  will  be 
out  next  year.  “I  think 
they  all  had  a  sense  of 
humor  and  a  wit,”  said 
Thomas,  79. 

“Kennedy  used  it  with 
flair,  and  Johnson  had 
real  stories  that  went  on 
and  on,  but  got  you  in 
the  end,”  she  added. 
“Nixon  could  be  pretty 
cutting,  and  so  could 
Carter  —  especially 
when  they  became  more 
relaxed  in  the  job.”  11 
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MediaNews  on  the  Gold  Coast 


Making  a  move  in  Connecticut  ^CONNEOTCUT  rOST 


BY  LUCIA  MOSES  HISJAJ 

IT  DIDN’T  TAKE  WlLEIAM  DeAN  SiNGLETON 
long  to  find  a  use  for  the  proceeds  from  the  ^ 
recent  sale  of  his  New  Jersey-area  papers. 
Denver-based  MediaNews  Group  Inc.  agreed 
to  buy  the  Bridgeport-based  Connecticut  Post, 

Thomson  Newspapers’  U.S.  flagship. 

MediaNews  Chief  Financial  Officer  Joseph  J. 

Lodo\TC  rV  said  the  company  was  looking  for  a  _ 

place  to  spend  the  money  when  Thomson, 
which  has  sold  papers  to  Singleton  before,  ap- 
proached  it  about  buying  the  Post.  MediaNews  . 
liked  the  paper’s  relatively  large  size  (circulation  ~ 


Thomson 
sells  Post  to 
MediaNews^ 


Firms  in  big  ngtil  1 
owrimienwrrnnldi 


The  deal  will  preserve  diversity  of  ownership  -w 
on  Connecticut’s  Gold  Coast,  where  the  Post  battles 
the  Journal  Register  Co.’s  New  Haven  Register  to  the 
east  and  the  Greenwich  and  Stamford  papers  that  the 
Tribune  Co.  is  acquiring,  via  its  Times  Mirror  Co. 
deal,  to  the  west.  “It’s  a  new  player  coming  in,”  said 
Michael  Killian,  senior  vice  president  at  the  inde¬ 
pendent  Record-Journal  in  New  Haven  County.  “I 
think  itll  be  healthy  for  the  market.” 

Packaged  with  the  Post  are  four  Fairfield  County- 
based  paid  nondailies  (total  circulation  36,526), 


JNNECnClJr  POST  ,j  M^ia- 

T  Thomson  would  continue 
operating. 

JAJL?  MediaNews  |  Terms  were 

not  disclosed. 
The  sale  is  ex- 
5^5^^  pected  to  close 
!  Oct.L 

Separately, 
Thomson  an- 

---  nounced  it  has 

/dB  !==«!!!.  '"“I  agreed  to  sell 

•'Ai  ;ES55a»=“  Firms  in  big  tlgtil  |  ^ 

f'Ha  ^  o»m-nniem<  rii»i*|  to  Cox  News- 

-  -  jL  I  two  Ohio  pa- 

«1  wuntt  Pf 

Gannett 

Post  keeps  readers  posted  about  sale.  jjj(.  Both 

the  Middletown  Journal  and  The  Journal-News  in 
Hamilton  will  be  sold  to  Cox  since  the  company  exer¬ 
cised  its  right  of  first  refusal.  The  sale  will  give  Cox, 
which  already  has  the  nearby  Dayton  Daily  News,  a 
stronger  position  in  the  region. 

The  Connecticut  Post  was  the  last  of  the  49  U.S. 
dailies  Thomson  was  seeking  to  sell  as  it  sharpens  its 
focus  on  electronic  media.  Including  the  Post,  the 
sales  will  have  netted  Thomson  $2.44  billion.  11 


Mile-High  cry:  'Union,  Yes!’ 

Labor  jumps  on  Denver  JOA  bandwagon 

Hearing  the  beat  of  the  same  drummer :  !  erh^  ofTeamste^aii 

o  ann  nrnnnrtinn  nnpra-  opnt  Ipttprs  tn  thp  I  I  S. 


BY  MARK  FITZGERALD 


CHICAGO 

Labor  and  man- 
agement  at  The 
Denver  Post  a.nd 
the  Denver  Rocky  Moun¬ 
tain  News  are  humming 
a  most  unusual  tune  on 
the  proposed  joint  oper¬ 
ating  agreement  (JOA): 
Solidarit)’  forever! 

Unions  don’t  like 
JOAs  because  layoffs 
historically  have  been 
the  first  order  of  busi¬ 
ness  in  consolidations. 
But  e.xecutives  at  Media- 
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News  Group  Inc.’s 
Rocky  Mountain  News 
and  the  E.W.  Scripps 
1  Co.’s  Post  are  well  aware 
i  that  labor’s  opposition 
helped  delay  approval  of 
I  the  last  big  JOA  in  De- 
!  troit,  for  more  than  three 
!  years.  To  get  support  for 
this  JOA  the  papers  last 
week  agreed  with  their 
six  union  locals  to  seven- 
I  year  contracts  that  guar- 
!  antee  no  layoffs  in  the 
first  two  years  after  the 


papers  merge  business 
and  production  opera¬ 
tions.  The  papers  also 
pledged  to  keep  both  pa¬ 
pers  open  for  the  50- 
year  JOA  term,  saying 
they  would  sell  a  paper 
as  a  “viable  entity”  rather 
than  close  it. 

“I  never  believed  they 
would  actually  meet  the 
conditions  we  set,”  said 
Linda  Foley,  president  of 
The  Newspaper  Guild. 
“This  is  unprecedented.” 

The  Guild,  the  Graph¬ 
ic  Communications  In¬ 
ternational  Union,  and 
the  International  Broth- 


erhood  of  Teamsters  all 
sent  letters  to  the  U.S. 
Justice  Department  An¬ 
titrust  Division  urging 
approval  of  the  JOA 
without  public  hearings. 
As  the  deadline  for  pub¬ 
lic  comment  expired  last 
Tuesday,  two  communi¬ 
ty  newspaper  organiza¬ 
tions  called  for  hearings. 
Among  those  opposed 
to  the  JOA  is  the  owner 
of  American  Furniture 
Warehouse,  a  big  news¬ 
paper  advertiser.  An  an¬ 
titrust  division  recom¬ 
mendation  is  expected 
by  Sept.  8.  [1 


Dallas  Mavericks  bas¬ 
ketball  team  for  about 
$34.5  million,  shed 
three  of  its  smaller 
papers,  and  buy  back 
shares  in  an  effort  to 
boost  its  stock  price. 

Belo  expects  to 
raise  at  least  $110 
million  after  taxes 
from  the  sale  of  the 
Owensboro  (Ky.)  Mes¬ 
senger-Inquirer,  The 
Gleaner  in  Hender¬ 
son,  Ky.;  and  The  Ea¬ 
gle  in  Bryan/College 
Station,  Texas. 

-  LUCIA  MOSES 

SPJANDIHE 

NAME6AME 

Pulliam  is  the 
sweetheart  of  Sig¬ 
ma  Delta  Chi.  The  So¬ 
ciety  of  Professional 
Journalists  (SPJ)  and 
its  Sigma  Delta  Chi 
Foundation  will  name 
its  Indianapolis-based 
headquarters  the  Eu¬ 
gene  S.  Pulliam  Na¬ 
tional  Journalism 
Center  after  receiving 
a  $500,000  donation 
from  a  family  trust  in 
memory  of  the  pub¬ 
lisher  of  The  Indi¬ 
anapolis  Star. 

-  WAYNE  ROBINS 


Four  large  news  or¬ 
ganizations  are 
seeking  access  to  gov¬ 
ernment  information 
on  a  death-penalty 
case  against  a  Califor¬ 
nia  handyman  ac¬ 
cused  of  killing  a 
naturalist  at  Yosemite 
National  Park  in 
1999. 

The  McClatchy  Co., 
the  Hearst  Corp.,  the 
Chronicle  Publishing 
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Co.,  and  The  Associat¬ 
ed  Press  filed  a  motion 
June  30  in  U.S.  Dis¬ 
trict  Court  in  Fresno, 
Calif.  They  want  the 
court  to  open  sealed 
government  docu¬ 
ments  alleging  that 
Cary  Stayner,  38, 
killed  Joie  Armstrong 
—  who  was  decapitat¬ 
ed  —  in  “an  especially 
heinous,  cruel,  and 
depraved  manner,” 
evidence  that  can  be 
used  to  support  the 
death  penalty  in 
murder  trials. 

-  JOEL  DAVIS 


UPFOReOEPER 

Roger  Ebert  has 
chosen  Chicago 
Sun-Times  columnist 
Richard  Roeper  as  his 
permanent  movie¬ 
reviewing  cohort,  suc¬ 
ceeding  the  late  Chica¬ 
go  Tribune  columnist 
Gene  Siskel.  The  TV 
show’s  name  will  be 
changed  from  “Roger 
Ebert  and  the  Movies” 
to  “Ebert  &  Roeper 
and  the  Movies.” 

-  JAMIE  SANTO 


AR.C.DEAL? 

The  Freedom  For¬ 
um,  long  based 
in  the  Washington 
suburb  of  Arlington, 
Va.,  may  move  to  the 
nation’s  capital  if  a 
$100-million  offer  to 
buy  District  of  Colum¬ 
bia-owned  land  just 
blocks  from  Capitol 
Hill  is  accepted. 

The  nonprofit 
group  created  by  USA 
Today  founder  Allen 
H.  Neuharth  is  seek¬ 
ing  to  purchase  land 


Ad  revenue  revs  up  in  2||  2000 


But  was  June  swoon  a  ‘Stop!’  signal 
for  the  long  ride  on  the  gravy  train? 

CONTINUED  STRONG  ADVERTISING  REVENUE 
growth  plumped  up  second-quarter  profits  of 
newspaper  companies  reporting  earnings  last 
week,  despite  some  growth  slowdown  in  June.  Look¬ 
ing  ahead,  prospects  of  a  second  newsprint  price 
increase,  rising  interest  rates,  and  slower  ad  growth 
threaten  results  the  rest  of  the  year. 

“National  continues  to  be  a  driving  force,  so  ^ 
those  with  strong  brand  names  and  in  major 
markets  are  taking  the  lion’s  share,”  Paine- 
Webber  publishing  analyst  Leland 
Westerfield  said,  noting  that  stiff  com- 
petition  could  stunt  revenue  growth  in 

Bellwether  company  Gannett  Co. 

Inc.,  based  in  Arlington,  Va., 

reflected  the  ongoing  strong  €  i 

ad  climate  in  its  results,  as 

pro  forma  newspaper  ad  rev- 

enue  grew  5%  in  the  second  .  1  j  1 1 1 

quarter,  with  categoiy  gains  > 

of  9%  in  national,  4%  in  classi- 

fied,  and  2%  in  local.  Ad  rev- 

enue  growth  tapered  in  June, 

rising  only  2%.  At  USA  Today, 

ad  revenue  grew  12%  for  the^^2llii^ 

quarter,  but  declined  7%  from  May  29  to  June  25. 

Gannett,  which  will  have  99  U.S.  dailies  when  it 
completes  its  purchases  of  Central  Newspapers  Inc. 
and  19  Thomson  Newspapers  properties,  reported 
earnings  per  share  (EPS)  from  continuing  operations 
rose  5.3%  to  $1,  matching  Wall  Street’s  expectations. 

Similarly,  the  New  York  Times  Co.  reported 
newspaper  ad  revenue,  excluding  the  Worcester, 
Mass.,  Telegram  £5f  Gazette,  rose  14%  in  the  quarter, 
but  only  9.8%  in  June,  with  soft  spots  in  certain  clas¬ 
sified  categories.  The  quarter’s  ad  revenue  results  in¬ 
cluded  a  16.5%  gain  at  The  New  York  Times  and 
14.8%  gain  at  The  Boston  Globe  that  were  fueled  by 
national  and  help-wanted  advertising. 

The  third  company  with  a  national  presence  re¬ 
porting  last  week,  New  York’s  Dow  Jones  &  Co.  Inc., 
also  recorded  strong  ad  gains.  Second-quarter  EPS 
before  special  items  were  up  66%  to  $1.06,  well 
above  a  consensus  estimate  of  97  cents  by  analysts 
polled  by  First  Call/Thomson  Financial.  Publishing 
revenue  jumped  29%  to  $420.9  million  on  a  29.8% 
increase  in  ad  linage  at  The  Wall  Street  Journal. 

Smaller  groups  also  shared  in  the  robust  ad  climate 
in  a  quarter  rich  in  merger-and-acquisition  activity. 
The  Sacramento,  Calif.-based  McClatchy  Co.  report¬ 


ed  EPS  rose  12.7%  to  55  cents  as  revenue  grew  5.9% 
to  $233.6  million,  helping  offset  higher  newsprint 
prices.  President  and  CEO  Gary  Pruitt  said  rising  pa¬ 
per  prices  and  interest  rates  will  continue  to  impact 
company  results  the  rest  of  the  year,  although  he  ex¬ 
pects  revenue  will  grow  in  the  mid-single  digits. 

In  Cincinnati,  the  E.W.  Scripps  Co.  said  its 
newspaper  ad  revenue  rose  8.4%  to  $187  million 
in  the  quarter,  although  continued  operating  losses 

Br  Rocky  Mountain  News, 
wsprint  costs,  and  increased 
:  on  its  print  and  online 
)ns  resulted  in  an  8.2%  de- 
1  operating  cash  flow  to  $64 
i.  Circulation  revenue  fell 
%  to  $36.3  million.  EPS  rose 
5.3%  to  59  cents,  beating  a 
First  Call  consensus  esti- 

The  company  is  seeking 
regulatory  approval  to  pub¬ 
lish  the  Rocky  jointly  with 
L  ■  -  ■  ■  I,  The  Denver  Post  to  cut  its 

i  I  ■  M  market. 

L  ^  Headquartered  in  Richmond,  Va., 

Media  General  Inc.  revised  its  second- 
quarter  earnings  downward  as  a  result  of  an  agree¬ 
ment  to  sell  its  Garden  State  Paper  Co.  Inc. 
newsprint  operation  to  Enron  North  America  Corp. 
for  $72  million.  The  sale  will  result  in  an  after-tax 
charge  of  about  $14  million  and  second-quarter 
EPS,  including  discontinued  newsprint  and  cable 
operations,  of  39  cents  instead  of  the  98  cents  previ¬ 
ously  reported,  compared  with  6l  cents  a  year  ago. 

Media  General,  which  doubled  the  size  of  its  TV 
division  and  added  to  its  newspaper  group  this  year, 
said  the  sale  was  part  of  its  efforts  to  narrow  its  fo¬ 
cus  on  its  print  and  broadcast  properties  in  the 
Southeast.  As  part  of  that  strategy,  it  is  selling  small 
isolated  papers  in  Virginia  and  North  Carolina  to 
Boone  Newspapers  Inc.  of  Tuscaloosa,  Ala. 

The  Journal  Register  Co.,  based  in  Trenton, 
N.J.,  reported  second-quarter  EPS  rose  6.5%  to 
32  cents  on  3.8%  higher  newspaper  ad  revenue, 
led  by  flagship  New  Haven  (Conn.)  Register,  up 
4.9%.  The  quarter  was  highlighted  by  an  agreement 
to  sell  a  group  of  weeklies  in  St.  Louis  for  $165 
million  as  the  company  narrows  its  focus  on  its  East 
Coast  papers. 

St.  Louis-based  Pulitzer  Inc.  said  EPS  from  con¬ 
tinuing  operations  rose  16.2%  to  50  cents  in  the  sec¬ 
ond  quarter,  in  which  the  company  increased  its 
interest  in  the  St.  Louis  Post-Dispatch  and  agreed  to 
buy  Journal  Register’s  weekly  group.  Excluding  prop¬ 
erties  bought  and  sold,  ad  revenue  rose  7-3%.  [1 
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Newspaper  photo  sales:  Fair  or  foul? 

BY  JOE  STRUPP 

A  National  Basketball  Associa- 
tion  lawsuit  claiming  The  New  York 
Times  violated  a  press-credential  re 
striction  by  selling  game  photos  over  the  Inter¬ 
net  has  drawn  a  surprisingly  mixed  reaction  in 
newsrooms  and  from  newspaper  attorneys. 

Some  say  the  newspaper  has  a  right  to  useits 
photos  for  any  purpose,  but  others  admit  tW^^ 
NBA  has  a  point.  “They’re  right,”  said  Cole 
Porter,  photo  director  for  The  Seattle  Times, 
referring  to  the  NBA.  “Anything  we  do,  we  do 
through  the  [sports]  organizations.” 

Lany'  Price,  assistant  managing  editor  for  photo 
at  The  Denver  Post,  echoed  Porter’s  view.  “I  really 
don’t  have  a  problem  with  them  having  restrictions,” 
Price  said.  “Until  it  impacts  on  our  abUity  to  dissemi¬ 
nate  news,  they  have  a  right  to  specify  the  usage.” 

Newspaper  attorneys,  however,  took  a  different 
stance,  claiming  such  restrictions  violate  a  First 
Amendment  right.  “I  think  it  is  a  flawed  notion,” 
Katherine  Hatton,  general  counsel  for  The  Philadel¬ 
phia  Inquirer  and  The  Philadelphia  Daily  News,  said 
about  the  NBA  challenge.  “It  seems  like  [the  NBA] 
strategy  in  filing  this  suit  is  shortsighted.  If  they 
prevail,  photo  archives  would  be  useless.” 

NBA  attorneys  filed  the  suit  July  7  in  New  York 
State  Supreme  Court.  The  legal  challenge  stems  from 


five  photographs  taken  by  Times  shooters  during  the 
1999  NBA  playoffs  that  are  being  sold  as  part  of  a 
Times  online  promotion. 

\  “This  conduct  flatly  violates  the  agreement  of  the 
Times,  contained  in  the  NBA  credential,  to  limit  its 
use  of  NBA  photographs  to  news  coverage  of  the 
game,”  the  law'suit  states.  “The  New  York  Times 
has  neither  sought  nor  obtained  permission 
^or  consent  finm  the  NBA  to  sell  the 
NBA  photographs.” 

Times  Assistant  General  Coun¬ 
sel  George  Freeman  said  the  suit  is 
groundless:  “The  NBA  seems  to 
believe  they  own  our  pictures  of 
their  events.”  The  pictures  are  in  a 
collection  of  Times  photos  being 
sold  in  the  “NYT  Store”  on  the 
Times’  Web  site  (http://www. 
nytimes.com)  for  $195  each. 


It’s  the  NBA  vs.  The  New  York  Times  in  court  fight. 

Media  observers  say  the  NBA  action  could  have  a 
noticeable  impact  on  newspaper  sports  coverage.  “It 
could  have  a  chilling  effect  on  our  ability  to  serve  our 
customers,”  said  Crane  Kennedy,  general  counsel  for 
the  Tribune  Co.  “If  you’re  allowed  in  [to  a  sports 
event]  as  the  media,  you  have  the  right  to  use  your 
photos  as  you  see  fit.”  11 


Billionaire  to  buj  ‘News-Press' 


Wendy  McCaw  makes  the  cali 
in  purchasing  hometown  paper 


BY  JOEL  DAVIS  I 

SACRAMENTO,  CALIF.  | 
WIMMING  AGAINST  j 

the  long-rising  | 
tide  toward  con¬ 
solidation  of  ownership  | 
in  the  newspaper  indus-  I 
try,  billionaire  Wendy  , 
McCaw  has  reached  an  i 
agreement  to  buy  her  j 
hometown  Santa  Bar-  i 


bara  (Calif.)  News-Press. 

McCaw  —  an  investor 
as  well  as  vegetarian, 
philanthropist,  environ¬ 
mentalist,  and  ex-wife  of 
cellular-phone  mogul 
Craig  McCaw  —  beat  out 
three  well-known  news¬ 
paper  chains  for  the 
News-Press,  which  the 
New  York  Times  Co.  put 


on  the  block  in  Febru- 
I  ary.  Copley  Press  Inc., 

I  Howard  Publications, 
i  and  MediaNews  Group 
!  Inc.,  which  all  own 
I  newspapers  in  Southern 
I  California,  reportedly 
I  were  competing  for  the 
I  papier. 

!  But  it  was  McCaw’s 

company,  Ampiersand 
Holdings,  that  reached  a 
deal  to  buy  the  papier 
July  7,  the  News-Press 
\  said.  No  sale  price  was 
!  released,  but  bidding  for 


I  the  45,389-circulation 
I  daily  was  believed  to 
j  have  been  around  $80 
million  to  $100  million. 

I  Although  the  News- 
I  Press  was  a  disappxiint- 
I  ing  pierformer  for  the 
Times  Co.,  it  circulates 
in  an  affluent,  educated 
area  and  more  or  less 
has  the  daily  newspapier 
market  to  itself.  News- 
papier  neophyte  McCaw 
would  be  the  155-year- 
old  papier’s  fourth  owner 
1  in  36  years.  II 


at  Sixth  Street  and 
Pennsylvania  Avenue 
for  its  offices  and 
Newseum. 

Freedom  Forum  of¬ 
ficials  said  they  have 
offered  $75  million 
for  the  land,  plus  a 
$25-million  grant  for 
low-  and  middle-in- 
come  housing. 

-  JOE  STRUPP 

NEW  ARCH 
INCT.M 

Pulitzer  Inc.  Presi¬ 
dent  and  CEO 
Robert  Woodworth 
said  last  week  he  is 
confident  the  U.S. 
Justice  Department 
will  approve  the  pur¬ 
chase  of  the  38 
weekly  Suburban 
Journals  of  Greater 
St.  Louis  that  sur¬ 
round  the  chain’s 
flagship  St.  Louis 
Post-Dispatch. 

Pulitzer  is  buying 
the  Journals  for  $165 
million,  or  about  12.9 
times  operating  cash 
flow,  from  Journal 
Register  Co.  It’s  the 
second  big  bet  on  the 
St.  Louis  market 
Pulitzer  has  made  in 
recent  weeks.  In  May, 
it  paid  $360  million 
to  Advance  Publica¬ 
tions  to  end  a  deal 
that  had  the  two 
chains  share  equally 
in  revenue  from  the 
Post-Dispatch. 

-  MARK  FITZGERALD 

ERHONOMICS 

RyiESARRUED 

Even  though  the 
U.S.  Senate  re¬ 
cently  voted  to  join 
the  House  of  Repre¬ 
sentatives  in  barring 
the  Clinton  adminis- 
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tration  from  imple¬ 
menting  new  work¬ 
place  ergonomics 
standards,  the  matter 
is  not  quite  dead. 

The  administration 
said  it  will  veto  the 
bill  that  would  sink 
the  ergonomics  rules. 
That  would  send  the 
issue  back  to  Con¬ 
gress.  Some  newspa¬ 
per  owners  oppose 
the  standards,  calling 
instead  for  voluntary 
guidelines  to  prevent 
carpal  tunnel  syn¬ 
drome  and  other 
injuries.  The  Newspa¬ 
per  Guild  supports 
the  proposed  stan¬ 
dards,  saying  too 
many  newspaper 
workers  are  afflicted 
with  repetitive  stress 
injuries. 

-TODD  SHIELDS 

CNN  BUFFETED 
BY ‘TAILWIND' 

CNN’s  retracted 
Operation  Tail¬ 
wind  report,  an  em¬ 
barrassment  for  the 
network  that  resulted 
in  the  firing  of  two 
producers  in  1998, 
has  brought  the  all¬ 
news  channel  yet  an¬ 
other  lawsuit. 

Jack  Smith,  who 
was  fired  along  with 
co-producer  April 
Oliver,  filed  suit  June 
30  claiming  fraud, 
wrongful  termination, 
and  defamation. 

Smith’s  suit  seeks 
$6  million  in  actual 
damages  and  $100 
million  in  punitive 
damages.  A  similar 
suit  by  Oliver  against 
the  network  was  re¬ 
cently  settled  out  of 
court  for  an  undis¬ 
closed  amount. 

-JOE  STRUPP 


CALENDAR 


JULY 

M  Account 
Planning 
Conference, 

American  Association 
of  Advertising 
Agencies,  Loew’s 
Miami  Beach  Hotel, 
South  Beach,  Fla. 

M  Visual  Edge 
2000,  Nation¬ 
al  Press  Photographers 
Association,  Poynter 
Institute,  St.  Peters¬ 
burg  Hilton,  and 
University  of  South 
Florida,  St.  Peters¬ 
burg,  Fla. 

AUGUST 

n  IOAEJMC  Confer-  j 
U  iLence,  Association  i 
for  Education  in  Jour¬ 
nalism  and  Mass 
Communications, 

Hyatt  Regency 
Phoenix,  Phoenix 


in  ICMid- Atlantic 

lu“IUNAME 

Summer  Conference, 
Mid-Atlantic  News¬ 
paper  Advertising 
and  Marketing 
Executives,  Hotel 
Roanoke,  Roanoke,  Va. 

17  IQNewspaper 
If  I USpecial  Sections 
Conference,  Inland 
Press  Association,  Hotel 
Inter-Continental, 
Chicago 

nn^OSND  Annual 
UU  L Workshop  and 
Exhibition,  Society 
for  News  Design, 
Minneapolis  Hilton 
and  Towers, 
Minneapolis 

SEPTEMBER 

M“Coldset  Is 
Hot,”  22nd 

Annual  WPA  Coldset/ 


Nonheatset  Confer¬ 
ence,  Web  Printing 
Association,  Desert 
Inn,  Las  Vegas 

IQ  IlGroup 
lU  !*FExecutives 
Conference,  Inland 
Press  Association, 
University  Club, 
Chicago 

11  IQ  ACES  Fourth 
14  ID  Annual  Con¬ 
ference,  American 
Copy  Editors  Society, 
Omni  Inner  Harbor 
Hotel,  Baltimore 

Msabew 

Fourth  Annual 
Technology  Report¬ 
ing  Conference, 
Society  of  American 
Business  Editors 
and  Writers,  Irvine 
Hyatt,  Inane, 

Calif. 


17-1 Q 

If  10 Annual  Online 
Classifieds  Sympo¬ 
sium,  Editor  ^  Pub¬ 
lisher,  Hyatt  Regency, 
Monterey,  Calif. 

OCTOBER 

HNNA  115th 

Annual  Conven¬ 
tion  and  Trade  Show, 
National  Newspaper 
Association,  The  Galt 
House,  Louisville,  Ky. 


QQ  OISABEW 
LL  L4Personal 

Finance  Conference, 
Society  of  American 
Business  Editors  and 
Writers,  Wyndham 
Harbour  Island  Hotel, 
Tampa,  Fla. 

NOTE:  To  list  events, 
please  far  to  Calendar 
Editor  at  (646) 
654-5370. 


ADDITIONAL  INFORMATION  ABOUT  THESE  AND  FUTURE  EVENTS  CAN  BE  FOUND  AT 
I  HTTP:.//WWW.  EDITORANDPUBLISHER.COM/EPHOME/EVENTS/EVENTSHTM/CALENDAR2K.HTM 

Execs:  The  time  is  ripe  to  buv 


More  M&A  activity  seen  for  this  year 


BY  LUCIA  MOSES 


A  for  three  years, 
prices  paid  for 
newspapers  may  have 
peaked,  a  sun  ey  of 
newspaper  and  finan¬ 
cial  executives  suggests. 

Today’s  dailies  are 
valued  at  a  multiple  of 
10  to  14  times  cash 
flow,  up  from  nine  to  10 
times  cash  flow  in  1997- 
For  weeklies,  the  multi¬ 
ple  has  risen  to  eight  to 
10  times  cash  flow  from 
eight  to  nine  times  cash 
flow  in  the  same  period. 


FTER  CLIMBING 


according  to  the  survey 
by  AdMedia  Partners 
Inc.,  a  New  York  invest¬ 
ment  firm. 

Despite  rising  prices, 
industry  executives 
anticipate  continued 
merger-and-acquisition 
(M&A)  activity  this  year 
and  81%  say  the  time  is 
ripe  to  buy,  the  survey 
shows. 

Low  interest  rates, 
plentiful  funds,  and  at¬ 
tractive  properties  help 
offset  the  high  prices, 
AdMedia  Managing 
Director  Charles 


Wrubel  wrote  of  the 
results. 

But  these  prices  may 
not  last,  as  82%  of  re¬ 
spondents  would  en¬ 
courage  prospective 
sellers  to  act  now.  “This 
is  evidence  many  be¬ 
lieve  prices  have  peaked 
and  sellers  shouldn’t 
miss  the  opportunity,” 
Wrubel  wrote. 

The  survey  carried 
out  in  December  re¬ 
vealed  34%  of  newspa¬ 
per  industry  executives 
e.xpected  an  increase 
in  M&A  activity  this 
year,  52%  anticipating 
activity  to  stay  the 
same,  and  just  14% 
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foreseeing  a  decrease. 

The  year,  of  course, 
got  off  to  a  gallop,  with 
deals  involving  more 
than  $11  billion  worth 
of  U.S.  newspapers  an¬ 
nounced  already. 

AdMedia’s  annual 
surv'ey  was  based  on  the 
i  responses  of  800  execu- 
I  tives,  32%  of  whom 
said  newspapers  w'ere 
their  primary  business. 

The  mood  of  respon¬ 
dents  in  all  media  sec¬ 
tors  has  changed  from  a 
year  earlier,  w'hen  25% 
predicted  a  slowdown 
in  M&A  activity  due  to 
fears  of  recession  or 
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CALIFORNIA 
Brian  Bergstein  to  correspondent  for  The 
Associated  Press  in  San  Jose  from  AP 
national  editor  in  New  York.  Bergstein 
succeeds  Martha  Mendoza,  now  a  national 
investigative  reporter  for  AP. 

COLORADO 

Jeannine  Antus  Koncar  to  vice  president  of 
display  advertising  at  The  Denver  Post 
from  co-director  of  advertising  for  Madi¬ 
son  Newspapers  Inc.,  which  publishes  the 
Wisconsin  State  Journal  and  The  Capital 
Times,  both  in  Madison,  Wis. 

IDAHO 

Ken  Clements  to  retail  advertising  manager 
for  the  Post  Register  in  Idaho  Falls  from 
outside  classified  account  manager  and 
business  development  manager  at  The 
Modesto  (Calif)  Bee. 

KANSAS 

Terri  Dearth  to  president  and  publisher  of 
Sun  Publications  in  Overland  Park  from 
publisher  of  the  Miamisburg  (Ohio)  News 
and  The  Germantown  (Ohio)  Press. 

MASSACHUSETTS 
Stephanie  Goode  to  executive  director  of 
human  resources  at  The  Boston  Globe 
from  director  of  human  resources  devel¬ 
opment  for  Sun  Life  Financial  in  Boston. 
Peter  Grant  to  the  newly  created  position 
of  assistant  to  the  chief  financial  officer 
from  production  manager  for  finance. 
Robert  L.  Turner  to  deputy  editor  of  the 
editorial  page  from  assistant  editor  of 
the  editorial  page.  Turner  succeeds 
Renee  Loth,  now  editorial  page  editor. 

MICHIGAN 

Paul  Scott  to  publisher  of  the  Cheboygan 
Daily  Tribune  from  publisher  of  three 
Liberty  Group  Publishing  weeklies  in 


ALABAMA 

Timothy  M. 
Thompson 

to  publisher  of 
The  Tuscaloosa 
News  from  pub¬ 
lisher  of  The  News-Sun,  a 
thrice-weekly  in  Sebring,  Fla. 
Thompson  succeeds  Ron 
Sawyer,  who  resigned. 


UTAH 

Jim  M.  Wall 

Jim  M.  Wall  has  been  named  publisher  of 
The  Deseret  News  in  Salt  Lake  City,  effec¬ 
tive  Sept.  1.  Wall,  now  executive  vice  presi¬ 
dent  and  general  manager  of  The  Denver 
Post,  will  succeed  Wm.  James  Mortimer, 
who  will  retire  Aug.  1  after  15  years  as  pub¬ 
lisher.  Wall  is  a  member  of  the  Church  of 
Jesus  Christ  of  Latter-day  Saints,  which 
owns  the  News.  Prior  to  his  tenure  at  the  Post,  Wall  was  president 
and  CEO  of  New  England  Newspapers  Inc.  in  Pittsfield,  Mass. 


South  Side  loumal 


West  County  loumal 


Granite  City 

PRESS-RECORD 


CentdJ^Mjoumal 


Collinsville  Herald 


Journal  Register  Company 

has  agreed  to  sell 

Suburban  Journals  of  St.  Louis 

{772,000  weekly  circulation) 

Ladue  (MO)  News 

(40,000  paid  weekly  circulation) 
to 

Pulitzer,  Inc. 

We  are  proud  to  have  represented 
Journal  Register  Company  in  this  transaction. 


Dirks,  Van  Essen  &  Murray 
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NEWSPEOPLE 


upstate  New  York.  Scott  succeeds  Roy  S. 
Trahan  II,  who  resigned  last  month. 

Sue  Burzynski  to  associate  editor  at  The 
Detroit  News  from  assistant  managing 
editor  for  administration. 

WASHINGTON 
Michael  B.  Shepard  to  publisher  of  the  Walla 
Walla  Union-Bulletin  from  vice  president 
of  Sound  Publishing  Inc.,  effective  Aug.  14. 
Shepard  succeeds  Deborah  D.  Frol,  now  the 
Union-Bulletin’s  advertising  director. 

ASSOCIATIONS 
Gordon  Borrell,  vice  president  of  new 
media  for  Landmark  Publishing  Group 
in  Norfolk,  Va.,  named  president  of  the 
Newspaper  Association  of  America’s  New 
Media  Federation.  Borrell  succeeds 
Lincoln  Millstein,  executive  vice  president 
of  New  York  Times  Digital. 

Michael  Romaner,  director  of  online  ser¬ 
vices  for  Morris  Communications  Corp.  in 
Augusta,  Ga.,  named  first  vice  president. 
Ian  Murdock,  digital  media  director  for 
Hearst  Newspapers  in  New  York,  named 
second  vice  president. 


VIRGINIA 


OBITUARIES 


James  C. 

Quayle 

79,  Died  July  7 
CHAIRMAN  OF  HUNTINGTON 
NEWSPAPERS  INC.  IN  INDIANA 

INDIANA  NEWSPAPER  PUB- 
lisher  and  father  of  former 
Vice  Pre.sident  Dan  Quayle, 

James  C.  Quayle  died  July  7- 
An  affable  man  with 
strongly  held  political  convictions,  James  Quayle  be¬ 
gan  newspapering  as  an  ad  salesman  in  Indiana  and 
Ohio  before  joining  the  Huntington  (Ind.)  Herald- 
Press  in  1948  as  ad  manager.  After  eight  years  at  two 
Pulliam-owned  papers  in  Phoenix,  Quayle  returned 
to  Huntington  in  1963  as  publisher.  The  following 
year,  Quayle,  with  his  wife,  Corinne  Pulliam  Quayle, 
bought  the  Herald-Press  from  the  Pulliams’  Central 
Newspapers  Inc. 

Quayle’s  children  all  have  ties  to  newspapers: 
Dan  was  general  manager  of  the  Herald-Press-, 
daughter  Martha  Thomas  was  the  paper’s  manager 
in  the  1980s;  son  Christopher  was  a  reporter;  and 
son  Michael  is  publisher  of  the  Vincennes  (Ind.) 
Sun-Commercial. 


Jacki  Kelley 


Marx  Albert 
Gibson 

59,  Died  July  9 
FORMER  EDITOR  OF  THREE 


to  senior  vice  Illinois  newspapers 


president  of  ad- 
j  vertising  at 
USA  Today  in 
Arlington  from  vice  president 
of  advertising  sales.  Kelley  suc¬ 
ceeds  Carolyn  Bivens,  who  re¬ 
signed  last  month  to  become 
managing  director  of  the  west¬ 
ern  region  of  Initiative  Media 
North  America,  a  unit  of  the  In¬ 
terpublic  ad  company. 


After  serving  in 
the  U.S.  Air  Force, 
Gibson  joined  the  weekly 
Harvey  Tribune  as  a  re¬ 
porter.  When  he  left  nine 
years  later,  he  was  the 
paper’s  executive  editor. 
From  1974  to  1980,  Gib¬ 
son  was  city  editor  for 
the  Joliet  Herald-News. 
He  then  spent  nine  years 
as  managing  editor  of  the 
daily  Kankakee  Journal 
before  returning  in  1989 
to  the  Herald-News  as 
city  editor.  He  was  soon 
promoted  to  managing 


editor  and  later  general 
manager  and  vice  presi¬ 
dent  of  the  company. 

The  Illinois  Press  Associ¬ 
ation  named  him  editor 
of  the  year  in  1973,  and 
awarded  him  the  James 
C.  Craven  Freedom  of 
the  Press  Award  in  June. 

Gary  Gossett 

66,  Died  July  5 

TEXAS  WEEKLY  MANAGING  EDITOR 

AND  FORMER  SPORTSWRITER 

Gossett  was  best 
known  to  Texas 
readers  as  a  longtime 
sportswriter  for  the  San 
Antonio  Express-News 
and  the  now-defunct 
San  Antonio  Light.  At 
the  time  of  his  death 


from  pancreatic  cancer, 
he  was  serving  ?s  man¬ 
aging  editor  of  the  Her¬ 
ald,  a  weekly  serving 
North  San  Antonio. 
During  the  1970s,  he 
was  sports  information 
director  for  Trinity  Uni¬ 
versity  in  San  Antonio. 

Mike  Hammer 

54,  Died  July  4 

FORMER  REPORTER  FOR  THE  DAILY 

OKLAHOMAN  IN  OKLAHOMA  CITY 

Hammer  worked 
as  an  investigative 
reporter  for  The  Daily 
Oklahoman  for  20  years. 
After  leaving  the  paper 
in  1987,  he  worked  as 
the  public  information 
officer  for  Oklahoma 
County  Commissioner 
Stuart  Earnest  and  was 
editor  of  The  Oklahoma 
Review,  a  paper  of  politi¬ 
cal  news  and  opinion. 

Charles  T. 

‘Tom’  Sharp 

54,  Died  June  30 
ASSISTANT  NEWS  EDITOR  OF 
THE  COLUMBUS  (OHIO)  DISPATCH 

SHARP,  A  HARD- 

nosed,  old-fashioned 
newspaperman  with  a 
history  of  heart  trouble, 
worked  at  Ohio  newspa¬ 
pers  for  more  than  30 
years.  He  served  as  a  re¬ 
porter,  copy  editor,  and 
city  editor  for  the 
Springfield  News-Sun 
from  1969  to  1978.  He 
then  served  as  News-Sun 
news  editor  for  10  years 
before  being  named  as¬ 
sistant  news  editor  for 
the  Dispatch  in  1988. 


The  National  Association 
of  Black  Journalists 
named  Kevin  Merida  of 
The  Washington  Post  the 
2000  Journalist  of  the 


Year,  and  announced  the 
recipients..of  the  2000 
Salute  to  Excellence 
Avards.  Top  honorees  at 
papers  with  more  than 
150,000  circulation  were 
Eugene  Kane',  Milwaukee 


Journal  Sentinel  (Com¬ 
mentary),  and  Douglas  A. 
Campbell,  The  Philadel¬ 
phia  Inquirer  (News).  Top 
honorees  at  papers  with 
less  than  150,000  circu¬ 
lation:  Tonyaa  Weathers- 


bee.  The  Florida  Times- 
Union,  Jacksonville  (Com¬ 
mentary),  and  Beverly 
Pettigrew  Kraft,  Arnold 
Lindsay,  and  Riva  Brown, 
The  Clarion-Ledger,  Jack- 
son,  Miss.  (News).  Other 
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winners  included:  Lee 
.Romney,  Los  Angeles  ~ 
Times  (Business),  and 
Wil  Haygood  and  Kurt 
Shillinger,  The  Boston 
Globe  (International 
Reporting). 
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EDITORIALS 


U.S.  Court  of  Appeals  throws  the  book  at  a  judge  who  brought 
criminal-contempt  charges  against  a  reporter  just  doing  her  job 


At  times,  America’s  court 

system  can  be  a  sheer  wonder  to 
behold,  an  inimitable  master¬ 
piece  on  the  order  of,  oh,  say, 
Lewis  Carroll’s  “Alice  in  Wonderland.”  For 
the  last  two  years,  there’s  been  no  better 
example  than  the  through-the-looking- 
glass  version  of  justice  a  federal  judge  has 
wreaked  on  the  Morning  Star  newspaper 
in  Wilmington,  N.C. 

U.S.  District  Judge  W.  Earl  Britt 
presided  over  a  lawsuit  against  Conoco  Inc. 
Residents  of  a  trailer  park  accused  the  com¬ 
pany  of  allowing  benzene 
and  other  poisonous  gaso¬ 
line  additives  to  seep  from 
one  of  its  service  stations 
into  the  neighborhood  wa¬ 
ter  supply.  After  a  federal 
jury  found  Conoco  acted 
negligently  and  fraudulent¬ 
ly,  the  company  reached  an 
out-of-court  settlement 
with  the  residents  and 
asked  Britt  to  seal  its  terms.  Through  good 
old-fashioned  reporting.  Morning  Star  re¬ 
porter  Coty  Reiss  managed  to  learn  the  de¬ 
tails  of  the  settlement.  Before  the  paper 
published  its  stoiy^,  however,  it  sent  another 
reporter,  Kirsten  B.  Mitchell,  to  see  what 
she  could  find  in  the  public  records. 

As  it  happened,  a  court  clerk  inadver¬ 
tently  left  the  settlement  agreement  in  the 
public  file  she  handed  over  to  Mitchell. 
When  the  next  day’s  Morning  Star  reported 
that  Conoco  was  spending  $36  million  to 
settle  the  lawsuif  company  lawyers  went 
ballistic  —  and  so  did  the  judge.  Conoco,  it¬ 
self  so  recently  found  in  contempt  of  the 
law,  demanded  that  Britt  find  these  trou¬ 
blesome  reporters  in  contempt  of  court. 
Britt  was  only  too  happy  to  oblige.  He  even 


asked  U.S.  Attorney  General  Janet  Reno  to 
appoint  a  special  prosecutor  to  pursue 
criminal  charges  against  Mitchell.  When 
Reno  refused,  he  named  his  own  prosecu¬ 
tor  —  and  himself  as  judge. 

I  This  kangaroo  court  quickly  found 
i  Mitchell  guilty  of  “criminal  contempt”  The 
i  punishment  for  reading  a  document  in  a 
public  file  provided  by  a  court  clerk?  Britt 
socked  Mitchell  with  a  $500,000  fine, 
i  Reiss  was  sentenced  to  jail  time  for  refusing 
!  to  name  his  sources.  For  good  measure,  the 
^  judge  also  gaveled  down  civil-contempt 
convictions  against  both 
reporters  and  the  news¬ 
paper  itself 
Througliout  Britt  was 
decisive  about  eveiything 
except  one  point:  He  and 
his  special  prosecutor  were 
never  able  to  agree  on 
exactly  how  and  when  the 
judge  sealed  the  settlement 
agreement.  Two  years 
later,  a  three-judge  panel  of  the  U.S.  Court 
of  Appeals  in  Richmond,  Va.,  has  solved  the 
'  mystery.  It  turns  out  Britt  never  legally 
sealed  the  document.  In  its  decision  earlier 
this  month,  the  appellate  court  scolded 
Britt  for  thinking  he  could  seal  an  agree¬ 
ment  on  an  issue  of  such  public  interest  — 
after  all,  the  issue  was  poisoned  drinking 
water  —  without  even  giving  interested 
:  parties  a  chance  to  object.  The  appellate 
judges  also  laughed  out  of  court  the  notion 
that  Mitchell  acted  criminally. 

At  a  time  when  more  and  more  self- 
I  important  judges  are  contracting  the  “black 
I  robe-itis”  disease,  it’s  comforting  that  there 
I  are  still  those  who  recognize  citizens  have  a 
right  to  have  their  voices  heard  whenever 
i  open  courts  are  asked  to  keep  secrets. 


The  appellate 
judges  also 
laughed  out  of 
court  the  notion 
that  Mitchell 
acted  criminally. 
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Reality  newspapering  comes  this  October  to  prime-time  TV,  starring 
Oliver  Platt,  but  will  the  ‘Law  &  Order’  gang  get  it  right? 

BY  KEN  LIEBESKIND 

Robert  Palm  sits  at  his  desk  in  the  old  New  York 
Post  building  on  South  Street  looking  at  a  newspaper 
clip  about  a  jail  guard  who  had  been  convicted  of  mur¬ 
dering  a  drug-addicted  prisoner.  “Snatches  of  real  sto¬ 
ries,  that’s  what  we’re  looking  for,”  he  says,  as 
carpenters  scurry  around  him  with  tools  in  hand,  transforming  the 
old  Post  offices  into  a  set  for  a  new  TV  series.  Shooting  started  July  7 


j  for  “Deadline,”  the  NBC  drama  that  makes 
I  its  debut  Oct.  2.  It  stars  Oliver  Platt  as  an 
I  investigative  journalist  for  The  New  York 
Ledger,  a  paper  modeled  after  the  Post  or 
I  “another  daily  tabloid  with  a  red  stripe  on 
;  the  front  page,”  according  to  Dick  Wolf,  the 
'  series  creator  w-ho  hired  Palm  as  head 
writer  and  executive  producer. 

Wolf  and  Palm  have  already  teamed  up 
;  on  “Law  &  Order,”  the  NBC  drama  in  its 
I  10th  year  and  one  of  the  network’s  biggest 

They’re  at  the  Post:  Archetypal  big-city  colum¬ 
nist  Wallace  Benton  (Oliver  Platt)  takes  a  break 
from  his  crime  beat  for  a  discussion,  sans  water 
cooler,  with  colleague  (Josh  Pais)  in  pilot  show. 


I 
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successes,  and  “I^w  &  Order;  Special  Vic¬ 
tims  Unit.”  They  “didn’t  want  to  do  another 
cop  show,  and  journalism  seemed  good,” 
Wolf  explains.  “I  thought  it  was  an  opportu¬ 
nity  to  present  a  certain  type  of  New  York 
journalistic  character.” 

Like  all  of  Wolf  s  shows,  “Dead-  j  . 

line”  will  be  set  in  the  Big  Apple.  ^  ’ 

“Anything  that’s  ever  happened  on  W3 
the  planet  can  happen  in  New  1 T 

York,”  Wolf  has  said. 

“Deadline”  focuses  on  Wallace  SCI 

Benton,  the  Ledger’s  star  columnist.  tvf] 
He’s  modeled  on  Jimmy  Breslin, 

Mike  McAlary,  and  other  tabloid  ^ 
columnists,  but  Platt  wants  the  tic 

character  to  stand  on  his  owm. 

“He’s  an  extremely  ambitious,  ag¬ 
gressive  investigative  journalist 
who’s  a  talented  writer  and  has  a 
broad  scope  and  carte  blanche 
about  what  he  wants  to  write 
about,”  Platt  says  in  an  interview. 

“He’s  veiy  controversial,  under 
tremendous  pressure  to  produce.” 

Benton  will  investigate  and  write 
about  crimes  for  the  most  part,  “not 
limited  to  organized  crime,  but 
crime  in  all  its  manifestations,  in¬ 
cluding  white-collar,”  Wolf  says.  In 
the  pilot  episode,  Benton  reopens  an 
old  murder  case  with  columns  that  seek  to 
prove  the  innocence  of  two  men  on  Death 
Row  —  who  had  been  convicted  in  part  be¬ 
cause  of  his  earlier  articles  (see  excerpt 
from  script,  below). 

Plots  for  the  series  will  be  based  on  true 
stories  from  newspaper  clips  Palm  and 
Wolf  find,  a  strategy  they  used  to  create 
other  award-winning  dramas.  “If  you  read  a 


ic-  story  in  the  paper  today,  theyll  have  a  script  Met 

ither  going  on  it  tonight,”  says  Garth  Ancier,  offit 

[,”  president  of  NBC  Entertainment,  who  Pi 

ortu-  worked  with  Wolf  and  Palm  to  develop  the  reer 
)rk  show.  “They  love  taking  current  events  and  mov 

putting  them  into  fictional  arenas.”  with 

“I  thought  it 
was  an  oppor¬ 
tunity  to  pre¬ 
sent  a  certain 
type  of  New 
York  journalis¬ 
tic  character  ” 

—  DICK  WOLF 

SERIES  CREATOR 


A  great  thing 
about  TV  is, 
you  don’t  get 
fired  for  mak¬ 
ing  things  up, 
“you  get  paid  a 
lot  for  it.” 

—  ROBERT  PALM 

HEAD  WRITER 

tto  i  But  Palm  won’t  just  Study  news  clips  to  O 

ith  write  scripts;  he’ll  draw  on  years  of  experi-  fom 
:  be-  ence  as  a  newspaper  reporter.  Palm  worked  role 
j  at  the  alternative  weekly  New  Haven  “Bui 

{Conn.)  Advocate,  the  Hartford  (Conn.)  post 

rue  Times,  and  the  Los  Angeles  Herald  Exam-  play 
iner.  He  remembers  breaking  a  story  for  com 
;  the  Hartford  Times  about  a  local  lavraiaker  and 

^ad  a  who  ovmed  drugstores  and  was  bilking  T 


Medicare  patients.  The  story  “chased  [the 
official]  out  of  office,”  he  says. 

Palm  claims  he  “loved”  his  newspaper  ca¬ 
reer,  but  he  left  the  business  and  wrote  a 
movie  script,  which  led  him  into  TV,  first 
with  “Miami  Vice”  and  then  “Law  &  Order.” 
He  found  that  TV  has  its  virtues.  “The 
great  thing  about  TV  is,  instead  of  get¬ 
ting  fired  for  making  up  quotes,  you 
get  paid  a  lot  for  it,”  he  notes. 


Oliver’s  STORY 


Ancier  says  the  show  was  developed 
with  Platt  in  mind.  “Dick  Wolf  came  to 
us  a  year  ago  intrigued  with  having 
Oliver  in  a  show,”  Ancier  says.  “He  is 
someone  we  always  wanted  to  see  on 
television,  and  this  is  his  first  series.” 

Platt  heads  a  cast  that  includes 
Broadway  star  Bebe  Neuwirth  (as  his 
editor),  and  well-known  movie  actors 
Lili  Taylor  (as  a  gossip  columnist)  and 
Tom  Conti  (as  a  publisher  modeled  af- 
-  ter  Rupert  Murdoch).  Hope  Davis 

plays  a  Ledger  reporter  who  happens  to 
’  be  Benton’s  estranged  \vife.  Other  ma- 
a  jor  characters  include  students  at  a 
journalism  school,  reminiscent  of  Co¬ 
lumbia  University,  where  Platt’s  chai- 
VLM  acter  teaches  part  time.  The  students 
will  help  him  investigate  crimes. 

Over  the  past  decade,  Platt,  40,  has  per¬ 
formed  a  number  of  memorable  character 
roles  in  more  than  25  movies  —  including 
“Bulworth,”  “A  Time  to  Kill,”  “The  Im¬ 
posters,”  and  “Lake  Placid”  —  generally 
playing  a  somewhat  rumpled  wseacre.  In 
conversation,  however,  he  speaks  openly 
and  with  good  humor. 

Two  of  Platt’s  brothers  have  worked  as 


(Extract  from  a  “Deadline”  script) 

NEWSROOM  —  DAY 

Ringing  phones,  shouted  questions,  Xerox  machines, 
keyboards  tapping.  Wallace  enters,  presses  his  temples 
against  the  noise,  managing  his  hangover  into  submission 
as  various  reporters  look  up  from  their  computers  and  say 
good  morning. 

Wallace 

We  might  have  a  little  problem  here. 

ArleEN  (copy  editor) 

Which  one? 

Wallace 

Five  executed  in  fast-food  robbery,  the  one  that’s  leading 
the  AP  wire. 


Arleen 

Chicago,  I  saw  it. 

Wallace 

Sunday  night.  Just  before  closing.  Last  customers.  No 
prints.  No  DNA.  Lay  everybody  down  on  the  floor  and 
shoot  them  in  the  head.  You  see  the  problem  here,  Arleen? 
Arleen 

I  see  a  similarity,  no  doubt  coincidental.  What  I  don’t 
see  is  the  paper  rushing  off  to  re-examine  an  old  story. 

Wallace 

Two  men  are  going  to  be  executed  because  of  that  story. 
Arleen 

What  is  this,  ‘I  the  Jury?’  Twelve  angry  people  convicted 
them,  and  a  judge  sentenced  them  to  death,  not  you. 
Wallace 

Right,  all  I  did  was  lead  the  cheering  section.  (1 
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Oliver’s  Army  is  on  its  way:  Actor  takes  a  flyer 
at  an  action  film,  “Gun  Shy,”  and  (right) 
poses  with  j-student  TV  cast  in  “Deadline.’ 


journalists,  but  he  has  no  background  in  the 
profession  himself.  He  researched  the  role 
in  newsrooms,  studying  crime  reporters 
Phil  Messing  of  the  New  York  Post  and 
Lenny  Levitt  oiNewsday,  as  well  as  colum¬ 
nists  Juan  Gonzalez  and  Jim  Dwyer  of  the 
New  York  Daily  News. 

“I’ve  gone  out  on  stories  with  them, 
watching  them  interview  and  listening  to 
them  work  the  phones,”  Platt  says.  There 
were  lunches  “where  I  got  them  to  tell  me 
their  trade  secrets,”  he  says.  “They’ve  been 
very  generous  and  open  with  me.”  Platt  is 
also  being  helped  by  Richard  Esposito,  a 
New  York  newspaper  veteran  of  20  years 
who  has  been  hired  as  a  consultant.  He 
works  with  actors  and  writers  on  outlines  of 
stories  “and  everything  that  helps  them  get 
a  feel  for  the  tone  and  pace  of  a  newspaper,” 
Esposito  says. 

Platt  grew  up  in  Washington  reading  The 
Washington  Post,  but  lived  abroad  much  of 
the  time  since  his  father  was  a  diplomat.  To¬ 
day,  Platt  says  he  reads  The  New  York  Times, 
The  Washin^on  Post,  and  USA  Today,  as 
well  as  The  New  York  Observer,  a  weekly. 


A  show  about  a  reporter  can  make  for 
great  TV,  Platt  believes,  because  “the  things 
reporters  do  in  everyday  life  just  getting  to 
the  truth  are  surprising  and  compelling. ... 
In  the  age  of  O.J.  and  Monica,  it’s  a  very  in¬ 
teresting  time  to  be  a  journalist.”  Because 
he  feels  the  public  has  become  cynical 
about  journalists,  Platt  sees  his  role  as  an 
opportunity  to  change  perceptions.  “You 
bring  people  in  and  make  them  see  the 
world  from  the  point  of  view  of  the  jour¬ 
nalist,  and  see  the  amount  of  pressure 
they’re  under  and  how  they  do  their  jobs,” 


he  observes.  “They  perform  an  incredibly 
important  function  in  our  society.” 

Going ‘Post’-u 

The  New  York  Post  is  playing  a  central  role 
in  “Deadline,”  with  episodes  shot  in  its  old  of¬ 
fices  on  South  Street.  The  Ledger  is  clearly 
modeled  after  the  paper,  doviTi  to  its  logo,  set 
in  the  same  typeface  as  the  Post’s  logo. 

The  Post’s  former  offices  have  been  largely 
idle  since  the  paper  moved  to  midtown  Man¬ 
hattan  in  1995.  John  Roman,  the  show’s  pro¬ 
ducer,  says  the  Post  allowed  “Deadline”  to 
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shoot  the  pilot  episode  there,  then  agreed  to  j 
a  short-term  lease.  The  show  is  renting  the  j 
fourth  floor,  the  old  city  room,  which  carpen-  ! 
ters  spent  weeks  transfonning  into  a  news-  | 
room  again,  drawing  on  old  black-and-white  ' 
photographs. 

“They  did  a  nice  job,  dowTi  to  the  finest  | 
detail.  It  looks  like  the  city  room,  with  the  j 
carelessness  the  paper  has  with  coffee  cups  ; 
and  newspapers  strewn  everywhere,”  says  j 
Anne  Aquilina,  the  Post's  administrative 
editor,  who  appeared  as  an  extra  in  the  pilot  i 
episode.  The  Post  has  run  an  article  by 
Aquilina  about  her  experience  as  an  extra 
and  another  article  on  the  show,  but  she 
says  coverage  will  be  limited.  i 

Head  writer  Palm  thinks  professional  | 
journalists  will  be  pleased  with  the  show  j 
because  of  its  accuracy,  with  Esposito  call-  | 
ing  it  “dramatic  and  compelling  entertain-  j 
ment  that  adds  social  value.”  But  some  i 


journalists  are  wary. 


extremely  limited.  “I  was  on  it  once  in  the  |  TV’s  “Odd  Couple”  Jack  Klugman  (the  reporter) 


“You  can’t  base  a  show  on  a  journalist 
because  all  we  do  is  sit  around  and  stare  at 
the  computer,”  quips  Dave  Barry,  the  na¬ 
tionally  syndicated  humor  columnist.  The 
sitcom  “Dave’s  World”  was  based  on  his 
life.  “How  many  viewers  get  excited  about  a 
good  lead  story  or  putting  a  nut  graf  up 
higher?”  he  asks. 

Barry  says  his  role  in  “Dave’s  World”  was 


first  year  in  a  cameo  role,”  he  says.  The  rea¬ 
son  he  didn’t  contribute  to  the  show  further 
is  because  “I  was  always  busy  writing  my 
column,”  he  explains. 

Thirteen  episodes  of  “Deadline”  will  be 
created  initially.  If  it  is  a  success,  22  more 
shows  will  be  shot  for  a  full  season. 

It  will  run  Mondays  at  9  p.m.  opposite 
ABC’s  “Monday  Night  Football”  and  Fox’s 


and  Tony  Randall.  And  Kent,  disguised  as 
Superman,  flanked  by  Lane  and  Olsen. 
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“Ally  McBeal,”  NBC’s  Ancier  isn’t  worried 
about  the  competition.  The  audience  for 
“Monday  Night  Football”  tends  to  be  “a  lit¬ 
tle  older  and  downscale,”  he  says,  while 
“Ally  McBeal”  has  “cooled  off  a  bit,  it’s  hard 
to  sustain.”  His  show  “Law  &  Order:  Spe¬ 
cial  Victims  Unit”  started  off’  in  the  same 
slot  last  year  and  became  a  big  success,  he 
argues,  so  “Deadline”  could  be  the  next  big 
thing.  Or  as  a  Post  headline  might  put  it, 
“Check  us  out,  baby!”  11 
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NBC’s  “Deadline”  follows  a  long  tradition  of  newspa- 
per-oriented  TV  shows,  if  you  could  kick  back  with  your 
remote  and  call  up  a  selection  of  shows  on  your  TV  time 
machine,  you’d  find: 

•  “The  Front  Page”  (1949-1950):  A  real-life  news  corre- 
spondent,  John  Daly,  plays  Walter  Burns,  editor  of  The  Center 
City  Examiner,  in  a  show  based  on  the  famous  movie. 

•  “Big  Town”  (1950-1954):  This  popular  crime  show,  which  began 

!on  the  radio  in  1937,  was  set  in  Big  Town,  USA,  home  of  the 
Illustrated  Press,  where  Steve  Wilson  (Patrick  McVey)  was  the 
star  reporter. 

•  “Foreign  Intrigue”  (1951-1955):  Filmed  in  Europe,  this 
adventure  series  focused  on  reporters  from  Consolidated  News  and 
the  Associated  News. 

•  “The  Adventures  of  Superman”  (1951-1957):  The 
Superman  character,  launched  in  comic  books  in  1938,  a  radio 
series  in  1940,  and  feature-length  cartoons  and  movies  soon  after, 
came  to  TV  with  film  star  George  Reeves  in  the  title  role  and  as 
alter  ego  Clark  Kent.  Who  can  forget  his  Daily  Planet  colleagues 
Lois  Lane,  cub  reporter  Jimmy  Olsen,  and  Perry  (“Don’t  Call  Me 
Chief”)  White? 

•  “Front  Page  Detective”  (1951-1953):  Edmund  Lowe 
plays  an  incorruptible  newspaper  columnist. 

•  “The  Lloyd  Bridges  Show”  (1962-1963):  Bridges  plays  a 
journalist  and  main  character  of  the  story. 

•  “The  Odd  Couple”  (1970-1975):  OK,  trivia  buffs,  name 
the  newspaper  where  Oscar  Madison  (Jack  Klugman)  worked  as  a 
iports  reporter.* 

•  “The  Andros  Targets”  (1977):  The  New  York  Forum's  star 
eporters  cover  city  corruption. 

•  “Lou  Grant”  (1977-1982):  After  “The  Mary  Tyler  Moore 
ihow”  ends,  TV  newsman  Ed  Asner  resurfaces  as  city  editor  of 
iie  Los  Angeles  Tribune  in  a  series  that  tackled  many  controversial 
isues. 

•  “Hard  Copy”  (1987):  Michael  Murphy  stars  as  a  reporter  in  a 
dramatic  series  set  at  the  fictional  LA.  Morning  Post. 

•  “Dave’s  World”  (1993-1997):  Based  on  the  life,  but  not  necessarily 
the  work,  of  Dave  Barry. 

•  “Ink”  (1995):  Ted  Danson  and  Mary  Steenburgen  play  divorced  news¬ 
paper  reporters,  and  she  becomes  his  editor.  A  famous  flop. 

•  “Early  Edition”  (1996-2000):  A  mysterious  cat  delivers  tomorrow’s 
Chicago  Sun-Times  to  a  doorstep,  giving  the  main  character  (played  by  Kyle 
Chandler)  the  opportunity  to  prevent  disasters. 

*Answer  to  quiz:  The  New  York  Herald 

(Michael  Silver,  director  of  communications  at  CBS  Television,  compiled  most  of  this  information.) 


MapShop,  the  new  online  mapping 
system  from  The  Associated  Press, 
reduces  from  hours  to  minutes  the  time 
it  takes  to  produce  information-rich 
maps  that  show  demographic  data, 
boundaries,  mountain  terrain,  popula¬ 
tion  density,  earthquake  fault  lines  or 
even  local  landmarks. 


Maps  created  with  MapShop  can  be  as 
sophisticated  or  simple  as  you  wish. 


This  new  service  gives  you  access  to  a 
vast  database  of  world  geographic  data 
and  content.  In  minutes  you  can  create 
and  download  a  custom  map  for  any  area 
of  the  world  finished  in  the  unique  carto¬ 
graphic  style  of  your  newspaper 


An  editor  on  deadline  can  illustrate 
a  story  quickly  about  an  accident  at  the 
corner  of  Main  and  Elm  Streets  in 
Anytown,  USA. 


MapShop  is  being  developed 
by  AP  and  Environmental  Systems 
Research  Institute  (ESRI),  the  leading 
developer  of  geographic  information 
system  software.  For  information, 
contact  your  AP  chief  of  bureau  or  Tony 
Lugo  at  AP  Graphics,  212-621-7804. 


More  content.  More  value. 


ThisisAP2(X)0 
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Why  do  you  think  they  call  him  “Ed'7  Asner  at  the  helm  in  TV  newsroom 


LOU  GRANT 


Many  TV  shows  about  newspaper  professionals  — 
from  “Superman”  to  “Everybody  Loves  Raymond” 
—  don’t  have  much  to  do  with  newspapers  and 
journalism;  the  characters  just  happen  to  be  in  the  news 


business.  But  “Lou  Grant,”  the  hour-long  CBS  dra¬ 
ma,  focused  on  the  newsroom  where  Grant  edited 
stories  on  the  most  riveting  issues  of  the  day. 

Ed  Asner,  who  played  the  crusty  newspaperman 
and  is  renowned  for  supporting  liberal  causes,  cov¬ 
ered  many  of  them  on  the  show.  “We  did  everything 
except  three  things:  gun  control,  abortion,  and  bus¬ 
ing,”  he  says.  “That’s  where  our  bravery  seemed  to 
take  a  break.”  Yet  the  show  boldly  took  on  rape,  rac¬ 
ism,  child  abuse,  and  the  plight  of  unemployed  Viet¬ 
nam  veterans,  as  well  as  industry  issues,  such  as 
plagiarism  and  printing  during  an  electrical  blackout. 

Asner,  whose  “love  of  newspapering”  and  work  as 
an  editor  of  his  high-school  paper  prepared  him  for 
the  role,  says,  “I  think  it’s  agreed  upon  that  our 
show  was  the  closest  thing  at  that  time  to  approach 
the  reality  of  newspaper  journalism.  We  tried  to 
make  it  as  exciting  and  funny  as  possible  while 
dealing  with  the  pertinent  ethical  issues  of  the  day. 

It  made  us  stand  out  from  the  other  shows.” 

Asner  thinks  “Deadline”  can  succeed  if  it  follows  in  the 
footsteps  of  “Lou  Grant”  by  covering  today’s  most  impor¬ 
tant  issues,  which  Asner  believes  are  capital  punishment, 
police  brutality,  and  the  military-industrial  complex. 
“They’ve  got  to  have  the  guts.  If  they  can  achieve  reality 
and  pertinence  with  drama,  action,  and  humor,  they 
should  have  a  winner,”  he  says.  —  Ken  Liebeskind 


Developed  for  newspape^  m  a  newspaper 

company  keeping  in  mindj^e  needs  of  your 

clients,  the  jobseekers  ana  you 

Scalable  for  all  market  sizes 

Flexible  business  models  include  the  power  of 

both  media:  online  &  print 

Quick  revenue  gain 

Expert  training  for  implementation  &  roll-out 
24/7  customer  service 


employment 

iwizard.com 


NO  TRICKS.  JUST  A  GREAT 
ONLINE  RECRUITMENT  SOLUTION 

For  more  information  call  303.563.6441  ^ 
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NAA’s  former  chief  economist,  Miles  E.  Groves, 
predicts  continued  boom  in  ‘Economic  Notes’ 


BY  JOE  NICHOLSON 


Miles  E.  Groves,  the  former  chief  econo- 
mist  of  the  Newspaper  Association  of  America 
(NAA),  has  launched  a  new  quarterly  e-mail 
forecast  —  whose  initial  offering  provides 
some  of  Groves’  explanations  for  economic 
and  advertising  trends. 

Groves’  e-mail  newsletter,  called  “Economic  Notes,”  predicts  the 
Federal  Reserve  System  will  navigate  the  2000  economy  between 
the  perils  of  inflation  on  one  side  and  recession  on  the  other. 


Commenting  on  the  NAA’s  preliminary 
estimates  of  advertising  in  the  first 
quarter,  Groves  wrote  that  the  18.7% 
surge  in  national  ads  may  hide  some  de¬ 
cline  in  dot-com  ads. 

“The  economy  is  driving  classified,” 
Groves  wrote,  referring  to 
a  6.7%  classified  advertis¬ 
ing  increase  at  a  time  when 
Web  hypesters  were  still 
crowing  that  the  Net 
would  quickly  gobble  up 
newspapers’  classified 
lunch.  Newspapers’ 
strength  in  classified 
“could  suggest  that  em¬ 
ployers  are  moving  back  to 
newspapers,”  he  noted.  “It  could  also  sug¬ 
gest  the  online  alternatives  and  print  ver¬ 
ticals  have  not  filled  the  need.” 

More  ominously,  said  Groves,  “The 
disturbing  item  is  the  continued  weak¬ 
ness  of  our  local  retail  category,”  which  is 
estimated  to  have  increased  only  0.5% 
in  the  first  quarter.  He  said  some  of  the 
blame  was  caused  by  the  shift  from  dis¬ 
play  ads  to  pre-printed  inserts,  which  re¬ 
sults  in  less  revenue  for  newspapers. 

Groves  is  putting  out  the  newsletter 
under  the  auspices  of  the  Bethesda,  Md.- 


based  Barry  Group,  where  he  is  senior 
vice  president  and  chief  economist.  The 
free  newsletter  is  being  sent  to  several 
hundred  publishers  and  industry  leaders; 
anyone  seeking  a  subscription  can  e-mail 
Groves  at  mgroves@barrygrp.com.  11 

TC  AND  PARTNERS 
FORM  Vertis  Inc. 

Baltimore-based  TC 
Advertising  —  which 
has  been  described  as 
the  newspaper  indus¬ 
try’s  biggest  printer  of 
TV  books  and  comics  as 
well  as  one  of  its  biggest 
printers  of  inserts  and 
Sunday  magazines  —  and  two  partners 
have  formed  a  consolidated  operating 
company,  Vertis  Inc. 

Vertis,  named  for  the  middle  part  of 
advertising,  joins  TC;  Lawrenceville,  NJ.- 
based  Webcraft  Inc.;  and  the  Dallas-based 
LTC  Group.  Combining  TC’s  wide  array  of 
services  with  those  of  its  partners,  the 
Baltimore-based  consolidated  firm  has 
more  than  $2  billion  in  annual  revenue. 

Donald  E.  Roland  has  been  named  CEO 
of  Vertis;  Herbert  W.  Moloney  III  has 
been  named  chief  operating  officer.  Previ- 


“The  disturbing 
item  is  the ... 
weakness  of 
our  local  retail 
category.” 

—  MILES  E.  GROVES 

The  Barry  Group 


ously,  Roland  was  TC’s  president  and 
CEO;  Moloney  was  the  firm’s  executive  :  j 

vice  president  for  marketing  and  sales.  i  | 
Roland  held  various  executive  positions  ! ! 
at  the  Times  Mirror  Co.’s  former  com-  !  ■ 
mercial  printing  division.  Moloney’s  nu-  i  i 
merous  newspaper  posts  included  stints  j  I 
as  senior  vice  president  of  advertising  at  j  I 

The  Philadelphia  Inquirer!  The  Philadel-  | 
phia  Daily  News  and  retail  advertising 
manager  for  The  Miami  Herald.  \  j 


Arthur  Liebler 

Daimler- 

Chrysler 


AAF  ELECTS  Liebler 
ITS  NEW  CHAIRMAN 
Arthur  (Bud)  Liebler,  senior  vice  president 
of  global  brand  marketing  at  Daimler- 
Chrysler,  takes  over 
this  month  as  board 
chair  of  the  American 
Advertising  Federation 
(AAF).  He  was  elected 
to  succeed  Janet  L 
Robinson,  president 
and  general  manager 
of  The  New  York  Times. 

The  50,000-mem¬ 
ber  association  al.so 
elected  David  A.  Park,  CEO  of  DDB 
Group  Los  Angeles,  as  its  vice  chair. 

Meanwhile,  AAF s 
2000  National  Student 
Advertising  Competi¬ 
tion  has  been  won  by  an 
ad  campaign  created  for 
The  New  York  Times  by 
students  at  the  Univer¬ 
sity  of  Alabama  at 
Tuscaloosa.  The  Times 
had  asked  advertising 
students  to  create  a 
comprehensive  ad  cam¬ 
paign  to  build  the  paper’s  circulation  and 
brand  loyalty  among  college  students  and 
graduates.  The  Alabama  team  defeated  en¬ 
tries  from  15  other  colleges  and  universities. 
The  Times’  Robinson  praised  the  winning 
team,  saying  its  branding  ideas  “captured ... 
the  relentless  pursuit  of  success”  that  she 
said  marks  their  generation  and  her  paper. 

Liebler,  who  joined  Chrysler  Corp.  two 
decades  ago,  was  promoted  to  his  current 
post  last  year.  He  directs  brand,  corpo¬ 
rate,  minority,  and  dealer  advertising; 
corporate  and  divisional  merchandising; 
and  product  marketing  plans  and  re¬ 
search  activities. 

Park,  who  joined  DDB  Los  Angeles  as 
president  in  1988,  previously  served  as 
chairman  and  CEO  of  Milici  Vedenti  Park 
&  Gabriel,  DDB’s  Honolulu  office. 


Janet  Robinson 

The  New 
York  Times 
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Other  Inserts 


1  1999  100.00  97.42  119.73  101  17  14031 
■  200010592  106  42  118.38  142  51  126  95 
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■1999  100.00  89.95  9531  9375  108.68  96.13  101.36  102.74  98.01  110.91  91.60  8061 

-•  10570  97.88  104.18  111.73  102.88 


DISPLAY  CLASSIFIED  ROP  ADVERTISING  INDEX 


Display  Classified  ROP 
Index  YTD  9%  MAY  -5% 

Because  there  were  only  four  Sundays 
in  May  2000  vs.  five  Sundays  in  May 
1999,  all  but  one  Display  Classified  ROP 
Index  category  experienced  volume  losses 
this  May.  Overall,  advertising  linage  for 
the  Display  Classified  ROP  Index  de¬ 
creased  when  compared  with  May  1999. 


CUSSIRED  CATEGORIES 

YTD 

MAY 

Automotive 

15% 

-4% 

Education 

-5%  : 

-3% 

Other  Display  Classified 

-27% 

-10% 

Real  Estate 

3%  1 

■16% 

Recruitment  5%  4% 

APR  MAY  JUN 


NATIONAL  CATEGORIES 

YTD 

MAY 

Airlines 

-18% 

-33% 

Auto  Dealer  Associations  ' 

-16% 

i  -29% 

Banks/Credit  Cards 

2% 

-9% 

Computers  &  Software 

-35% 

1  -42% 

Corporate/Office/Other 

-14% 

-14% 

Factory  Automotive  ; 

-30% 

i  -26% 

Food  &  Household 

28% 

.  19% 

Govemment/Polrtical  j 

18% 

i  34% 

Hotels  &  Resorts 

-2% 

-19% 

Insurance  j 

0% 

!  -2% 

Investments 

31% 

;  13% 

Mail  Order  i 

5% 

j  4% 

Motion  Pictures 

10% 

:  19% 

Travel  &  Tourism  i 

8% 

!  -5% 

Utilities  &  Communications 

4% 

;  14% 

JUL  AUG  SEP  OCT  NOV  DEC 

%03  10037  102.58  12180  12331  126  59 

National  ROP  Index 
YTD  0%MAY-5% 

National  ROP  advertising 
linage  in  the  Government/ 
Political,  Food  &  Household,  and 
Motion  Pictures  categories 
showed  slight  increases  in  volume 
in  May.  However,  the  Computers 
&  Software,  Airlines,  and  Auto 
Dealer  Associations  categories 
continued  to  steadily  decrease  for 
the  year.  Overall,  the  National 
ROP  Index  decreased  slightly  in 
May  2000  compared  with  the 
same  month  last  year. 


JAN  EEB  MAR  APR  MAY  JUN 

100.00  '  100317  107.14  105.13  121.38  105 18 

93.19  97.52  105.37  105.30  112.43 


BETMlCWEGORtES,  YTD  !MW 

Apparel  &  Accessory  Stores  -5%  -13% 


Books  &  Stationery  Stores 


Computer  Stores _ :106%  87% 

Conuimer  Eiectrente  ;  -19%  ^  -36% 
Department  Stores  -3%  -3% 

Drugstores  16%  -17% 

Furniture  &  Accessories  0%  -9% 


Office  Suppiy  Stores  -48%  -22% 


JUL  AUG  SEP  OCT  NOV  DEC  I 

10183  107.18  11448  125.95  142.45  179.32 

Retail  ROP  Index 
YTD  -3%  MAY  -7% 

Overall,  Retail  ROP  categories 
decreased  significantly  in 
May.  However,  the  Computer 
Stores  category  continued  to  be 
strong  for  the  year  and  has  in 
creased  month  to  month.  Ad¬ 
vertising  volume  continued  to 
decrease  for  the  Consumer  Elec¬ 
tronics,  Auto  Supply/Repair,  and 
Office  Supply  Stores  categories 
in  May.  These  large  losses  have 
contributed  to  the  decline  of  the 
Retail  ROP  Index  for  the  year. 


PRE-PRINTED  INSERT  ADVERTISING  INDEX 


NATIONAL  ROP  ADVERTISING  INDEX 


RETAIL  ROP  ADVERTISING  INDEX 
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Pre-printed  Insert  Index 
YTD  7%  MAY  -9% 

Pre-printed  Insert  Advertising  linage  de¬ 
creased  significantly  since  there  were 
only  four  Sundays  in  May  2000  vs.  five 
Sundays  in  May  1999.  This  helped  con¬ 
tribute  to  large  volume  losses  in  every  Pre¬ 
printed  category,  with  the  exception  of  the 
Other  Inserts  category,  which  showed  a 
slight  increase  in  May.  Overall,  the  Pre¬ 
printed  Insert  Index  declined  substantially 
compared  to  the  same  month  last  year. 


■  INSERT  CITEGORIB 

Building  Materials 
Stores  ^ 

Consumer  Electronics 
Discount  Stores 
Food  &  Household  (CMO) 
Furniture  &  Accessories 


With  one  less  Sunday 
in  May  this  year 
than  during  the 
same  month  last  year,  ad  lin¬ 


age  in  all  four  categories 
dipped  this  May  compared 
with  the  same  period  a  year 
earlier,  according  to  exclusive 


EG^P/Competitive  Media  Re¬ 
porting  monthly  indices. 

Pre-printed  inserts  dropped 
9%,  retail  decreased  7%,  and 


both  national  and  classified 
declined  5%. 

In  year-to-date  totals,  only 
retail  fell,  dipping  3%.  1! 


THE  MAYf£P/CMR  NEWSPAPER  ADVERTISING  INDICES 
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Rolling,  pitching,  and  yawing  its  way  into  cyberspace, 
the  flagship  since  has  been  sailing  on  an  even  keel 

BY  CHARLES  BOWEN 

WHEN  I  WAS  A  KID,  MY  PARENTS  SCRIMPED  AND 

saved  to  buy  the  very  best  encyclopedia  avail¬ 
able.  As  a  result,  while  the  three  of  us  lived  in 
rented  houses  and  my  dad,  who  worked  for 
the  railroad,  was  the  sole  breadwinner,  we  had 
the  undisputed  best  home-based  information  center  in  town.  It 
was  the  1954  “Encyclopedia  Britannica.”  It  came  in  its  own  two- 
level  maple  bookcase  that  was  specially  designed  to  hold  all  of  the 

several-dozen  mammoth  vol¬ 
umes.  That  prized  possession 
would  follow  us  from  house  to 
house  for  the  next  15  years, 
always  our  home’s  centerpiece. 

It  served  me  through  public 
school  and  college. 

I  still  treasure  that  old  collec¬ 
tion,  but  now  it’s  in  the  attic. 

And  I  still  use  the  “Encyclopedia 
Britannica”  in  my  work,  but  it’s 
not  on  a  printed  page.  These  days, 
my  “Britannica”  is  on  the  virtual 
bookshelf  of  my  computer. 

As  you  may  know,  the  “Ency¬ 
clopedia  Britannica”  had  a  stum¬ 
bling  start  in  cyberspace.  In  the 
mid-1990s,  the  famed  old  com¬ 
pany  released  a  CD-ROM  version  of  its 
reference  work  that  linked  to  a  regularly 
updated  Web  site.  That  was  a  great 
reservoir  of  information,  but  —  priced 
at  hundreds  of  dollars  —  it  was  roundly 
snubbed  by  a  computing  public  that  was 
accustomed  to  paying  a  fraction  of  that 
cost  for  Compton’s,  Grolier’s,  or 
Microsoft’s  Encarta. 

Now  the  “Britannica”  is  back,  with  a 
slimmed-down  and  Web-wise  version 
that  is  quickly  becoming  an  encyclopedia 


of  choice  for  the  online  community.  It 
also  serves  many  Web  surfers  as  a 
primaiy  search  engine,  even  as  the  home 
page  of  choice  for  a  quick  update  on  the 
day’s  news.  And,  for  the  working  journal¬ 
ist,  it  is  a  powerful  tool  for  research. 
Searches  routinely  turn  up: 

•  Entries  from  the  updated  “Britan¬ 
nica.”  More  than  72,000  articles  are 
accessible  as  well  as  year-in-review 
articles  from  recent  yearbooks.  Most  are 
brief  or  of  moderate  length  and  discuss 


people,  places,  institutions,  things,  or 
concepts.  Longer  articles  are  divided  into 
separate  sections  for  easier  access. 

•  Relevant  articles  selected  from  more 
than  70  top  magazines,  including  Time, 
Newsweek,  The  Economist,  and  Discover. 

•  A  list  of  the  Web’s  best  sites  on  the 
topic  from  more  than  125,000  sites.  You 
also  can  search  the  text  of  more  than  100 
million  more  Web  pages  from  here. 

To  check  it  out,  visit  the  site  at 
http://www.britannica.com,  where  a 
data-entry  box  at  the  top  of  the  introduc¬ 
tory  page  invites  your  search  query.  You 
can  enter  a  word  or  phrase  or  use  Boolean 
operators  (AND,  OR,  or  NOT)  to  link 
search  strategies.  Use  parentheses  to 
“nest”  strategies  if  you  want  to  use  multi¬ 
ple  searches,  such  as  (Cincinnati  OR 
Cleveland)  AND  (baseball  OR  football). 

Also,  the  site  is  set  up  to  support  “nat¬ 
ural-language  searching,”  enabling  you  to 
simply  post  a  query  in  the  form  of  a  ques¬ 
tion,  such  as  “What  is  the  third-longest 
river  in  the  world?”  Enter  that  in  the 
query  box,  and  you  receive  results  topped 
with  an  encyclopedia  article  about  West 
Africa’s  Niger  River.  (Warning,  though: 
Use  this  sparingly.  As  usual  with  this 
“natural-language”  technology  elsewhere 
on  the  Web,  the  results  can  be 
flak>'.  When  I  entered  —  “What 
is  the  largest  city  in  California?” 
—  the  results  were  topped  with 
an  article  on  Oklahoma  City.) 

Other  considerations  in  using 
britannica.com  for  your  work: 

IFor  casual  use  of  the  site,  you 
might  prefer  browsing  to 
searching.  From  the  introductoiy 
screen,  click  on  a  topic  in  the 
“Explore”  column  at  the  left  of 
the  screen,  choosing  among  “Arts 
&  Entertainment,”  “Education,” 
“Health,”  “History  &  Humani¬ 
ties,”  “Science  &  Technology,” 
and  “World  &  Travel.”  The  site 
then  takes  you  to  a  nicely  de¬ 
signed  home  page  devoted  to  that  specific 
subject,  with  links  to  articles,  books,  ency¬ 
clopedia  entries,  and,  of  course,  Web  sites. 

2  You  can  also  browse  breaking  news 
in  the  “Today”  section  at  the  top  of 
the  left  column  on  the  main  screen. 

Select  from  “Markets,”  “News,”  “Sports,” 
or  “Weather.” 

3  News  stories  linked  throughout  the 
site  are  provided  by  the  editors  of 
washingtonpost.com  and  are  continually 
brought  up-to-date.  11 


www.editorandpublisher.com 


JULY  17,  2000  F.DITOR& PUBLISHER  25 


SYNDICATES 


DlimKOFTHE 

imoNiitie 

Editorial  cartoonists  and  others  discuss  ways  to  increase  income 
in  a  profession  where  syndication  isn’t  always  the  Holy  Grail 

BY  DAVE  ASTOR 

S  IT  TRUE  THAT  “THE  ONLY  PEOPLE  WHO  DON’T  WANT  TO  BE 


I  syndicated  are  the  people  who  are  syndicated”? 

Lee  Salem  was  exaggerating  when  he  made  that  state¬ 
ment  at  the  recent  Association  of  American  Editorial  Car¬ 
toonists  (AAEC)  convention  in  Minneapolis.  But  his  intent 
was  to  indicate  that  syndication  isn’t  always  the  promised  land. 

Salem,  executive  vice  president  and  editor  of  Universal  Press 
Syndicate,  noted  that  many  syndicated  creators  don’t  have  a  lot  of 

newspaper  clients.  So  what’s  an  editorial  Web  sites  are  also  potential  clients  for 

cartoonist  to  do?  syndicated  or  self-syndicated  creators  doing 


newspaper  clients.  So  what’s  an  editorial 
cartoonist  to  do? 

Speakers  at  two  AAEC  sessions 
had  several  suggestions  about  in¬ 
creasing  income  inside  and  out¬ 
side  of  syndication. 

Editorial  cartoonist  Dick 
Wright,  who  moved  from  United 
Media  to  the  Los  Angeles  Times 
Syndicate  last  year,  said  he  built  a 
client  list  of 380  papers  partly 
through  his  own  selling  efforts. 

Wright  noted  that  a  typical  syndicate 
heavily  promotes  a  feature  during  its  first 
year.  Then,  the  next  wave  of  features  com¬ 
mands  most  of  the  attention. 

“Syndicate  salespeople  might  have  200 
features.  The  chances  of  yours  being  shown 
every  time  they  visit  a  newspaper  is  folly,” 
said  Wright.  “They’re  showing  new  stuff.” 

So  Wright  periodically  contacts  papers 
himself  “I’ve  made  as  many  as  six  sales  in 
one  day,  and  as  many  as  100  in  a  year,”  he 
said,  adding  that  new  clients  are  especially 
important  because  editorial  cartoonists  “are 
always  going  to  lose”  some  papers. 

But  even  lots  of  papers  don’t  always 
mean  lots  of  money.  Some  have  been  pay¬ 
ing  as  little  as  $5  or  $6  a  week  for  years. 
“I’ve  had  editors  drop  me  because  the 
rates  increased  250  a  week,”  said  Wright. 


from  their  newspaper  salaries.  But  getting 
one  of  these  150  or  so  jobs  isn’t  easy. 

St.  Paul  (Minn.)  Pioneer  Press  Editorial 
Page  Editor  Ron  Clark  said  cartoonists  can 
increase  their  chances  by  doing  things  such 
as  illustrations,  caricatures,  and  graphics. 

Vaughn  Larson,  - 

who  moderated  one 
of  the  sessions,  has  ■  v 

taken  this  jack-of-all-  ;  ^1  ^ 

trades  approach  to 

the  nth  degree.  At  |  Vt  j|H 

The  Review  in  Ply- 

mouth,  Wis.,  he 

draws  cartoons,  does 

editing,  writes  stories,  Lee  Salem 

takes  photos,  and 

helps  bundle  the  semiweekly  paper. 

Chris  Britt  of  The  State  Journal-Register, 
Springfield,  Ill.,  and  Copley  News  Service 
said  one  of  his  early  jobs  involved  selling  le¬ 
gal  ads  and  doing  one  cartoon  a  week. 

Whether  a  cartoonist  is  seeking  a  staff 
job  or  syndication,  persistence  can  pay  off. 

“It’s  all  about  having  the  right  cartoon 
land  on  the  right  desk  at  the  right  time. 
The  more  you  send  out,  the  better  your 
chances,”  said  Scott  Bateman,  a  North 
America  S>Tidicate  creator  w'ho  also  does 
Web  animation. 

For  editorial  cartoonists  with  a  follow¬ 
ing,  books  and  speeches 
le  might  can  raise  their  incomes. 

Steve  Kelley  of  The  San 
Diego  Union-Tribune  and 
g  Copley  suggested  that  car- 

•  . .  toonists  publish  their  owti 
y  Visit  3.  books,  ideally  with  the 


“Syndicate  salespeople  might  can  raise  their  incomes, 
havp  200  fpatlirp«j  Thp  Steve  Kelley  of 

nave  zuu  reamres.  i  ne  ^ union-Tribune  and 

chances  of  yours  being  Copley  suggested  that  car- 

1  .*  .1  •  toonists  publish  their  owTi 

shown  every  time  they  visit  a  ,he 

newspaper  is  folly.”  —  dick  WRIGHT  help  of  their  newspapers. 

EDITORIAL  CARTOONIST  “It’s  not  that  difficult.  You 
take  a  pile  of  cartoons  and 
j  static  or  animated  cartoons.  put  glue  on  one  side,”  he  joked. 

I  “In  1999, 30%  of  our  new  revenues  came  More  seriously,  Kelley  noted  that  editori- 
I  from  the  Web  side  of  the  business,”  report-  j  al  cartoon  collections  usually  sell  much  bet- 
1  ed  Salem.  “That  will  rise  this  year.”  ter  locally  than  nationally,  so  a  national 

Cyber  clients  include  newspaper  and  publisher  isn’t  crucial.  He  added  that  the 

non-newspaper  sites  —  with  the  latter  usu-  best  month  to  publish  is  November,  at  the 
I  ally  paying  more.  “Some  sites  have  tons  of  start  of  the  holiday  buying  season. 

!  money  that  they’ll  even  give  to  cartoonists,”  Jack  Ohman  of  The  Oregonian,  Port- 

!  deadpanned  attorney  Stuart  Rees,  who  rep-  land,  and  Tribune  Media  Services  (TMS) 

1  resents  cartoonists.  said  niche  books  can  be  potentially  lucra- 

1  Many  cartoonists  go  the  self-syndicated  five.  “My  fly-fishing  book  sold  almost 

route  because  of  the  difficulty  in  getting  50,000  copies,  and  I’ve  also  done  a  golf 

signed  by  a  major  distributor.  Salem  said  book  serialized  in  Golf  Digest,”  he  report- 

i  Universal  takes  on  a  new  editorial  cartoon-  ed.  “If  you’ve  got  a  hobby,  you  can  write 
!  ist  only  once  every  18  to  24  months.  about  it  and  illustrate  it.” 

j  When  they  speak,  cartoonists  can  show 

I  Salaries  KEEP  SOME  SOLVENT  I  and  discuss  their  work,  talk  about  politics. 
Editorial  cartoonists  with  staff  posi-  and  do  caricatures  of  audience  members, 

tions  usually  make  most  of  their  money  “You’re  better  than  the  guy  drawing  at 
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1 1  the  state  fair,”  quipped  Ohman. 
j  j  Cartoonists  can  sell  their  books  at  their 
I  speeches,  added  Kelley. 

'  He  suggested  that  cartoonists 
1  start  by  giving  speeches  for  free 
!  and  then  ask  groups  they're  ad- 

i  j  dressing  to  donate  money  to  char- 
1  ity.  When  cartoonists  have  honed 
I  their  presentations,  he  added, 
i  j  they  can  start  charging.  Kelley 
j  now  gets  $3,000  a  speech. 

I  Some  cartoonists,  such  as  Kel- 
I  j  ley,  also  do  stand-up  comedy. 

Tuning  into  two  ’toons 

I  Another  way  for  editorial  cartoonists  to 
I  make  additional  money  is  to  also  create  a 

comic.  But  there  are  advantages  and  dis- 
'  advantages  to  this  schedule, 
j  On  the  plus  side,  double-duty  cartoon- 


I  ists  can  exercise  different  creative  muscles 
I  —  and  switch  gears  when  ideas  for  one  of 
their  features  run  dry. 

This  works  for  the  TMS-dis- 
tributed  Mike  Peters,  who  does 
Dayton  (Ohio)  Daily  News  edi¬ 
torial  cartoons  and  the  “Mother 
Goose  &  Grimm”  comic.  “When 
your  brain  is  no  longer  work¬ 
ing,  you  can  put  on  the  other 
hat,”  he  said.  “Ideas  are  not  like 
a  well  that  runs  dry.  They’re 
like  a  river.  You  got  your  fishing 
pole  out  there.  If  you’re  not  getting  any 
bites,  you  come  back  later  and  the  river 
has  moved  down.  It’s  a  totally  new  river.” 

1  But  Ohman  eventually  found  that  doing 

I  his  TMS-distributed  “Mixed  Media”  comic 
I  put  him  under  a  lot  of  pressure  and  took 
!  time  away  from  his  editorial  cartoons.  Now, 


I  Scott  Willis  has  taken  over  “Mixed  Media.” 
i  Ohman  did  note  that  editorial  cartoon- 
!  ists  can  reduce  their  workload  on  a  comic 
!  by  having  a  collaborator,  as  Jim  Borgman 
j  does  on  the  “Zits”  strip  he  co-created  with 
j  Jerry  Scott  for  King  Features  Syndicate. 

I  Jailed  cartoonist  honored 

In  other  AAEC  meeting  news,  the 
1  Cartoonists  Rights  Network  named 
!  Essam  Hanafy  the  recipient  of  its  annual 
'  “Courage  in  Cartooning”  award.  Hanafy 
is  currently  imprisoned  in  Egypt  for  doing 
cartoons  that  angered  the  government. 
Last  year’s  honoree,  “Popoli”  of  Came¬ 
roon,  attended  this  year’s  convention. 

The  AAEC  also  cited  editorial  cartoon¬ 
ist  Jim  Lange  for  his  upcoming  50th 
anniversary  at  The  Daily  Oklahoman, 
Oklahoma  City,  this  October.  II 


Stuart  Rees 


At  ‘The  Boston  Globe’ 

Another  columnist  penally  draws  reaction 


Jeff  Jacoby’s  suspension 
praised  and  denounced 

BY  DAVE  ASTOR 

Media  observers  differ  over 
whether  Jeff  Jacoby  deserved  to 
be  suspended  for  four  months 
without  pay  for  not  explaining  that  a 
j  j  column  he  vvrote  for  The  Boston  Globe 
j  ’  was  based  on  other  sources, 
j  j  The  Globe  suspended  Jacoby,  a  conser- 
j  I  vative  on  the  paper’s  traditionally  liberal 
j  i  opinion  pages,  for  “serious  journalistic 
[  i  misconduct.”  It  said  Jacoby,  in  his  July  3 
I !  column  on  the  fate  of  Declaration  of 
1  j  Independence  signers,  should  have  writ- 
i !  ten  that  the  piece  was  based  on  accounts 
1 1  that  have  appeared  for  years  in  other 
i  1  publications,  in  books,  and  on  the  Web. 

' !  'Nfe  cannot  look  the  other  way  if  any  of 

I  j  our  columnists,  reporters,  or  writers  bor- 
I  j  row  without  attribution  from  the  works  of 
i  I  others,”  Globe  Publisher  Richard  Gilman 
j  I  said  in  a  statement. 

[  I  Jacoby,  41,  wrote  that  nine  of  the  56 
j  I  declaration  signers  died  during  the  Revo¬ 
lution,  five  were  captured  by  the  British, 

! !  18  had  their  homes  looted  or  burned,  etc. 

!  Historians  differ  on  whether  so  many 
j  signers  paid  so  harsh  a  price. 

[  The  writer,  who  joined  the  Globe  in  1994, 

I  told  E^P  the  suspension  is  a  “wild  over- 
I  reaction”  that  “left  me  with  a  sick  feeling  in 
[  my  stomach. ...  It  kills  me  to  see  my  repu- 


i  tation  wounded  for  something  so  small.” 

Jaeoby,  distributed  by  the  New  York 
j  Times  News  Service,  thinks  one  possible 
;  reason  for  the  severe  punishment  is  that 
'  Gilman  is  somewhat  new  and  Globe  Editor- 
i  iaJ  Page  Editor  Renee  Loth  veiy  new  to 
I  their  respectivejobs.  “They  want  to  make 
I  sure  no  one  thinks  ethical  prob- 
i  lems  will  be  treated  lightly,”  said 
Jacoby,  who’s  the  third  Globe 
columnist  to  face  major  sanc¬ 
tions  in  the  past  two  years.  Previ¬ 
ously,  Patricia  Smith  and  Mike 
Bamicle  were  forced  to  resign 
over  questions  of  fabrications  in 
:  their  columns.  When  asked  if  he 
!  was  being  punished  partly  for 
j  being  conservative,  Jacoby  said 
j  he  sees  “no  evidence  of  a  smoking  gun.” 

I  Gilman  and  Loth  were  unavailable  for 
:  comment. 

i  Surprised  IT  HAPPENED 

National  Society  of  Newspaper  Colum- 
I  nists  President  Peter  Rowe  said  he’s  “aston- 
!  ished”  Jacoby  wasn’t  more  careful  at  a 
I  newspaper  where  writers  have  been 
j  watched  veiy  closely  the  past  two  years, 
j  “No  one  can  say  he  wasn’t  warned,” 

I  noted  Rowe.  “I  don’t  think  the  punish- 
[  ment  is  out  of  line  at  all.”  He  said  Jacoby 
1  escaped  a  harsher  penalty:  being  fired. 

I  But  Dan  Kennedy,  a  Boston  Phoenix  me- 
i  dia  critic  who  has  criticized  Jacoby  in  the 
past,  said,  “I  think  the  punishment  is  gross¬ 


ly  disproportionate  to  the  offense.”  He  ob¬ 
served  that  Jacoby  “wasn’t  trying  to  fool 
anybody”  because  the  Globe  writer  sent  a 
July  2  e-mail  message  to  approximately  100 
people  explaining  the  next  day’s  column. 

“Plagiarism?  No  way,”  said  Kennedy.  “It’s 
failure  to  attribute  properly.”  He  added  that 
appropriate  penalties  would 
have  included  having  Jacoby 
admit  his  mistake  in  his  column 
“and  maybe  putting  something 
in  his  personnel  file.” 

Jacoby,  who  said,  “I  can’t  go 
four  months  without  a  pay- 
check,”  hopes  to  get  his  suspen¬ 
sion  reduced  without  taking 
legal  action.  WUl  The  Newspaper 
Guild-Communications  Workers 
of  America  Local  31245  at  the  Globe  help 
Jacoby?  President  Robert  Jordan  declined 
i  to  comment  before  E&Fs  deadline. 

Reader  response?  Early  e-mail  messages 
!  were  in  Jacoby’s  favor.  Globe  Director  of 
Public  Relations  Richard  Gulla  said  when 
j  asked.  He  added  that,  as  of  last  week,  a 
j  decision  hadn’t  been  made  about  who 
i  might  fill  Jacob/ s  column  slot. 

The  declaration  signers’  fate  was  also 
discussed  in  two  Creators  Syndicate-dis¬ 
tributed  pieces:  Ann  Landers’  July  4  col- 
\  umn  and  Oliver  North’s  June  30  column. 

I  In  Landers’  case,  this  information  came  in 
I  a  reader  letter.  Creators  President/CEO 
Rick  Newcombe  said  the  syndicate  didn’t 
I  have  a  problem  with  either  column.  ID 


Jeff  Jacoby 
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DAILIES 


•  U.S.  &  Canadian  Dail^^^^ 

•  U.S.  &  Canadian  Newspaper  Groups  &  Special  Dailies 

•  Foreign  Newspapers 

•  News,  Picture  &  Syndicated  Services 

•  Equipment/Interactive  Products  &  Services 


I  Dailies  throughout  the  world 
including  contact  names/titles, 
addresses,  phone/fax  numbers, 
local  population,  circulation, 
subscription  rates,  mechanical 
specs,  equipment,  news  services 
and  more! 


VOL.  2 

•  U.S.  &  Canadian  Community  Weeklies 

•  U.S.  &  Canadian  Shopper/TMC  Publications 

•  U.S.  &  Canadian  Specialty  &  Niche  Publications 

•  U.S.  &  Canadian  Weekly  Newspaper  Groups 

•  Other  Organizations  &  Industry  ^rvices 


I  Community  papers,  shoppers, 
TMC’s,  specialty  and  niche 
publications:  alternative,  black, 
ethnic,  religious,  gay  and  lesbian, 


I  Web  site  addresses,  ad  rates, 
installed  equipment,  special 
editions/sections,  newsprint  and 
other  commodity  consumption. 

^2000  EDITION  AVAILABLE  NOW! 

Call  1  -888-61 2-7095  to  Order  yC  . 

Buy  the  3  Volume  Set  for  only  $200  and  Save  40% IHtTh 

Also  available  on  CD-ROM  for  Windows®  and  Macintosh®. 

Targeted  Searches  -  Data  Exports  -  Customized  Mailing  Lists 
Call  (800)  336-4380  ext.  172  for  details  or  order  online  at  www.editorandpublisher.com  ' 


VOL.  3 

•  Alphabetical  listing  of  personnel  from  Dailies,  Weeklies, 

Groups,  Services,  Shopper  and  Niche  Publications. 

•  Name,  Title,  Company,  Phone,  City  &  State 
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ENTERTAINMENT 


Hollywood  News  and  Gossip  column. 
Fax  request  for  samples  and  rates  to: 
847-446-4804 


FEATURES  AVAILABLE 


DOWNLOAD  FREE  FEATURE  HOME 
ARTICLES  FROM  OUR  WEB  SITE. 
www.wdfarmerplans.com/featurehomes 


SLIGHTLY  OFF  SUPERMOM! 
Syndicated  columnist  Deb  Di  Sandro 
(515)222-6994  www.slightlyoff.com 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Appealing,  graphic  rating 
system.  Cineman  Syndicate,  RO.  Box 
4433,  Middletown,  NY  10941. 

(914)  692-4572,  Fax  (914)  692-8311 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308  /  (909)  766-761 7 


NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY 
conducts  professional,  confidential  negotia¬ 
tions  for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053  or  write  Box  3129, 
Cleanwater  Beach,  FL  34630 

No  obligation  of  course. 


GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Affiliated  with  Mel  Hodell 
Nationwide  Sales,  Acquisitions,  Mergers 
5196  Benito  St,  #11,  Montclair,  CA  91763 
(909)  626-6440,  Fax  (909)  624-8852 
www.media-broker.com 


Leader  in  Sale 
of  Community  ^ 

Newspapers 

Check  our  References 
(214)  265-9300  jgd  Rickenbacher 
RJckenbacher  Media 

6731  Desco  Dr.,  Dallas,  TX  75225 
www.rickenbachermedia.com 


-ANNOUNCEMENTS-  || 


NEWSPAPER  APPRAISERS 


APPRAISALS  &  Formal  Business  Plans 
KAMEN  &  CO.  GROUP  SERVICES 
E-mail:  kamenandco@aoLcom 
Tampa,  FL  (727)  786-5930 
NY  (516)  379-2797 
Fax  (516)  379-3812 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

WHAT’S  YOUR  PAPER  WORTH? 
Find  Out  Today!  It’s  Free! 
www.mediamergers.com 

NEWSPAPER  BROKERS 

780  Sold -Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S. West/West 
(505)  524-0122 

John  Szefc,  Midwest  (914)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

RO.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 
www.edltorandpublisher.com 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 

(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 


MICHAEL  D.  LINDSEY 
Experienced  —  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 
www.publicationsforsale.com 


PHILLIPS  PROPERTIES,  INC. 
Consultants  -  Investments 
Management  -  Brokers 
RO.  Box  219 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers" 
(580)421-9600 
RO.  Box  1985,  Ada,  OK  74821 
bolitho.com 


NEWSPAPERS  FOR  SALE 


NINE-YEAR-old  N.Y.  Rangers  hockey 
monthly;  4k  circ.,  $75k  rev.  (1999); 
labor  of  love.  Asking!  10k  orb/o. 

Call  Rick,  973-586-6971 


NEWSPAPERS  FOR  SALE 


FLORIDA  -  Great  Bargains  for  qualified 
individuals  -  Major  Atlantic  shopper  plus 
recreational  weekly,  health  problems; 
Keys  lifestyle  guide,  owners  relocating, 
price  reduced. 

Mayo  Communications  (813)  971-2061 


FOR  A  LIST  OF 
Publications  For  Sale  Go  To  ... 
www.mediamergers.com 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)476-3950 


WEEKLY/TMC  4,200  circulation  near 
Eugene,  OR.  Growth  area.  (541)  686- 
5756  evenings.  Orourkecr@aoLcom 


COUNTY  SEAT  WEEKLY 
WESTERN  MONTANA 
100  years  continuous  publication. 
Fastest  growing  county  in  state.  $90,000 
firm,  includes  building.  Phone: 

(406)  225-382 1 ,  Monday  thru  Friday,  days 
(406)  225-4242  evenings  and  weekends 


NEWSPAPERS  WANTED 


LIBERTY  GROUP  PUBLISHING 
is  aggressively  seeking  newspapers  and 
other  print  publication  acquisitions.  LGP 
is  owner/operator  of  approximately  300 
publications,  including  64  daily  news¬ 
papers.  All  correspondence  and  dis¬ 
cussions  are  confidential.  Contact: 

KEN  SEROTA 
President  &  CEO 
3000  Dundee  Rd.,  Suite  202 
Northbrook,  IL  60062 
Phone:  (847)  272-2244 


NEWSPAPER  APPRAISERS 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY 

is  actively  seeking  to  purchase 
dailies,  weeklies,  shoppers 
and  niche  publications. 

For  a  confidential  discussion  call ... 
Kenneth  Cope,  Exec.  Vice-Pres. 
(417)  850-8544  or  (4 1 7)  451-9545 


PUBLICA'nONS  FOR  SALE 


“MANAGERS  REPORT"  is  the  National 
Periodical  for  Community  and  Home 
Owner  Association  Managers.  Estab¬ 
lished  14  years  this  excellent  oppor¬ 
tunity  is  for  sale  for  $350,000.  Call  Alan 
Koch  of  Best  Invest  Realty  (561)  630- 
8997  or  alkoch55@aol.com 


-EQUIPMENTS  SUPPLIES- 


CAMERA  &  DARKROOM 


NO  NONSENSE  50“  WEB 
SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 


MAILROOM 


NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 

Terry  Connors,  Director  of  Sales 
Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
WWW. newstec.com 


NEWSPAPER  APPRAISERS 


Confidential  Appraisal 
for  Estate,  ESOP, 
Partners,  Bank,  Tax, 
Stock,  Assets 


raimHrtrfweaMi 


We  have  sold 

&  Associates  thousands  of 

<  PuMtetkan  Brqf^f  publishing  companies 
AAppraiaato  V  since  1923 

,•  -  >  •stTrsast.  '*>’ 
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-EQUIPMENT  &SUPPLIES~ 


_ MAILROOM _ 

ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 

PRE  OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817,  Fax  (770)  590-7267 

_ PRESSES _ 

METRO,  URBANITE,  COMMUNITY, 

SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528,  Fax  (770)  552-2669 

MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 

USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 
MOUNTAIN  STATES,  INC. 

(800)  257-3045 
WWW.  msicyl  i  nders.com 

WANTED  TO  BUY 

WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitchers/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 

WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 


ADVERTISING  SERVICES 


PosT-ir'hJolTe.  Advertising  by 

NoteAdSdCOm 

NoteAds.com,  Inc.  is  your  source  for  tt>e 
printing  end  placement  of  Post-it*  Note  ads. 

•  Proven  to  enhance  readership  arid  response 
of  your  print  media  advertising. 

•  Authorized  distributor  of  3M. 

PcmMI 

Notes 


CIRCULATION  SERVICES 


Metro  News  Service,  Inc. 
Nationwide  TELE.MARKE  TING 
Horace  Southward 
(877)550-1515 
Eric  Southward 
www.metro-news.com 


CIRCULATION  III  PROMOTIONS,  INC 
TELEMARKETING  NATIONWIDE 
SERVING  NEWSPAPERS  FOR  17  YEARS 
Call  Bob  Price  (800)  458-3305 
C2  EDITOR*  publisher  classifieds  JULY  17.  2000 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES 

The  Prepaid  Subscription  Leader 
Prepaid  Subscription  Sales 
Consumer  Marketing  Data 
Custom  Programming 
Verification  &  Retention 
1-888-343-0470  ext  109 
Learn  More  At: 

www.cjrculationservices.com 


HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

E-mail  Hdlinel@aoLcom 
for  a  list  of  references. 

Dennis  McQuillan 
(800)  260-9823 

MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus  Quan¬ 
tity  sales!  Phone  (732)  738-5100,  Fax 
(732)738-5115 
E-mail  JanMont@Earthlink.com 

PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 

PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 

DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 
WWW.PROSTARTS.COM 

SPECTRUM  MARKETING  SERVICES 
A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 

TELEMARKETING  PROF.  INC. 

Paper  People  specializing  in  stop  savers,  con¬ 
versions,  new  hook-ups  &  cold  calling.  On 
the  spot  verification,  state-of-the-art  equip¬ 
ment  &  everything  done  under  one  roof. 
Contact:  Al  Schreibman:  (800)  830-3776 

COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  schedul¬ 
ing  &  circulation.  Fake  Brains, 

(303)  791-3301  www.fakebrains.coin 


PRESSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handling  systems,  duct 
work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2 1 10 


-HELP  WANTED- 


E&P'S  CLASSIFIED 

the  newspaper 
^industry’s  meeting^ 
place. 

888.825.9149 


-HELP  WANTED- 


ACADEMIC 


ACADEMIC 


Journalists  Wanted 

for  The  Freedom  Forum  Ph.D.  Fellowship  Program 

The  School  of  Journalism  and  Mass  Communication  at  the  University 
of  North  Carolina  at  Chapel  Hill  is  seeking  applicants  for  its  seventh 
class  of  Freedom  Forum  Ph.D.  Fellows.  Open  to  midcareer  profession¬ 
als  with  at  least  10  years  of  news  experience.  Must  be  currently 
employed  full  time  in  a  news  operation.  Experience  as  adjunct  faculty 
member  beneficial  but  not  essential.  The  27-month  program  pays  up  to 
$50,000  per  year  plus  tuition,  medical  insurance  and  travel  benefits. 
GRE  required  of  all  applicants.  Master's  not  required.  This  program  is 
funded  by  The  Freedom  Forum. 

Contact:  Dr.  Margaret  A.  Blanchard 
mablanch@email.unc.edu 
919/962-4072 

Program  information  also  available  at: 
http:/ / metalab.unc.edu/jomc /academic/  graduate/ financial.html 
Deadline:  Dec.  1,  2000  Class  enters:  May  2001 

UNIVERSITY  OF  NORTH  CAROLINA 
THE  FREEDOM  FORUM 


ACADEMIC 

ACADEMIC 

NORTHWESTERN  UNIVERSITY 
Dean  of  the 
Medill  School 
of  Journalism 

Northwestern  University  seeks  nominations  and  applications  for  dean  of 
the  Medill  School  of  Journalism.  With  programs  in  Evanston,  Chicago, 
and  Washington,  D.C.,  the  school  offers  undergraduate  and  graduate 
degrees  and  concentrations  in  print,  broadcast,  new  media,  and  inte¬ 
grated  marketing  communications.  The  successful  candidate  will  have 
the  vision  and  energy  to  lead  a  top  journalism  school  as  well  as  substan¬ 
tial  administrative  experience  at  a  university  or  in  industry.  An  advanced 
degree  and  teaching  experience  are  desirable. 

Review  of  materials  will  begin  in  mid-September.  To  ensure  full  con¬ 
sideration,  applications  (including  cover  letter  and  vitae/resume)  and 
nominations  should  be  received  by  October  16,  2000.  Address  cor¬ 
respondence  tO: 

Secretary 

Medill  Dean’s  Search  Committee 
Northwestern  University 
1-110  Rebecca  Crown  Center 
633  Clark  Street,  Evanston,  IL  60208-1119 

Northwestern  is  an  affirmative  action,  equal  opportunity  educator  and  employer. 


www.edltorandpublisher.coni 
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-HELP  WANTED- 


ACADEMIC 


DENVER  UNIVERSITY  seeks  Full-time 
Director  for  Estlow  Center  for  Journalism 
and  New  Media,  beginning  9/1/00. 
Responsibilities:  implement  programs; 
generate  industry  participation  and 
undenwriting;  provide  leadership  to  build 
into  leading  Center  for  advancement  of 
journalism/new  media  understanding; 
teach  3  courses  per  year  (Iquarter). 
Master’s  plus  5  years  professional  expe¬ 
rience  required.  Fund  raising  and 
teaching  experience  desirable.  Send 
application,  resume,  3  letters  of  recom¬ 
mendation  and  teaching  evaluations  to: 
Mike  Wirth,  Director,  School  of  Commu¬ 
nication,  University  of  Denver,  Denver, 
CO  80208.  Applications  encouraged 
from  women,  persons  of  color,  persons 
with  disabilities  and  veterans.  Applica¬ 
tions  due  August  1 , 2000. 


ADMINISTRATIVE 


GENERAL  MANAGER 
A  well-established,  privately  held  media 
group  is  experiencing  considerable 
growth.  We  seek  a  general  manager  for 
a  midwestern  publication,  distribution 
20,000-1-.  Highly  developed  sales 
abilities,  sales  planning,  and  marketing/ 
promotions  talents  are  sought.  Well- 
rounded  knowledge  of  operations  a  plus. 
Demonstrated  positive  leadership  and 
the  desire  to  exceed  expectations  regard¬ 
ing  revenue  growth,  customer  service, 
and  community  presence  are  essential. 

Our  company  offers  a  very  competitive 
compensation  package  including  salary 
and  a  substantial  performance-based 
bonus.  A  generous  matching  of  the 
401(k)/profit  sharing  plan  and  a  range  of 
benefits  are  offered  when  you  join  our 
organization.  Relocation  reimbursement 
available,  depending  on  circumstances. 

If  you  would  like  to  make  a  difference 
and  are  looking  for  an  organization  that 
recognizes  "stand-out"  performance,  we 
welcome  your  inquiry. 

Interested  applicants  should  forward  a 
resume  to: 

Box  01299,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


GENERAL  MANAGER 
Brehm  Communications,  Inc.  has  an 
immediate  opening  for  a  general  man¬ 
ager  with  a  strong  suburban  sales  back¬ 
ground  and  experience  in  competitive 
markets.  The  opening  is  at  Roseville, 
CA,  part  of  BCI’s  Gold  Country  Media 
cluster,  comprised  of  several  pub¬ 
lications  including  the  three-times-a- 
week  Roseville  Press-Tribune  and 
weeklies  in  Folsom,  Rocklin  and  Lincoln. 
This  southern  Placer  County  group  in  the 
Sacramento  suburbs  is  located  in  one  of 
California's  fastest  growing  markets.  In 
exchange  for  your  proven  talents,  we 
offer  a  challenging  yet  positive  team 
atmosphere,  good  potential  for  advance¬ 
ment  and  an  excellent  pay  package  and 
profit  sharing.  For  additional  details,  see 
our  Web  site  at: 

www.BrehmCommunications.com 
Send  resume  and  salary  history  to: 

General  Manager,  BCI 
RO.  Box  28429,  San  Diego,  CA  92198 

www.editorandpubllsher.com 


ADMINISTRATIVE 


PUBLISHERS  AND  DEPARTMENT 
HEADS  WITH  PUBLISHER  POTENTIAL 
MEDIA  GENERAL’S  PUBLISHING 
DIVISION  is  seeking  resumes  from  pub¬ 
lishers  and  department  heads  with  pub¬ 
lisher  potential.  The  division  contains 
newspapers  of  varying  sizes,  from  small 
weeklies  to  metropolitan  dailies.  Com¬ 
petitive  pay  and  benefits  are  available, 
with  advancement  opportunities.  Media 
General  is  an  independent,  publicly 
owned  communications  company  situated 
primarily  in  the  Southeast  with  interests 
in  newspapers,  television,  interactive 
media,  recycled  newsprint  production, 
and  diversified  information  services. 

Please  send  resumes  to: 

Frank  McDonald,  VP  Human  Resources 
Media  General  Publishing  Division 
RO.  Box  85333,  Richmond,  VA  23293 
Email:  fmcdonald@media-generaLcom 


Western  region  (Zone  9)  rural  five-day 
daily  seeks  publisher  with  strong  retail 
and  classified  background.  Proven  lead¬ 
ership  and  management  skills  required. 
Please  send  resume  and  salary  history  to: 

Box  01285,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


ADVERTISING 


ADVERTISING  DIRECTOR 
Join  a  privately  held  newspaper  in 
Northern  New  England  where  revenue 
and  linage  have  been  growing.  Write 
Alan  S.  Grigsby,  publisher,  Eagle  Times, 
RR2,  Box  301,  Claremont,  NH  03743. 

Or  E-mail:  ASGrigsby@aoLcom 


AD  DIRECTOR/SALES  MANAGERS 
Visit  WWW  marks-ferber.com  for  current 
list  of  top  ca.eer  opportunities. 


ADMINISTRATIVE 


ADVER’nSING 


ADVERTISING  MANAGER 
The  Enquirer-Journal,  a  12,500  circula¬ 
tion  daily  In  Monroe,  NC,  seeks  an  indi¬ 
vidual  with  a  proven  record  in  sales, 
achievement  of  goals,  and  great  inter¬ 
personal  skills.  Responsibilities  will  in¬ 
clude  increasing  retail,  classified,  and  anti¬ 
ques  publication  revenues,  and  budgeting. 
This  competitive  market  will  provide  an 
opportunity  to  demonstrate  that  your 
talents  can  make  a  difference.  A  part  of  Pax¬ 
ton  Media  Group,  we  offer  advancement 
opportunities  and  a  competitive  compensa¬ 
tion  package.  Monroe,  a  fast-growing  com¬ 
munity  just  outside  of  Charlotte,  is  about 
three  hours  from  both  the  beaches  and 
the  mountains.  Send  resume  tO: 

Marvin  Enderle,  Publisher 
The  Enquirer-Journal 
RO.  Box  5040,  Monroe,  NC  281 1 1 
Fax:  (704)  283-4390 
E-mail:  menderle@theej.com 
The  Enquirer-Journal  is  an  Equal 
Opportunity  Employer  and  does  not 
dicriminate  on  the  basis  of  race,  religion, 
color,  sex,  age,  national  origin,  or  dis¬ 
ability. 


ADVERTISING  DIRECTOR 
One  of  the  industry’s  fastest  growing 
media  companies  is  looking  for  someone 
who  will  take  on  a  leadership  role  in 
strengthening  the  classified  and  display 
advertising  teams.  If  you  have  a  track 
record  of  effectively  building,  motivating 
and  managing  sales  teams  and  want  to 
leverage  your  abilities  and  compensa¬ 
tion,  send  your  resume  and  tell  us  why 
you  are  who  we’re  looking  for! 

teri@marks-ferber.com 
Fax  480-774-1884 


ADMINISTRATIVE 


ADVERTISING 


ADVERTISING  SALES  MANAGER 
Delray  Beach,  Florida 
The  Sun-Sentinel,  a  division  of  Tribune 
Company,  is  seeking  an  experienced  Sales 
Manager  for  its  Delray  Beach,  Florida 
office. 

This  challenging  position  will  supervise 
and  coordinate  the  operating  activities  of 
assigned  Sun-Sentinel  territory  sales  rep¬ 
resentatives  and  sales  support  personnel. 
The  successful  candidate  will  have  an 
undergraduate  degree  in  Advertising  or 
Marketing  or  have  commensurate  experi¬ 
ence.  Should  possess  an  in-depth  knowl¬ 
edge  of  newspaper  advertising  sales,  ser¬ 
vice  and  management  including  market¬ 
ing  knowledge  and  skills  in  problem  solv¬ 
ing,  decision-making,  prioritizing,  data 
interpretation  and  evaluation.  Strong  ana¬ 
lytical,  communication,  organizational 
and  managerial  skills  are  required.  A 
broad-based  knowledge  of  newspaper 
and  media  publishing  and  exceptional 
business  instincts  and  judgment  are 
required.  Excellent  technical  skills  includ¬ 
ing  Word  Office  Suite  for  use  with  clients, 
subordinates  and  superiors  are  necessary. 
The  Sun-Sentinel  offers  a  comprehensive 
benefits  package  including  medical,  den¬ 
tal,  life,  disability,  ESOP,  401(k),  and 
stock  purchase  programs. 

To  apply  please  send  resume  to: 

Sun-Sentinel 
Human  Resources 
333  SW  12th  Avenue 
Deerfield  Beach,  FL  33442 
Fax:  (954)  425-1518 
E-mail:  mlorenzo@tribune.com 
The  Sun-Sentinel  values  diversity  and 
encourages  those  who  share  our  vision  to 
apply.  We  support  a  smoke-free,  drug- 
free  work  environment. 


ADMINISTRATIVE 


The  Robert  C.  Maynard  Institute  for  Journalism  Education 

President  and  Chief  Executive  Officer 


Headquartered  in  Oakland,  California,  the  Maynard  Institute  is  a  23-ycar-old  national  non-profit  center  whose  mission  is  to  accelerate 
the  changes  rieeessary  for  news  media  to  reflect  a  multicultural  America  in  content,  staffing  and  business  operations.  The  Institute 
offers  editing  and  management  training  programs  as  well  as  direct  services  to  newsrooms  coast  to  coast. 

The  President/CEO  is  a  public  advocate  of  the  Institute’s  mission  and  responsible  for  the  Institute's  financial  health,  program  devel¬ 
opment  and  operations.  The  ideal  candidate  is  a  dynamic,  visionary,  entrepreneurial  executive  with  enthusiasm  for  fund-raising. 

Additional  Qualifications: 

•  Journalism  and  news  industry  management  experience  with  exposure  to  business  side 

•  Well  respected  with  solid  connections  within  the  news  industry 

•  Strong  interpersonal  skills,  including  the  ability  to  work  well  in  a  multicultural  environment 

•  Excellent  communications  skills  -  written  and  oral,  including  public  speaking 

•  Embraces  and  understands  new  technology  and  the  impact  upon  the  news  industry,  jobs  and  coverage 

Compensation:  Commensurate  with  qualifications  of  the  candidate.  Contract  offered. 

Application:  Letter  with  resume  and  three  references,  should  be  sent  to: 

Mark  Trahant,  Chairman,  Maynard  Institute  Board  of  Directors 
Regular  Mail:  P.O.  Box  70,  Seattle,  WA  981 1 1 
Express  Delivery  Only:  1120  John  Street,  Seattle,  WA  98109 
Oakland  Office  Voicemail:  (510)  891-9206,  ext.  308 

For  more  details  on  the  opportunity  and  the  Institute,  visit  www.maynardije.org 
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ADVERTISING 


MAJOR  ACCOUNTS 
ADVERTISING  SALES  MANAGER 
Cox  Ohio  Publishing,  publisher  of  the 
Dayton  Daily  News  and  Springfield 
News-Sun,  is  seeking  a  Major  Accounts 
Sales  Manager. 

Duties  will  include  managing  all  aspects 
of  the  major  accounts  advertising  sales 
staff,  developing  new  strategic  sales 
initiatives  for  newspaper  and  web  pro¬ 
ducts,  budgeting,  goal  setting  and  build¬ 
ing  account  relationships. 

The  ideal  candidate  should  have  strong 
professional  sales  experience  within  the 
major  accounts  area.  Must  be  skilled  at 
staff  motivating,  team  building,  and 
developing  new  business.  A  solid  history 
of  contract  negotiation  is  a  must. 

We  are  an  equal  opportunity  employer 
that  offers  competitive  salary  plus  bonus 
and  benefits  including  401(k).  Career 
development  potential.  Please  send 
resume  and  salary  history  to: 

Andy  Blizzard,  Retail  Advertising  Director 
Dayton  Daily  News 

45  S.  Ludlow  Street,  Dayton,  OH  45402 


ADVERTISING  SALES  MANAGER 
Orlando  Sentinel  Communications,  a 
multimedia  communications  company  is 
seeking  two  strategic  sales  leaders  to 
coach  sales  representatives  and  integrate 
creative  marketing  strategies  into  the 
sales  process.  Requires  5-7  years  ad 
agency  or  media  experience,  2-4  years 
sales  management  experience,  thorough 
understanding  of  marketing  data  and  its 
applications  to  advertising  sales  and  com¬ 
puter  literacy  with  experience  utilizing 
technology  in  sales  processes.  To  apply, 
submit  your  resume  with  source  code: 

EP-ASM-CFH 

chaymes@orlandosentinel.com 


ad\t;rtising 


ADVERTISING 


CALL  CENTER  SALES  MANAGER 
The  San  Diego  Union-Tribune  is  seeking 
a  Call  Center  Sales  Manager  to  lead  our 
Classified  telephone  sales  team. 

This  manager  will  provide  overall 
supervision  of  personnel  in  the  Classified 
Call  Center  and  in  branch  locations; 
develop  strategic  and  operational  plan¬ 
ning;  assist  with  the  department’s  yearly 
budgeting  processes;  maintain  effective 
sales  staff  by  monitoring  activities  and 
performance;  and  implement  effective 
practices  that  increase  motivation  and 
skill  growth.  This  individual  will  con¬ 
tinually  seek  and  capitalize  on  business 
opportunities  through  relationship  build¬ 
ing  and  new  products  and  services 
development.  This  position  will  report 
directly  to  the  Classified  Advertising 
Director. 

Qualified  candidates  will  have  three 
years  of  management  experience  in  a 
newspaper  Classified  call  center.  Ideal 
candidate  will  have  a  solid  knowledge  of 
classified  systems  and  a  comprehensive 
understanding  of  classified  advertising. 
Candidate  must  have  strong  analytical, 
communication,  and  organizational 
skills.  Must  have  the  ability  to  deal 
effectively  with  all  levels  of  the  organiza¬ 
tion. 

The  San  Diego  Union-Tribune  offers  an 
excellent  benefit  and  compensation 
package  to  include  medical,  dental,  vis¬ 
ion,  401(k),  paid  vacation,  and  more. 

If  you  meet  the  above  qualifications  and 
are  interested,  please  send  resume  and 
salary  history  to: 

Human  Resources  Dept. 

Job  #44-00/ASEP 

RO.  Box  120191 
San  Diego,  CA  92112-4106 
An  Equal  Opportunity  Employer 


ADVERTISING 


ADVERTISING 

ASSISTANT  RETAIL  ADVERTISING  MANAGER 


The  Doy,  1999  New  England  Newspaper  of  the  Year  and  one  of  the  100  best 
newspapers  in  America,  as  named  by  the  Columbia  Journalism  Review,  is  seeking  a  per 
son  to  help  us  achieve  o  greater  level  of  sales  excellence.  The  ideal  condidate  will  have  a 
record  of  superior  sales  achievement,  accomplished  presentation  ond  negotioting  skills. 
You  olso  need  to  be  an  open  minded  risk  taker,  tenacious,  and  a  team  player  who  knows 
what  it  takes  to  win.  If  you  are  o  strategic  thinker  with  extraordinary  people  skills,  we 
offer  an  excellent  compensation  ond  benefits  package. 

For  immediate  consideration,  please  forward,  fax,  or  e-mail  your  resume  to: 

The  Day  Human  Resources  Department 

47  Eugene  O'Neill  Drive 

RO.  Box  1231  . 

New  London,  n  06320 
Fox:  860.443.6322 
humanresources@thedoy.coni 

We  ore  on  equal  opportunity  employer  committed  to  diversity  in  the  work  ploce.  M.F.D.V. 
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ADVERTISING 


LOOKING  FOR  A  LIFESTYLE  CHANGE? 
Want  to  work  for  an  independently 
owned  newspaper  group  that  has  the  com¬ 
munity  in  mind  first. 

Then  this  may  be  your  opportunity. 

The  Vail  Daily  is  looking  for  an 
accomplished  individual  to  run  their 
advertising  department  in  the  heart  of 
the  Rocky  Mountains.  This  key  man¬ 
agement  position  will  lead  a  successful 
advertising  department  that  consists  of  a 
staff  of  16-1- . 

This  person  must  have  successful  expe¬ 
rience  in  selling  and  developing  advertis¬ 
ing  revenues.  You  must  possess  the 
ability  to  drive  sales  through  selling 
techniques,  utilizing  client  profiles  and 
immediate  software.  That  along  with 
excellent  communication  skills  and  peo¬ 
ple  management  will  assist  the  right 
individual  to  professional  and  financial 
success. 

Additional  skills  needed  are:  solid  ana¬ 
lytical  skills,  excellent  financial  skills  to 
include  budgeting  and  product  devel¬ 
opment.  Previous  management  experi¬ 
ence  a  must. 

Please  send  resume  to: 

Vail  Daily 

Attn:  Human  Resources 
Ad  Director  Position 
RO.  Box  6607 
Avon,  CO  81620 


ADVERTISING  SALES  MANAGER 
Well  established  niche  publication  in 
Ohio  seeking  a  true  advertising  sales  pro¬ 
fessional  to  lead,  train  and  motivate  a 
staff  of  six  sales  people.  Will  be  part  of 
the  management  team  to  help  develop 
and  implement  marketing  campaigns 
aimed  at  securing  new  advertising  a- 
ccounts  and  expanding  existing  accounts 
in  display  and  classified  advertising. 
Must  be  able  to  handle  multiple  dead¬ 
lines  and  think  on  your  feet.  We  offer  a 
competitive  salary  with  bonus  and  bene¬ 
fits.  Send  tonfidential  resume  with  com¬ 
pensation  history  to: 

Box  01293,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


ADVERTISING 


ADVERTISING 


NATIONAL  ACCOUNT  MANAGER 
Ft.  Lauderdale,  Florida 
The  Sun-Sentinel,  a  division  of  the 
Tribune  Company,  is  seeking  a  National 
Account  Manager  for  its  Major  Accounts 
Advertising  Division  located  in  Ft. 
Lauderdale,  Florida. 

This  individual  will  play  a  major  role  in 
maximizing  advertising  revenues  through 
innovative  marketing  strategies  taking 
advantage  of  the  full  Sun-Sentinel  prod¬ 
uct  line  and  it’s  subsidiary  products. 
They  will  have  National  Account  Sales 
responsibility  for  Finance  and  Insurance 
and  will  work  closely  with  the  Sales 
Manager  and  Marketing  Services  to 
develop  unique  sales  strategies  and  pro¬ 
motions. 

The  successful  candidate  will  have  an 
undergraduate  degree  in  marketing, 
advertising  or  communications,  and/or 
5-7  years  equivalent  related  experience 
in  the  advertising  or  marketing  industry. 
Must  be  highly  organized,  be  able  to  han¬ 
dle  multiple  projects  and  have  the  ability 
to  plan,  prepare  and  present  major 
advertising  campaigns.  Strong  negotia¬ 
tion,  presentation,  communication  and 
listening  skills  are  required.  Should  be  pro¬ 
ficient  in  the  use  of  Word,  Excel,  and 
PowerPoint  as  well  as  have  a  good 
understanding  of  the  Internet  as  a 
resource.  Requires  a  valid  driver’s 
license  and  accessible  transportation  to 
visit  clients  and  branch  offices. 
Occasional  out-of-town  travel  and  in- 
town  entertaining  is  required  to  maintain 
or  establish  customer  relationships. 

The  Sun-Sentinel  offers  a  competitive 
salary  and  excellent  benefit  package.  To 
apply,  please  send  resume  attn: 

Human  Resources 
Sun-Sentinel 
333  SW  12th  Avenue 
Deerfield  Beach,  FL  33442 
Fax:  (954)425-1518 
The  Sun-Sentinel  values  diversity  and 
encourages  those  who  share  our  vision 
to  apply.  We  support  a  smoke-free, 
drug-free  work  environment.  EOE 


The  newspaper  industry's  MEETING  piac 


ADVERTISING 


MONITORWEEK  SALES  REPRESENTATIVE 


The  Christian  Science  Monitor  is  looking  for  a  Sales  Representative  for  MonitorWeek, 
its  national  news  weekly  and  companion  Web  site  for  local  newspapers.  The  Sales 
Representative  will  represent  MonitorWeek  to  local  newspaper  publishers  for 
inclusion  in  their  publications,  develop  new  sales  strategies,  identify  prospects, 
initiate  customer  contact,  and  maintain  relationships.  This  position  is  based  in  Bos¬ 
ton  and  will  spend  approximately  50%  of  its  time  travelling.  If  you  appreciate  the 
Monitor’s  Pulitzer  Prize-winning  approach  to  the  news,  have  strong  marketing, 
communication,  and  oral  presentation  skills,  combined  with  experience  in  direct 
sales  and/or  the  publishing  industry,  we  would  love  to  hear  from  you. 

Please  contact  us  at: 


The^Christian  Science  Monitor 

People  Services  Department,  A- 130 
175  Huntington  Avenue,  Boston,  MA  02115 
Fax:  (617)450-3856  E-Mail:  jobs@csps.com 


It’s  a  Classified  Secret! 


We’ll  never  reveal  the  identity  of  an  E&P  box  holder 
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ADVERTISING 


CIRCULATION 


CIRCULATION 


CIRCUIATION 


DIRECTOR  OF  SALES  AND  MARKETING 
to  oversee  the  retail,  art,  national, 
classified  and  marketing  functions  at  a 
small  (non-group)  daily  newspaper  In  a 
desirable  Zone  2  area.  A  good  team  is  in 
place  looking  for  a  leader  who  is  creative 
in  developing  initiatives  to  grow  revenue 
streams  and  well  rounded  in  all  areas  of 
advertising  sales.  Seeking  a  dynamic 
individual  with  a  strong  desire  to  suc¬ 
ceed.  A  good  compensation  plan  includ¬ 
ing  a  nice  benefit  package  plus  a 
401(k).  Send  a  confidential  resume  and 
salary  history  tO: 

Box  01296,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


CLASSIFIED  ADVERTISING  MANAGER 
Experienced  ad  professional  needed  for 
growing  daily  nestled  in  the  foothills  of 
the  Sierras.  The  area  offers  the  best  in 
lifestyle  and  outdoor  recreation  in  the 
heart  of  gold  country.  Elevate  your  career 
to  the  next  level  with  Brehm  Communica¬ 
tions.  We  offer  competitive  salary,  bonus 
and  profit  sharing.  Send  resume  to: 

George  Potter  General  Manager 
Auburn  Journal 

RO.  Box  5910,  Auburn,  CA  95603 
georgep@goldcountrymedia.com 
www.brehmcommunications.com 


ART/GRAPHICS 


DESIGNER/ILLUSTRATOR 
The  Houston  Chronicle  Editorial  Art 
department  is  in  search  of  a  talented 
page  designer.  Responsibilities  include 
designing  newspaper  pages  for  features 
sections,  business,  sports,  news,  and 
possibly  some  special  sections.  Must 
have  strong  layout  and  design  skills. 
Ability  to  illustrate  is  a  plus.  Requires 
experience  with  QuarkXPress,  Photo¬ 
shop,  Freehand  or  Illustrator.  Working 
hours  Mon-Fri,  but  will  include  occa¬ 
sional  weekend  and  night  work.  Re¬ 
quires  college  degree  with  2-t-  years  of 
daily  newspaper  experience.  E-mail 
resume  to  ernie.williamson@chron.com 
or  mail  to  Ernie  Williamson: 

Houston  Chronicle 

801  Texas  Avenue,  Houston,  TX  77002 


CIRCULATION 


ASSISTANT  CIRCULATION  DIRECTOR 
The  Times-News,  Burlington,  North 
Carolina  (28,000  daily  and  Sunday)  has 
an  excellent  opportunity  for  an  experi¬ 
enced  District  Manager  that  has  the 
desire  and  motivation  to  move  up  in 
management.  Directly  responsible  for 
supervision  of  Times-News  Home  Delivery 
Department.  The  ideal  candidate  should 
have  a  minimum  of  2  years  successful 
experience  on  the  district  or  zone  level 
and  the  ability  to  lead  and  motivate  in  a 
team  environment.  Competitive  salary 
and  comprehensive  benefits  package 
offered.  Qualified  applicants  should  sub¬ 
mit  resume  with  cover  letter  to: 

Circulation  Director 
The  Times-News 

RO.  Box  481,  Burlington,  NC  27216 
Or  E-mail:  johnc@link.fieedom.com 


CIRCULATION  MANAGER 
The  Lancaster  Eagle-Gazette  (16,500 
daily  and  Sunday)  needs  an  excellent 
circulation  executive  that  knows  how  to 
market  and  sell.  The  Eagle-Gazette  is  an 
AR  General  Excellence  award  winning 
paper. 

The  successful  candidate  will  have  a 
strong  history  of  success  In  leading  a 
staff  in  sales  while  maintaining  a  solid 
operation.  The  circulation  manager  will 
work  with  the  managing  editor  to  pro¬ 
duce  a  product  that  readers  want  and 
manage  a  team  of  12. 

The  successful  candidate  will  have  a 
degree  or  equivalent  experience  and  3-5 
years  in  circulation  management.  The 
Eagle-Gazette  is  an  equal  opportunity 
employer  that  offers  an  excellent  benefits 
package  including  health/dental/life  in¬ 
surance,  paid  vacation  and  401(k)  is 
offered. 

Lancaster  is  a  fast  growing  community 
with  a  high  quality  of  life.  It  Is  located 
33  miles  from  downtown  Columbus, 
Ohio.  The  Eagle  Gazette  is  a  part  of  the 
Newspaper  Network  of  Central  Ohio, 
which  is  being  acquired  from  Thomson 
Newspapers  by  the  Gannett  Co.  Inc. 

Submit  resumes  by  E-mail,  Fax  or  mail  to: 
greg.ptacin@thomnews.com 
Fax:  (740)  681-4502 
The  Lancaster  Eagle-Gazette 
RO.  Box  848,  Lancaster,  OH  43155 


CIRCULATION  MANAGER 
Sales  is  the  key  to  success  in  this 
challenging  position  with  the  East  Orego¬ 
nian  newspaper  located  In  Rendleton, 
OR.  We’re  looking  for  someone  to  take 
us  over  the  top  as  we  continue  to  pro¬ 
duce  our  award  winning  daily  and 
expand  to  add  a  new  Sunday  paper  In 
September.  Candidate  will  manage 
home  delivery,  single  copy  and  admini¬ 
strative  functions  associated  with  a 
12,000  circulation  daily.  Must  possess 
good  communication  and  organizational 
skills  and  strong  circulation  knowledge. 
Emphasis  is  on  sales.  Send  resume  to: 

HR  Manager,  East  Oregonian 
RO.  Box  1089,  Pendleton,  OR  97801 


A  CENTRAL  ND  newspaper  (7,000 
circulation;  6  day  Monday-Saturday; 
AM)  has  an  immediate  opening  for  a 
Circulation  Manager.  The  ideal  candi¬ 
date  should  have  three  years  newspaper 
experience  and  possess  a  strong  work 
ethic  which  reflects  good  management 
and  leadership  skills.  Send  resume  tO: 

I.  Bruce  Henke,  Publisher 
The  Jamestown  Sun 
RO.  Box  1760 

Jamestown,  ND  58402-1760 


CIRCULATION  DIRECTOR 
N.E.  daily  seeks  well-rounded  and 
energetic  individual  to  lead  circulation 
department.  Single  copy  and  home 
delivery  experience  preferred.  Unlimited 
growth  potential.  Competitive  salary  and 
benefits.  Send  resume  to: 

Box01291,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


CIRCULATION  MANAGER 
Dow  Jones  &  Company,  publisher  of  the 
Wall  Street  Journal  and  Barron’s,  is  seek¬ 
ing  a  Circulation  Manager  to  join  our 
Circulation  Field  Operations  located  in 
Atlanta,  Georgia. 

We  are  looking  for  an  individual  with  the 
proven  ability  to  manage  home  delivery 
operations  while  developing  a  strong 
single  copy  presence.  The  successful 
candidate  must  be  able  to  develop  and 
implement  strategic  plans  to  Increase 
circulation  and  ensure  the  maximization 
of  all  Dow  Jones  publications  in  this 
market. 

Applicants  must  have  prior  experience  in 
newspaper  distribution,  marketing  or 
sales.  Strong  organizational,  planning, 
and  managerial  skills  are  necessary, 
along  with  excellent  oral  and  written 
communication  skills.  MS  Word,  Excel 
and  web-based  applications  proficiency 
essential.  College  degree  preferred. 

We  offer  a  competitive  salary,  an 
excellent  benefits  package,  and  opportu¬ 
nities  for  career  growth.  Qualified  appli¬ 
cants  should  forward  their  resumes  in  con¬ 
fidence  to: 

Dow  Jones  &  Company 
Circulation  Department:  ES 
3495  Riedmont  Road 
1 1  Piedmont  Center,  Suite  301 
Atlanta,  GA  30305 
Fax:  (404)240-1329 
WWW.  d  j .  com/ca  reers 
Equal  Opportunity  Employer 


CIRCULATION  DIRECTOR 
Mid-size,  high  growth  company  in  Zone 
2,  daily  and  Sunday,  is  seeking  a  hands- 
on  professional  with  a  minimum  of  5 
years  circulation  experience.  The  ability 
to  work  in  a  multi-task  environment  and 
capitalize  in  a  mature  market  essential. 
Budgetary,  marketing,  diversified  circula¬ 
tion  experience  and  computer  literacy 
required.  College  degree  preferred. 

This  is  a  challenging  opportunity  for  an 
individual  to  make  a  difference  in  a 
highly  successful  newspaper.  Com¬ 
petitive  salaries,  excellent  benefits  and  a 
progressive  work  environment.  Qualified 
applicants  should  submit  a  resume  and 
cover  letter  tO: 

Box  01298,  Editor  &  Publisher 
770  Broadway  7th  FI,  NY,  NY  10003 


CIRCULATION  DIRECTOR 
Small  daily  newspaper  in  Zone  2,  pub¬ 
lished  Monday  -  Saturday  with  a  circula¬ 
tion  of  7,800  is  seeking  a  hands-on,  com¬ 
munity  oriented  professional  to  lead 
circulation  department.  Exceptional 
customer  service  skills  and  strong  single 
copy  sales  are  a  must. 

If  you  like  a  challenge  you  may  be  right 
for  us.  Qualified  applicants  should  sub¬ 
mit  a  resume  and  cover  letter  with  salary 
requirements  to: 

Box  01292,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 
EOE  M/F 


CIRCULATION  SALES 
Dow  Jones  &  Company,  publisher  of  The 
Wall  Street  Journal  and  Barron’s,  and 
leading  provider  of  business  news  and 
information,  has  an  immediate  need  for 
a  Circulation  Sales  Representative  based 
in  our  Federal  Way,  WA  office. 

The  successful  candidate  will  be 
responslDle  for  promoting  and  devel¬ 
oping  business  relationships  within  the 
educational  market  and  single  copy 
environment.  Applicants  must  have  prior 
experience  in  the  development  of  market 
strategies  and  multiple  sales  pres¬ 
entations.  Travel  25-30%. 

A  B.S./B.A.  degree  with  two  or  more 
years’  experience  in  sales,  marketing  or 
distribution  is  preferred.  Demonstrated 
PC  knowledge  (preferably  Excel,  Word 
and  PowerPoint)  and  a  solid  understand¬ 
ing  of  Internet  technology.  Must  have  the 
ability  to  work  independently  as  well  as 
a  team  player.  Strong  organizational 
skills,  analytical  and  planning  skills  are 
beneficial,  along  with  excellent  oral  and 
written  communication  skills. 

We  offer  a  competitive  salary  (non¬ 
commission),  company  car,  and  an 
excellent  benefits  package  along  with 
opportunities  for  career  growth.  For  con¬ 
sideration,  please  forward  your  resume 
with  salary  requirements  to: 

Dow  Jones  &  Company 
Attn:  Staffing  Department  -  MP/JK/S 
RO.  Box  300 
Princeton,  NJ  08543 
Fax:  (609)  520-7401 
www.dj.com/careers 
Equal  Opportunity  Employer 


CIRCULATION  DIRECTOR 
THE  CALL,  a  growing  daily  newspaper  in 
Woonsocket,  Rl  is  looking  for  a  self 
starter  and  leader  with  well  developed 
circulation  management  experience.  The 
successful  candidate  will  be  an  Innovator 
with  ideas,  abilities  and  execution  skills 
to  capitalize  in  a  growth  marxet.  Com¬ 
petitive  salary.  Incentive  and  compre¬ 
hensive  benefits  package  offered.  Send 
cover  letter,  resume  and  salary  require¬ 
ments  to: 

Craig  R.  Graves,  FYiblisher 
75  Main  Street,  Woonsocket,  Rl  02895 
Or  E-mail:  cgraves@journalregister.com 


ASSISTANT  DIRECTOR 
The  University  of  Texas  at  Austin  is  cur¬ 
rently  recruiting  for  an  Assistant  Director 
to  supervise  the  production  and  distribu¬ 
tion  of  The  Daily  Texan  newspaper.  Posi¬ 
tion  is  40  hours  per  week.  Monthly 
salary  Is  OPEN  depending  upon  qualifica¬ 
tions.  Excellent  fringe  benefits.  Appli¬ 
cants  can  immediately  submit  an 
Application  for  Employment  on  the 
World  Wide  Web  at: 

www.utexas.edu/admin/ohr/empl 
Refer  to  job#  00-07-03-02-0395-A 
An  Equal  Opportunity/Affirmative  Action 
Employer 


Your  communication  link  to  the 
newspaper  industry  every  week 
since  1884. 
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-HELP  WANTED- 


CIRCULATION 


CIRCULATION  MANAGER 
Looking  for  results-driven  manager  for 
under-10,000  daily  in  racially  diverse, 
charming  Deep  South  town.  Job  requires 
hands-cn  person  who  will  reshape  our 
operation  to  focus  more  heavily  on 
circulation  building  and  subscriber  reten¬ 
tion.  Send  resume  and  salary  history  tO: 

Box  01284,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


EDITORIAL 


A  GREAT  SMALL  daily  in  the  Sierra 
Foothills  seeks  an  experienced  (college 
newspaper  OK)  reporter  to  aggressively 
cover  a  general  assignment  beat.  We 
offer  a  chance  to  explore  and  grow  pro¬ 
fessionally  in  a  beautiful  environment. 
Send  cover  letter,  resume  and  a  variety 
of  your  best  clips  to: 

Judy  Brill,  city  editor.  The  Union 
1 1464  Sutton  Way,  Grass  Valley,  CA  95945 
E-mail  judyb@theunion.com 


ACE  REPORTERS,  COPY  EDITORS 
WANTED 

The  Syracuse  Newspapers  in  Syracuse, 
NY  (140,000d,  190,000S)  is  accepting 
resumes  and  clips  for  reporting  and  copy 
editing  positions.  We  offer  competitive 
salaries,  excellent  employer-paid  insur¬ 
ance,  401(k),  pension  plans,  among 
other  benefits.  Contact  Richard  Sullivan: 

The  Syracuse  Newspapers 
RO.  Box  4915,  Syracuse,  NY  13221-4915 


ALL-STAR  COPY  EDITORS! 

Boston  Sunday  Herald  is  seeking  a 
versatile  copy  editor  to  edit  features, 
editorial  and  news  copy,  write  snappy 
headlines  and  captions,  and  design  pages 
that  sing.  NOT  a  rewrite  job.  One  day  a 
week  on  news  deadline  (Saturday  for 
Sunday).  Five  years  of  daily  newspaper 
editing  and  layout  experience  preferred; 
Mac  experience  a  must.  Atex,  pagination, 
color  experience  all  pluses.  This  is  a  full¬ 
time,  permanent,  in-house  job  at  a  fun 
place  to  work.  Please  send  resume,  cover 
letter  and  work  samples  to: 

Eric  Norment,  Sunday  Editor 
Boston  Herald 

RO.  Box  2096,  Boston,  MA  02106-2096 
E-mail  to:  enorment@bostonherald.com 
No  phone  calls  or  faxes,  please 

ARE  YOU  AN  enterprising  business  or 
financial  reporter  interested  in  covering 
one  of  the  most  dynamic  and  fastest 
growing  areas  of  money  management?  If 
so,  MAR,  the  leading  provider  of  news, 
information  and  data  on  alternative 
investments,  would  like  to  hear  from 
you.  Our  three  publications  follow  hedge 
funds,  managed  futures,  and  the  full 
array  of  alternative  investments  available 
to  high-net-worth  individuals  and  institu¬ 
tions.  We  also  sponsor  conferences  at 
which  our  editorial  staff  plays  a  key  role. 
We  currently  have  two  openings  in  our 
New  York  office.  Rlease  submit  your 
resume  by  E-mail  to: 

mocrant@marhedge.com 


EDITORIAL 


ASSISTANT  MANAGING  EDITOR 
Education  Week,  the  nation's  premier 
newspaper  covering  precollegiate  educa¬ 
tion,  seeks  an  outstanding  news  editor  to 
join  a  six-person  team  of  AMEs  responsi¬ 
ble  for  the  paper’s  day-to-day  manage¬ 
ment  and  longer-range  projects.  Must 
have  strong  news  sense,  interest  in 
policy-oriented  journalism,  excellent 
hands-on  editing  skills,  and  ability  to 
work  with  reporters  and  nurture  talent. 
Responsibilities  range  from  conceiving 
and  assigning  stories,  through  substan¬ 
tive  and  copy  editing,  to  headline  writing 
and  copy  fitting.  Prefer  5  years  experi¬ 
ence  in  a  news  organization,  including 
editing  experience.  Familiarity  with 
QuarkXPress  a  plus.  Excellent  benefits. 
Congenial  office  just  outside  Washing¬ 
ton,  DC.  Send  resume,  work  samples, 
and  salary  expectations  to: 

Education  Week 

Department  GC,  6935  Arlington  Road 
Bethesda,  MD  20814-5233 


ASSISTANT  SPORTS  EDITOR 
The  Post-Star,  an  APSE  award-winning 
daily  in  upstate  New  York,  seeks  a 
creative,  hard-working  individual  to 
become  its  lead  sports  copy  editor.  This 
person  would  supervise  certain  aspects 
of  our  operation,  but  the  key  to  the  job 
would  be  designing  our  section  on  a 
nightly  basis.  Candidates  should  have  2- 
3  years  of  experience  and  must  provide 
examples  of  their  work.  Send  resume 
and  pages  to  Sports  Editor: 

Greg  Brownell,  The  Post-Star 
RO.  Box  2157,  Glens  Falls,  NY  12801 


ASSOCIATE  EDITOR 

New  Times  is  looking  for  an  associate 
editor  for  its  news  and  entertainment 
weekly  in  San  Francisco.  We  want  an 
editor  who  has  a  fine  touch  with  copy,  a 
firm  grasp  of  the  magazine  style  and  a 
solid  background  in  arts/features. 
Qualified  applicants  will  have  the 
demonstrated  ability  to  deal  with  lengthy 
news  and  feature  articles  and  the  self- 
confidence  needed  to  work  comfortably 
with  a  staff  of  writers  who  routinely  win 
national  journalism  awards.  Interested 
candidates  should  send  a  cover  letter,  a 
resume  and  clips  tO: 

John  Mecklin,  Editor 
SF  Weekly 

185  Berry  Street,  Lobby  4,  Suite  3800 
San  Francisco,  CA  94107 


AWARD  WINNING  small  daily  in  north¬ 
eastern  Maryland  has  openings  for  an 
assistant  features  editor  and  entry  level 
general  assignment  reporter.  We 
emphasize  training  for  career-oriented 
journalists.  The  area  offers  rural  setting 
with  lots  of  boating  recreation  yet  is  just 
a  short  drive  to  Washington,  DC,  Balti¬ 
more  and  Philadelphia.  For  the  assistant 
features  editor  position,  we're  looking  for 
someone  who  enjoys  writing  and  editing 
features,  but  also  has  some  design  skills 
and  is  good  with  writing  snappy 
headlines.  QuarkXPress  helpful  but  not 
essential.  Schedule  is  Monday  thru  Fri¬ 
day,  day  shift,  for  5-day  AM.  Send 
resume  to  Terence  Peddicord,  editor, 
Cecil  Whig,  601  Bridge  Street,  Elkton, 


Miuc.anna-rMd.neuge.Lom  |  MD  21921 .  No  phone  calls,  please! 
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BUREAU  CHIEF 

Do  you  possess  strong  writing,  reporting 
and  coaching  skills?  Want  to  work  in  a 
shore  resort  area? 

We  need  a  bureau  chief  for  a  four-person 
editorial  staff  at  a  75,000-circulation 
daily.  If  you  are  an  experienced  journalist 
who  wants  to  direct  news  operations  but 
isn’t  ready  to  put  down  the  pen,  you 
could  be  the  ideal  candidate. 

We  require  five  years  of  editorial  experi¬ 
ence,  including  supervisory  experience, 
and  a  college  degree.  The  job  also 
requires  the  ability  to  handle  business 
responsibilities  including  budgeting  and 
payroll  processing. 

Send  resume  and  clips  tO: 

Steve  Warren,  Deputy  Managing  Editor 
The  Press  of  Atlantic  City 
1000  W.  Washington  Avenue 
Pleasantville,  NJ  08232 
Or  E-mail:  swarren@pressplus.com 


BUSINESS  EDITOR 

We're  looking  for  an  editor  to  lead  our 
newly  expanded  AM  business  section 
which  focuses  on  the  economy  of  our  four 
county  region  north  of  Salt  Lake  City, 
Utah,  the  home  of  the  2002  Winter  Olym¬ 
pics.  A  business  degree  or  four  years 
experience  as  a  business  writer/editor  pre¬ 
ferred.  Send  resume,  clips  to: 

Managing  Editor  Ron  Thornburg 
Standard-Examiner 
RO.  Box  951,  Ogden,  UT  84402 
Or  E-mail:  rthornburg@standard.net 


BUSINESS  REPORTERS 
The  Sarasota  Herald-Tribune  seeks  2 
business  reporters:  one  to  cover  tech¬ 
nology  and  the  other  to  cover  retail  and 
tourism.  The  Herald  Tribune  is  the 
largest  newspaper  in  the  New  York 
Times  Co.'s  regional  newspaper  group. 

E-mail:  gregory.enns@herald-trib.com 
Write  Business  Editor  Gregory  Enns 
Sarasota  Herald-Tribune 
801  S.  Tamiami  Trail,  Sarasota,  FL  34236 
Orcall  (941)  957-5191 


BUSINESS  WRITER 

The  Business  Journal  in  South  Florida 
seeks  an  aggressive,  experienced 
reporter  to  cover  commercial  real  estate 
in  rapidly  growing  Palm  Beach  County. 
The  best  candidate  will  have  a  record  of 
breaking  news  in  a  competitive  market  — 
and  can  expect  a  competitive  salary.  E- 
mail  your  resume  and  clips  to  editor 
Kevin  Gale  at  kgale@bizjournals.com  or 
mail  to  4000  Hollywood  Blvd.,  Suite 
695  S.,  Hollywood,  FL  33021. 

CITY  EDITOR  for  16,000  AM  daily  in 
Port  Angeles,  WA.  This  is  a  great  job  tor 
an  exceptional  content  editor  and  "peo¬ 
ple  person".  Minimum  5  years  staff 
experience,  including  reporting.  Resume, 
four  clips  of  original  and  edited  stories, 
cover  letter  and  salary  expectations  tO: 

John  Brewer,  Editor  and  Publisher 
Peninsula  Daily  News 
RO.  Box  1330,  Port  Angeles,  WA  98362 
For  details  about  this  job,  the  PDN  and 
region,  click  on: 

www.peninsuladailynews.com 


EDITORIAL 


BUSINESS/SPORTS  REPORTER 
The  Tampa  Tribune  needs  someone  to 
cover  business  and  organizational 
aspects  of  professional  sports  teams  and 
special  sporting  events.  General  assign¬ 
ment  business  coverage  also  included. 
Requires  experience  in  digging  up  and 
using  public  records,  including  court 
records  and  Securities  and  Exchange  Com¬ 
mission  documents,  and  in  obtaining 
information  from  the  Internet.  Must  also 
have  demonstrated  skill  in  source  devel¬ 
opment.  Five  years  reporting  experience 
preferred,  including  some  in  business  cov¬ 
erage.  If  interested,  send  resume  and 
cover  letter  to  bkohn@tampatrib.com 


CITY  EDITOR:  Lodi  News-Sentinel,  a 
17,000  daily  in  N.  Cal.  between  the  Bay 
and  Sierra,  seeks  editor  to  lead  our 
cityside  staff.  Competitive  pay  and  bene¬ 
fits.  Send  cover  letter  and  resume  tO: 

Rich  Hanner,  m.e.,  Lodi  News-Sentinel 
125  N.  Church  St.,  Lodi,  CA  95241  or 
Via  E-mail  to  rich  hanner@lodinews.com 


Idaho  State  Journal,  an  award-winning 
17,500  morning  daily  covering  south¬ 
east  Idaho,  seeks  city  editor  to  lead  day- 
to-day  operations.  Major  emphasis  on 
coaching  and  planning.  Enjoy  state  uni¬ 
versity,  great  cultural  opportunity,  moun¬ 
tains,  forests,  etc.  Send  cover  letter, 
resume/reterences,  clips  and  latest  edi¬ 
tion  of  your  paper.  Steve  Miller,  manag¬ 
ing  editor,  Idaho  State  Journal: 

RO.  Box  431,  Rocatello,  ID  83204 
For  additional  information,  query  by 
E-mail  at  smiller@journalnet.com 


COMMUNITY  EDITOR 
Do  you  truly  believe  in  community  jour¬ 
nalism?  Do  you  believe  a  newspaper  is 
more  than  just  what  happened  at  some 
meeting?  If  so,  you’re  the  community 
editor  we  want.  The  Citizen,  an  outstand¬ 
ing  16,000  afternoon  daily  in  the  Finger 
Lakes  region  of  New  York,  seeks  a 
creative  editor  to  help  us  gather  com¬ 
munity  news  —  from  chicken  dinners  to 
neighborhood  issues  —  and  reach  out  to 
our  readers.  The  Citizen,  the  New  York 
Associated  Press  Association's  best 
small  newspaper,  is  committed  to  serv¬ 
ing  our  community.  If  you  think  you  can 
help  make  us  even  better,  send  a 
resume  and  work  samples  to: 

Alan  Vaughn,  Managing  Editor 
The  Citizen 

25  Dill  Street,  Auburn,  NY  13021 


COPY  EDITOR  WANTED 
New  York  Daily  News  seeks  skilled  copy 
editor  for  fast-paced  night  news  desk. 
Must  have  minimum  5  years  daily  news¬ 
paper  experience;  a  sharp  eye  for  spell¬ 
ing,  grammar;  ability  to  write  snappy 
heads  on  deadline.  Send  resume  and 
clips  to  Copy  Chief  Bev  Weintraub,  Daily 
News,  450  West  33rd  Street,  NY 
10001.  Or  E-mail: 

BWei  ntrau  b@edit.  nyda  i  lynews.com 

www.editorandpublisher.com 


Phone:1-888-825-9149  ~  CLinilP  ADVEIIIISIN6  ~  Fax :  (646)  654-5312 

770  Broadway,  New  York,  NY  10003  -  mappello@editorandpublisher.com  -  hpreuss@editorandpublisher.com 


-HELP  WANTED- 


EDITORIAL _  I  EDITORIAL  I  EDITORLVL  I  EDITORIAL 


COPY  EDITOR  -  REPORTER 
Are  you  a  sharp  copy  editor  who  enjoys 
deadline  pressure?  Are  you  not  quite 
ready  to  give  up  reporting  altogether? 
Would  you  like  your  work  to  have  a 
significant  impact  on  the  nation's  major 
media?  City  News  Service,  the  largest 
regional  wire  service  in  the  United 
States,,  has  just  the  career  move  for  you. 
CNS  has  an  immediate  opening  in  Los 
Angeles  for  an  experienced  copy  editor 
(preferably  from  a  daily  newspaper)  who 
is  a  college  graduate,  is  now  living  in  the 
Los  Angeles  area,  “knows  the  town”  and 
is  ready  for  a  move  up.  Fax  your  resume 
immediately  to  CNS  at  (310)  201-9174. 
Find  out  more  about  us  at: 

www.SoCalNews.com 
CNS  is  an  Equal  Opportunity  Employer 


COPY  EDITOR; 

The  Berkeley  Daily  Planet  (CA),  6-days/ 
week  hard  news  community  newspaper 
(10,600  circulation  and  growing)  is  seek¬ 
ing  copy  editors  and  reporters  to  join  fast- 
paced  newsroom.  QuarkXPress,  Photoshop, 
and  daily  deadline  experience  a  must 
(Baseview  a  plus).  Competitive  salary  and 
stock  options.  Unparalleled  career  path  up 
to  Editor!  E-mail,  fax,  send  resume,  page 
designs,  clips,  and  salary  history: 

Recruiting,  Berkeley  Daily  Planet 
2076  University  Avenue,  Berkeley,  CA  94704 
(510)841-5695  (fax) 
newshr@berkeleydailyplanet.com 


COPY  EDITOR 

Are  you  good  enough  to  work  for  a 
newspaper  delivered  around  the  world? 
If  so,  we're  looking  for  you!  European 
and  Pacific  Stars  and  Stripes,  the  daily 
independent  newspaper  published  for 
the  U.S.  military  overseas,  seeks  a  copy 
editor  to  join  a  dynamic,  creative  team 
at  our  central  office  in  the  National  Press 
Building  in  Washington,  DC.  We  will 
hire  a  person  who  can  meticulously  edit 
wire  and  staff  copy;  spot  holes  in  stories; 
write  headlines  with  flair;  paginate;  and 
bring  energetic,  original  thinking  to  the 
table.  Knowledge  of  the  military  is  a 
plus.  Passion  for  journalism  a  must! 
Salary  range  is  $35,000  to  $50,000. 
Tell  us  about  yourself  in  a  letter  and 
send  a  resume  and  samples  of  your  writ¬ 
ing,  editing  and/or  page  design  to: 

Stars  and  Stripes 

Suite  350,  National  Press  Building 
529  14th  Street,  NW 
Washington,  DC  20045 
Attn:  Sylvia  Webb,  Human  Resources 
No  phone  calls,  please 
An  Equal  Opportunity  Employer 


COPY  EDITOR 

Award-winning  PM  daily  seeks  enthu¬ 
siastic  team  player.  Flair  for  creative 
design  and  headlines,  strong  editing 
ability,  an  eye  for  details  as  well  as  the 
big  picture.  Pagination,  Web  design, 
HTML  knowledge  are  pluses. 

Contact  Don  Kausler  Jr.,  AME 
Birmingham  Post-Herald 
RO.  Box  2553,  Birmingham,  AL  35202 


COPY  EDITORS 

The  Dominion  Post  in  Morgantown,  WV 
seeks  2  copy  editors/page  designers. 
One  will  serve  as  lead  designer  and  copy 
editor  in  sports,  the  other  on  our  award¬ 
winning  news  desk.  Some  daily  experi¬ 
ence  preferred,  but  we'll  consider 
talented  weekly  journalists.  QuarkXPress 
skills  are  required.  Send  resume,  page 
samples  to  Tim  Lilley,  Managing  Editor; 
The  Dominion  Post 
1251  Earl  L.  Core  Road 
Morgantown,  WV  26505 


COPY  EDITORS 

The  Standard-Examiner  has  openings  for 
copy  editors  on  its  news  and  features 
desks.  We  are  a  65,000-circulation  AM 
newspaper  just  north  of  Salt  Lake  City, 
Utah,  the  home  of  the  2002  Winter 
Olympics.  Send  resume,  clips  tO: 

Managing  Editor  Ron  Thornburg 
Standard-Examiner 
RO.  Box  951,  Ogden,  UT  84402 
Or  E-mail;  rthornburg@standard.net 


COPY  EDITOR 

The  Gazette  in  Colorado  Springs  seeks  an 
experienced  copy  editor  for  its  night  news 
desk.  Applicants  should  have  3  years' 
newspaper  experience.  Send  a  letter, 
resume  and  four  clips  to: 

Niki  Miscovich,  The  Gazette,  RO.  Box  1779 
Colorado  Springs,  CO  80901 
E-mail  niki@gazette.com 
No  attachments  or  phone  calls  please 


COPY  EDITOR 

The  Cape  Cod  Times,  an  award-winning 
daily  newspaper  located  on  one  of  the 
East  Coast's  premier  vacation  destina¬ 
tions,  is  seeking  a  sharp  copy  editor. 

Cape  Cod  is  a  gorgeous  sandy  peninsula 
jutting  out  into  the  Atlantic.  It  is  rich  in 
history  and  home  to  many  artists,  CEOs, 
authors,  naturalists  and  celebrities. 
We're  65  miles  from  Boston  and  a  short 
boat  ride  to  Martha's  Vineyard  and  Nan¬ 
tucket.  Our  year-round  population  of 
225,000  sells  to  more  than  500,000 
during  the  summer.  Many  of  our  staffers 
have  made  the  move  here  tor  a  superior 
quality  of  life. 

Do  you  love  the  challenge  of  writing  a 
great  headline  on  deadline  and  improv¬ 
ing  copy  without  leaving  tracks?  Do  you 
believe  the  integrity  of  the  story  is  impor¬ 
tant?  Write  to  us.  We  want  you  on  our 
night  desk. 

Please  send  work  samples,  a  cover  letter 
and  resume  to: 

Craig  Scott,  Night  Editor 
Cape  Cod  Times 

319  Main  Street,  Hyannis,  MA  02601 


EDITOR;  A  once-in-a-career  opportunity! 
Create,  launch  and  run  an  alternative 
weekly  newspaper  in  Las  Vegas, 
Nevada.  Must  love  journalism  and  know 
how  to  have  fun  doing  it.  Send  resumes 
to  Jim  Hannah,  HR  director.  Las  Vegas 
Review-Journal,  RO.  Box  70,  Las 
Vegas,  NV  89125. 


EDITORIAL  PAGE  EDITOR 
The  Southern  Illinoisan,  the  region's 
largest  daily  newspaper. 

WWW. southernillinoisan.  com/in  house/ 
HumanResources/employment.html 


DEPUTY  MANAGING  EDITOR 
Day-to-day  operations  at  crime  and  jus¬ 
tice  Web  site.  Need  management,  report¬ 
ing  and  HTML  experience. 

Check  out  http;//www.courttv.com 


EDITORIAL  EDITORIAL 


Eli  Lilly  and  Company  is  an  $8+  billion  phannaceutical  company  that 
creates  and  delivers  solutions  enabling  people  to  live  longer,  healthier,  ' 
and  more  active  lives.  A  leading  innovation-driven  corporation,  Lilly 
provides  answers  —  through  medicines  and  irrformation  —  for  some  of 
the  world’s  most  urgent  medical  needs. 


Writers 


www.editorandpubllsher.com 
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DATABASE  ASSISTANT 
We're  seeking  a  database  specialist  who 
enjoys  a  work  environment  that  is 
primarily  project  driven,  but  also 
includes  using  existing  databases  to 
enhance  breaking  news  stories.  Candi¬ 
date  must  be  team-oriented,  have  a 
strong  interest  in  organizing  public 
records  datasets  and  have  the  ability  to 
buiid  searchable  databases  for  the 
Internet.  Two  or  more  years  experience 
with  Perl,  SQL  or  AppleScript;  UNIX  or 
LINUX,  Windows  NT  or  Mac  computers 
and  HTML.  Send  replies  to: 

Angela  Tuck,  News  Personnel  Manager 
Atlanta  Journal-Constitution 
72  Marietta  Street  NW,  Atlanta,  GA  30303 

DESK  AND  REPORTING  positions  avail¬ 
able  at  mid-size  Central  Texas  daily 
paper.  Temple  Daily  Telegram  has  open¬ 
ings  for  copy/design  editors  and  entry- 
level  reporter.  Telegram  is  25,000  AM 
paper  looking  for  talented  professionals 
who  want  to  help  make  us  better  every 
day.  Respond  with  cover  letter,  resume 
and  samples  to  Steve  Walters,  Managing 
Editor,  Temple  Daily  Telegram: 

Box  61 14,  Temple,  TX  76503 
Or  tdtjobs@vvm.com 
Orcall  254  778-4444 

EXPANDING  DAILY  and  weekly  newspa¬ 
per  operation  accepting  applications  from 
experienced  personnel,  including  reporters. 
The  Dispatch  was  chosen  as  1998  Daily 
Newspaper  of  the  Year  in  Arizona.  Send 
resume,  references  and  salary  expectations 
to  Managing  Editor: 

Casa  Grande  Valley  Newspapers  Inc. 

Box  15002  Casa  Grande,  AZ  85230-5002 


EDITORIAL 


EDITOR  -  For  10,000  six  day  AM  news¬ 
paper  in  Mount  Airy,  NC  near  Blue  Ridge 
Mountains.  Should  have  at  least  5  years 
experience  in  some  phase  of  manage¬ 
ment  in  newsroom.  Solid  computer, 
pagination  and  writing  skills  are  essen¬ 
tial.  Salary  range  is  $40, 000-up,  depen¬ 
ding  on  qualifications.  Apply  tO: 

Publisher,  The  Mount  Airy  News 
RO.  Box  808,  Mount  Airy,  NC  27030 

EDITOR  IN  CHIEF 

Named  the  “Best  Community  Newspa¬ 
per  in  NY  State”  for  the  past  4  years. 
The  Record-Review  seeks  an  experi¬ 
enced  hands-on  Editor  to  lead  its  news 
department.  Solid  editing,  writing  & 
management  skills  required,  along  with 
a  commitment  to  community  journalism 
and  an  ability  to  inform,  involve  and 
impact  our  sophisticated  readers  in 
northern  Westchester,  NY.  Fax  resume, 
clips  &  salary  history  tO: 

Ms.  White  at  (914)725-1552 
Or  E-mail:  dwhite@scarsdalenews.com 

EDITOR 

Publisher  of  leading  international  maga¬ 
zine  (lOOK-i-  circulation)  seeks  experi¬ 
enced  hands-on  editor  to  lead  editorial 
staff  and  direct  editorial  content  of  120- 
page  monthly  and  its  website.  Solid  edit¬ 
ing,  writing,  and  management  skills 
required.  Minimum  of  ten  years  experi¬ 
ence  and  journalism  degree  required.  Com¬ 
petitive  salary.  Send  letter  and  resume  to: 

American  Society  for  Quality 
Attn:  Human  Resources 
61 1  E.  Wisconsin  Avenue 
Milwaukee,  Wl  53202 
Fax:(414)765-7209  degan@asq.org 


EDITORIAL 


EDITOR/WRITER 
NO  NIGHTS?  NO  WEEKENDS? 

And  a  professional  yet  pleasant  work 
atmosphere  to  boot?  Yes.  You’ll  find  all 
three,  and  more,  at  Crain’s  Cleveland 
Business,  a  business  weekly  that’s  seek¬ 
ing  an  editor  for  our  weekly  sections  on 
subjects  such  as  technology,  health  care 
and  finance.  The  ideal  candidate  is  a 
good  story  idea  generator,  a  great  story 
editor  and  a  fine  writer.  Send  resume, 
clips  and  salary  requirement  to: 

Editor  Mark  Dodosh 
Crain’s  Cleveland  Business 
700  W.  St.  Clair  Avenue.  Suite  310 
Cleveland,  OH  44113 
Or  fax  to  (216)  522-0625 
E-mail:  mdodosh@crain.com 


EDIT0RIAL70PERATI0NS  MANAGER 
lnlandEmpireOnline.com  Web  site 
leader  for  news  and  all  journalistic  con¬ 
tent  plus  overall  Internet  operations. 
Candidates  have  experience  managing 
creative  people,  producing  quality  jour¬ 
nalism  and  supervising  systems. 
Demonstrated  track  record  in  media 
leadership.  Looking  for  creative  leader, 
Internet  savvy,  competitive,  able  to  work 
in  close  collaboration  with  offline  media 
as  part  of  overall  online  operation.  Can¬ 
didate  leads  new  media  initiatives  as 
part  of  a  multi  media  national  corpora¬ 
tion  in  this  position  which  is  based  in 
Riverside.  Contact  Boyd  Levet,  Western 
Regional  Director-Belo  Interactive,  1501 
S.W.  Jefferson  St.,  Portland,  OR  97201 
(Boyd.Levet@belointeractive.com)  or 
George  Rodrigue,  Executive  Editor,  The 
Press-Enterprise,  3512  Fourteenth  St., 
Riverside,  CA  92501. 


EDITORS  WRITERS 

WOW.  Tons  of  awards  equals  tons  of 
promotions  within  the  company,  and  now 
we  have  more  openings.  Fun,  fast-growing, 
newsy  paper  in  the  outdoor  mecca  of  the 
Southwest,  The  Daily  Times  is  the 
largest  paper  (almost  20k  Sundays)  serv¬ 
ing  the  colorful  Four  Corners  region.  We 
won  Best  of  Show  in  New  Mexico,  and 
we’re  looking  for  talent.  Need:  sports 
editor,  outdoors  editor,  assistant  city 
editor,  reporter,  sportswriter.  Send 
resume,  clips  tO: 

Troy  Turner,  editor.  The  Daily  Times 
RO.  Box  450,  Farmington,  NM  87499 

EDUCATION  REPORTER 
Wanted  to  cover  K-12  school  district, 
two  colleges,  regional  and  statewide 
issues.  Your  No.  1  objective?  To  let 
readers  know  whether  children  are  get¬ 
ting  a  good  education.  Candidates  should 
be  adept  at  spotting  trends  and  have 
knowledge/interest  in  computer-assisted 
reporting  techniques.  Send  cover  letter, 
resume  with  references  and  clips  to: 

The  Telegraph 

Attn:  Nick  Pappas,  Managing  Editor 

RO.  Box  1008,  Nashua,  NH  03061 


L.A.  BECKONS! 

The  Los  Angeles  Daily  News  and  its 
eight  sister  papers  in  Southern  California 
offers  a  range  of  exciting  newsroom  jobs, 
with  great  advancement  potential.  For 
details  to  online  tO: 

www.dailynews.com/recruit 


EDITORIAL 


Editorial 

MAGAZINE  EDITOR 

Publisher  of  special-interest  books, 
magazines  and  videos  seeks  Assistant 
Editor  to  join  the  Fine  Home  building 
staff.  The  successful  candidate  will 
possess  a  strong  aptitude  for  working 
with  the  written  language  and  several 
years’  experience  in  building  or  remodel¬ 
ing  houses.  Photographic  skills  and  draw¬ 
ing  ability  desirable.  Travel  required.  We 
offer  a  competitive  salary,  excellent 
benefits,  relocation  assistance  and  a 
pleasant  environment.  Please  E-mail 
iballerini@taunton.com  Fax:  (203)  426- 
3503  or  mail  resume  to  HR: 

The  Taunton  Press 
www.taunton.com 
63  South  Main  Street,  Box  5506 
Newtown,  CT  06470 
An  Equal  Opportunity  Employer 


Editorial 

WEEKLY  MUTUAL  FUND  newsletter  has 
2  positions  available: 

SENIOR  REPORTER 

Requires  several  years  hard  business 
news  writing  experience,  preferably  in 
the  mutual  fund  industry. 

JUNIOR  REPORTER 

Requires  some  business  reporting  expe¬ 
rience. 

Please  send  resume,  indicating  position 
desired  to  Reporter  Search,  Mutual  Fund 
Market  News,  40  W.  57th  Street,  New 
York,  NY  10019.  EOE 

FAX:  (212)765-6123 


FEATURES  EDITOR 

Our  feature  section  has  long  been  among 
the  most  respected  in  South  Carolina, 
and  we  need  an  experienced  leader  and 
journalist  to  continue  that  tradition. 
Candidates  should  be  creative  and  know 
how  to  make  articles  and  pages  shine. 
Send  clips  and  resume  tO: 

Barbara  Martin,  The  Item 
20  N.  Magnolia,  Sumter,  SC  29150 


GREATER  HARTFORD’S  business  weekly 
newspaper  seeks  managing  editor  to  help 
guide  staff  of  six  staffers.  Duties  include 
overseeing  three  reporters,  a  copy  editor 
and  freelancers;  producing  news  pages 
and  some  special  sections  electronically, 
and  helping  set  newspaper’s  tone.  Look¬ 
ing  for  an  experienced  newsperson  with 
some  managerial  experience  and  a  work¬ 
ing  knowledge  of  QuarkXPress,  Microsoft 
Word,  Excel,  Access  and  the  Internet. 
Send  resume,  clips  to; 

Gary  Larkin,  Editor 
Hartford  Business  Journal 
56  Arbor  Street,  Hartford,  CT  06106 
Or  glarkin@hbjournal.com 
Or  fax  to;  (860)236-9561 


INTERNATIONAL  BUSINESS  REPORTER 
wanted  for  Miami  biweekly  newspaper. 
Person  should  have  at  least  2  years  expe¬ 
rience,  preferably  in  business.  Knowledge 
of  global  trade,  finance  and  economics 
helpful.  Spanish  a  plus.  Send  resume  and 
5  clips  to  WorldCity  Business,  427 
Biltmore  Way,  #203,  Coral  Gables,  FL 
33134  or  E-mail  johnf@worldcityweb.com 

www.editorandpublisher.com 
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EDITORIAL 


Ft.  Lauderdale 


New  Times  is 
looking  for  an 
experienced  and 

dynamic  editor  to  manage  its  news 
and  entertainment  weekly  in  Ft.  Lauderdale. 

This  position  requires  a  solid  background 
in  news  and  superior  management  ability. 

The  managing  editor  works  directly  with 
writers  to  help  shape  local  news  coverage 
and  to  edit  magazine-length  feature  stories. 

The  managing  editor  also  supervises  the 
day-to-day  operations  of  the  editorial 
department.  Fine  writing  and  editing 
skills  are  a  must;  the  interview  process 
includes  a  test. 

New  Times  offers  competitive  salaries 
and  benefits.  Interested  candidates  should 
send  cover  letter,  resume  and  clips  to;  _ 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 


■ 
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ILLINOIS  AGRINEWS  has  fulltime  open¬ 
ings  for  a  Field  Editor  in  our  LaSalle  and 
Bloomington  office.  Seeking  experienced 
reporter,  recent  journalism  or  ag  comm 
graduate.  Ag  background  desirable  but 
not  required.  Photo  experience  a  plus. 
Car  required.  Fax  or  mail  resume  and 
writing  samples  to: 

Joyce  McCullough,  Illinois  AgriNews 
426  Second  St.,  LaSalle,  IL  61301 
Fax  (815)  223-7894 
E-mail  agrinews@theramp.net 


JOIN  A  WINNER 

The  News-Sentinel,  a  47,000  Knight 
Ridder  daily,  is  looking  to  fill  a  key  posi¬ 
tion  in  its  11-member,  APSE  award¬ 
winning  sports  department.  An  experi¬ 
enced  leader  is  needed  to  oversee  night 
operations  and  manage  our  four-person 
prep  staff  as  Assistant  Sports  Editor/ 
PrepSports.  We  put  heavy  emphasis  on 
providing  high  quality  high  school  cov¬ 
erage,  publishing  a  12-page  PrepSports 
tabloid  and  several  specialty  pages  each 
week.  We  are  also  in  the  process  of 
dramatically  expanding  our  on-line  pre¬ 
sence.  Candidates  should  have  previous 
management  experience  and  must  be 
familiar  with  QuarkXPress.  Send  resume 
and  five  of  your  best  sections  to: 

Richard  Griffis,  Sports  Editor 
The  News-Sentinel 
600  West  Main  Street 
Fort  Wayne,  IN  46802 
An  Equal  Opportunity  Employer 


KILLER  FEATURES  EDITOR 
Do  you  have  an  8-octave  range?  Can  you 
satisfy  the  new  bedroomers  and  the 
longtimers?  Our  features  editor  does  and 
can,  but  has  been  recruited  away.  We 
need  a  new  one  to  keep  pushing  in  a  com¬ 
plicated,  competitive  market.  We  don't 
fall  for  every  newspaper  industry 
superficial  trend  of  the  month.  Neither 
do  our  readers.  We  are  a  50,000  com¬ 
munity  daily  recently  bought  by 
Newhouse  to  continue  aggressive  growth 
strategy  of  former  owners.  Want  to  kick 
butt?  (i'mon  over.  Frank  Keegan,  Editor, 
The  Express-Times,  30  N.  4th  Street, 
RO.  Box  391,  Easton,  PA  18044-0391. 
fjkeegan@express-times.com 


LOCAL  NEWS  EDITOR 
Vail  Daily,  seven-day-a-week  award¬ 
winning  community  newspaper,  seeks 
energetic  and  experienced  journalist, 
coach  and  planner  to  lead  local  news  cov¬ 
erage  and  six  reporters.  Creativity  and 
drive  to  excel  required.  Send  cover  letter, 
resume  and  clips  tO: 

Don  Rogers,  managing  editor,  Vail  Daily 
RO.  Box  81,  Vail  CO  81658 


NEWS  DESK  POSITION 
The  Macon  Telegraph,  Georgia's  second 
largest  daily  newspaper,  is  looking  for 
someone  to  join  its  news  desk.  The  posi¬ 
tion  requires  copy  editing,  headline  writ¬ 
ing  and  page  layout.  Zoning  experience  a 
plus.  Please  send  resume  and  clips  to: 

Kathy  Nelson,  News  Editor 
The  Macon  Telegraph 
120  Broadway,  Macon,  GA  31208 
Or  E-mail  to:  KNelson@macontel.com 


KOREA  CORRESPONDENT 

Enterprising  reporter/photographer  sought 
for  a  news  bureau  of  the  Stars  and  Stripes, 
the  editorially  independent  daily  and  Sun¬ 
day  newspaper  for  the  overseas  military  com¬ 
munity.  Based  at  Taegu,  Korea,  the  cor¬ 
respondent  will  produce  compelling 
enterprise  news,  features  and  photo¬ 
graphs.  Duties  include  covering  local  and 
regional  news  of  military  interest  and  may 
entail  travel  within  Korea  and  elsewhere  in 
Asia.  U.S.  citizenship,  three  years  or  more 
experience  as  a  reporter  on  a  daily  news¬ 
paper,  demonstrated  news  writing  ability 
and  at  least  basic  news  photography  skills 
are  required.  Knowledge  of  military  ser¬ 
vices  desirable  but  not  essential.  Com¬ 
petitive  salary  and  excellent  benefits.  Send 
resume  by  August  4, 2000,  to; 

Pacific  Stars  and  Stripes 
Attn:  Civilian  Personnel,  Unit  45002 
APOAP  96337-5002 
E-mail:  jobs-pss@stripes.osd.mil 
Fax:  01 1(81-3)  3403-5493 
An  Equal  Opportunity  Employer 


REGIONAL  EDITOR 

Beaches,  ‘burbs  and  boondocks.  The 
Regional  staff  of  the  Mobile  (Ala.)  Regis¬ 
ter  covers  it  all,  and  needs  a  Regional 
editor  to  lead  the  way.  We're  a 
100,000-plus  newspaper  known  for 
tough  enterprise,  big  projects  and 
excellent  writing.  We're  a  Newhouse 
newspaper,  too.  Contact  Dewey  English, 
managing  editor.  Mobile  Register: 

RO.  Box  2488,  Mobile  Ala.  36630 


EDITORIAL 


EDITORIAL 


LIFESTYLE  SECTION  WRITER 
The  Anderson  (SC)  Independent-Mail,  an 
expanding  40,000  daily,  46,000  Sun¬ 
day  Scripps  Howard  newspaper,  seeks  a 
creative,  high-energy  reporter  who  can 
work  independently,  as  well  as  in  a  team 
atmosphere.  Writing  opportunities  in¬ 
clude  daily  Life  section  plus  Sunday 
Homes,  Travel  and  Spectrum  sections 
and  several  editorial  special  sections. 
Anderson  is  a  growing  manufacturing  cen¬ 
ter  of  50,000  on  a  huge  lake  near  the 
Blue  Ridge  Mountains.  Major  state  uni¬ 
versity,  regional  cultural  center  nearby. 

You  need  a  college  degree,  ability  to 
write  well  and  a  passion  for  quality  and 
integrity.  Send  resume  and  clips  to: 

T.  Wayne  Mitchell 
Senior  Vice  President  and  Editor 
Anderson  Independent-  Mail 
RO.  Box  2507,  Anderson,  SC  29622 
Orfax  to  (864)  260-1276 
Questions?  We're  at  (800)  859-6397 


MANAGING  EDITOR 

Fast-growing  business  weekly  in  rapid- 
growth  Nashville  market  seeks  experi¬ 
enced  editor  to  fill  Number  2  post  in 
newsroom.  Ideal  candidate  will  have  at 
least  five  years'  experience  in  newsroom 
management,  a  background  in  business 
journalism  and  a  passion  for  helping 
build  a  better  newspaper.  Excellent 
salary  and  benefits.  Send  resume  to: 

Bill  Lewis,  Editor,  Nashville  Business  Journal 
222  Second  Avenue  North,  Suite  610 
Nashville,  TN  37221 
Or  by  E-mail  to  blewis@bizjournals.com 


EDITORIAL 


EDITORIAL 


MOTORCYCLE  WEB  JOURNALIST 
The  American  Motorcyclist  Association, 
a  260, 000-t- -member  national  motor¬ 
cycling  organization  located  in  Picker- 
ington,  Ohio  is  iooking  for  a  motorcycle 
enthusiast  to  write  and  report  for  the 
web. 

Our  expanding  web  site  at: 

www.AMADirectlink.com 
needs  a  motivated  enthusiast  to  report 
on  industry  trends,  racing,  riding,  and 
the  AMA  itself.  Two  years  journalism 
experience,  a  familiarity  with  web  design 
and  a  serious  jones  for  motorcycles 
required.  No  telecommuters,  please. 

Full  time  position,  requiring  relocation  to 
central  Ohio. 

Send  resume,  clips  and  salary  require¬ 
ments  to: 

American  Motorcyclist  Association 
c/o  Human  Resources  -  Web  Journalist 
13515  Yarmouth  Drive 
Pickerington,  OH  43147 
No  phone  calls,  please 
An  Equal  Opportunity  Employer 


REPORTER 

The  Vindicator,  an  award-winning  daily 
newspaper  in  northeastern  Ohio,  is  look¬ 
ing  for  an  experienced  journalist  with  a 
desire  for  self-improvement  to  tackle  the 
highly  energized  news  environment  of 
the  Mahoning  Valley.  If  you've  got  solid 
reporting  and  writing  skills,  send  cover 
letter,  resume  and  clips  to  Anthony  G. 
Paglia,  Senior  Regional  Editor,  The  Vin¬ 
dicator,  RO.  Box  780,  Youngstown,  OH 
44501-0780.  No  phone  calls,  please. 
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Room  at  the  Top 

Cleveland  Scene 

New  Times,  publisher  of  eleven  magazine-style  newsweeklies, 
is  looking  for  an  editor  to  lead  the  award-winning  staff  of  its 
paper  in  Cleveland. 

We  want  an  editor  with  news  and  feature  experience,  someone 
who  can  help  the  staff  generate  superior  magazine-length  stories 
and  guide  beginning  writers  as  well  as  accomplished  ones.  The 
ideal  candidate  will  be  able  to  edit  and  write,  leading  by  example 
rather  than  by  dictate.  The  interview  process  will  include  an 
extensive  editing  test. 

Qualified  applicants  should  send  cover  letter,  resume  and  clips  to: 

Christine  Brennan,  Executive  Managing  Editor,  New  Times,  Inc. 
Re:  E&P/Editor 

RO.  Box  5970,  Denver,  CO  80217 


NetvTtmes 


To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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PHOTO  EDITOR 

Directs  photo  coverage  and  provides  day 
to  day  leadership  and  management 
throughout  Pennsylvania.  Sets  goals  and 
priorities  for  the  state  photo  report; 
determines  use  of  resources.  Works 
closely  with  the  Chief  of  Bureau  and  Assis¬ 
tant  Chief  of  Bureau  in  handling  member 
needs  throughout  the  state.  Maintains 
daily  communication  with  New  York 
supervisor  to  ensure  national  coverage. 
Qualification:  Must  have  experience. 
Works  accurately  under  pressure.  Must  be 
self-motivated  and  well  organized  and 
flexible.  Please  E-mail  your  resumes  to: 
apjobs@ap.org 

REGIONAL  EDITOR 

Here's  your  chance  to  lead  a  team  of 
talented  reporters  charged  with  covering 
regional  issues  for  five  dailies  (over 
200,000  circulation)  the  San  Francisco  Bay 
Area.  Environment.  Health.  Transportation. 
Criminal  justice.  Education.  Science  and 
technology.  Politics  and  government.  If  you 
value  enterprise  and  know  how  to  deliver  com¬ 
pelling  project  packages,  send  your  resume 
and  samples  to: 

Norm  Bell,  managing  editor/news 
ANG  Newspapers 
401  13th  St.,  Oakland,  CA  94612 


EDITORIAL 


NEWS  REPORTERS 

The  Fayetteville  Observer,  a  75,000 
morning  daily  in  North  Carolina,  is  look¬ 
ing  for  reporters.  City  government,  re¬ 
ligion  and  regional  bureaus  are  among 
the  options.  We’re  looking  for  people 
who  work  well  in  a  team  environment, 
have  a  talent  for  enterprise  and  know 
that  compelling  stories  are  based  on 
good  reporting.  We  offer  an  in-house  writ¬ 
ing  coach.  Send  resume  and  clips  tO: 

Mike  Adams,  Assistant  Managing  Editor 
The  Fayetteville  Observer 
RO.  Box  849,  Fayetteville,  NC  28302 
E-mail:  mdadams@fayettevillenc.com 

REAL  ESTATE  EDITOR 
Experienced  editor  with  background  in 
real  estate  is  sought  to  produce  The 
Washington  Times’  Friday  Home  Guide  as 
assistant  editor  of  special  sections.  Can¬ 
didates  must  be  able  to  use  QuarkXPress 
to  paginate  on  deadline  as  well  as  closely 
edit  copy  and  manage  free-lancers.  Duties 
include  weekly  column.  Send  resume, 
cover  letter,  clips  and  five  story  ideas  tO: 
Maria  Stainer,  Editor  of  Special  Sections 
The  Washington  Times 
3600  New  York  Avenue,  NE 
Washington,  DC  20002 
No  phone  calls,  please 
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FOR  THE  SELECT  FEW 

Our  46,000-circulation  daily  in  northeastern  New  Jersey,  just  25  minutes  from 
Times  Square,  is  looking  for  a  few  good  journalists.  If  you’re  committed  to 
excellence  and  enterprise,  we  want  to  talk  to  you.  We’re  looking  for: 


CITY  EDITOR  with  drive  who  will  guide  the  newsroom  as  it  embarks  on  a  tradition¬ 
breaking  path.  Our  community  is  rapidly  changing,  and  the  city  editor  has  to  have  the 
brains,  flexibility  and  skill  to  stay  ahead  of  the  wave.  We’re  interested  in  your  experi¬ 
ence,  but  more  so  in  your  ideas  for  connecting  with  new  readers  of  various  languages 
and  cultures.  We  have  a  staff  of  talented,  well-educated  reporters  who  are  eager  to  do 
ground-breaking  journalism  and  are  yearning  for  guidance.  Fluency  in  Spanish  is  a 
plus.  Write  to  Steve  McCarthy,  Assistant  Managing  Editor. 

ASSISTANT  CITY  EDITOR  to  help  lead  the  city  desk’s  15  reporters  in  crafting  a  hard 
news  and  enterprise  report  that  makes  our  newspaper  a  vital  part  of  our  readers’ 
lives.  We  have  a  rich  diversity  of  cultures  and  customs  and  some  of  the  most  exciting 
opportunities  for  reporting,  writing  and  editing.  We’re  looking  for  an  editor  with  a  pro¬ 
ven  record  of  leading  by  inspiration  and  perspiration.  Fluency  in  Spanish  is  a  plus. 
Write  to  Steve  McCarthy,  Assistant  Managing  Editor. 

REPORTER  to  cover  the  waterfront  —  we  have  one  —  in  a  county  with  landscapes 
that  range  from  the  gritty  urban  to  the  bucolic.  We’re  looking  for  a  storyteller  with 
experience  who  uncovers  as  well  as  covers  stories.  Fluency  in  Spanish  is  a  plus.  Write 
to  Steve  McCarthy,  Assistant  Managing  Editor. 

COPY  EDITOR  to  join  our  fast-paced,  nine-member  news  desk  that  is  a  productive 
mix  of  seasoned  veterans  and  creative  young  guns  committed  to  producing  a  top- 
notch  newspaper.  We’re  looking  for  a  year's  daily  experience  but  are  more  interested 
in  creativity,  commitment  and  mastery  of  the  language.  Layout  and  QuarkXPress 
skills  a  plus.  Send  your  resume,  references,  salary  history  and  work  samples  to  Kathie 
Adams,  Assistant  Managing  Editor. 

SPORTS  COPY  EDITOR  to  help  produce  local  and  wire  sports  report.  We’re  after 
QuarkXPress-sawy  editors  with  an  eye  for  design,  a  wordsmith’s  touch  with  copy  and 
a  record  of  meeting  tough  deadlines.  We  prefer  at  least  a  year  of  daily  experience  but 
talent,  creativity  and  commitment  are  welcome  substitutes.  Duties  include  designing 
pages,  writing  headlines  and  editing  copy.  Write  to  Jim  Brennan,  Sports  Editor. 

SPORTS  WRITER  with  versatility  and  an  appreciation  for  high  school  sports.  North 
Jersey  is  a  hotbed  of  local  sports  and  hungry  readers  who  care  about  coverage  of  their 
schools.  We  cover  a  diverse  set  of  communities  within  a  state  that  leads  the  nation  in 
number  of  high  school  sports.  Daily  experience  a  plus,  as  is  fluency  in  Spanish.  Write 
to  Jim  Brennan,  Sports  Editor.  The  address; 


Herald  News 

One  Garret  Mountain  Plaza,  CN473 
Paterson,  NJ  07424-0473 


MANAGING  EDITOR  FOR 
ONLINE  DAILY  NEWS  PUBLICATION 
INSURE.COM 

lnsure.com  -  the  leading  insurance- 
information  Web  site,  seeks  a  seasoned 
Managing  Editor  to  guide  the  launch  of  a 
significant  new  site. 

The  Managing  Editor  will  guide  the 
development  of  insure. corn’s  new  Web 
site  geared  toward  insurance  pro¬ 
fessionals.  Duties  include  supervising 
staff  writers  and  freelancers,  assigning 
and  editing  news  and  features,  and  con¬ 
ceiving  new  interactive,  informational 
tools.  This  is  an  excellent  opportunity  to 
build  and  manage  a  top-notch  business- 
information  site. 

Managerial-level  newspaper,  magazine,  or 
Web  editorial  experience  required.  Famil¬ 
iarity  with  Web  technology  necessary. 
lnsure.com  has  been  named  by  Forbes 
and  Money  magazine  as  one  of  the  top 
personal-finance  sites.  In  addition,  U.S. 
News  &  World  Report  named  us  “Best  of 
the  Web”  in  insurance  information. 

See  us  at  http://www.insure.com 
Contact: 

Carol  Ferro,  Director  of  Recruiting 
insure.com 
76  LaSalle  Road 
West  Hartford,  CT  06107 
Fax:(860)231-7357 

Or  E-mail:  recruiter@insure.com 


MANAGING  EDITOR 

American  Journalism  Review  is 
looking  for  a  strong,  savvy,  cre¬ 
ative  editor  and  well-organized 
manager.  The  candidate  should  be 
knowledgeable  about  the  news 
media  and  committed  to  quality 
journalism.  The  new  managing 
editor  will  play  an  important  role 
on  a  small,  hard-working  staff  that 
cares  passionately  about  the  mag¬ 
azine  it  puts  out. 

Mail  or  fax  your  resume  to: 

Rem  Rieder,  Editor 
AJR 

1117  Journalism  Bldg. 

University  of  Maryland 
College  Park,  MD  20742 

Fax:  (301)  4058323 


m 


NEWS  EDITOR 

Immediate  opening  on  Texas  Gulf  Coast 
semi-weekly  for  experienced  journalist 
for  news  editor  position.  Must  be  profi¬ 
cient  with  pagination  using  Power  Macs, 
Quark  and  Photoshop.  Competitive 
salary,  benefits.  Contact  Christopher 
Barbee  at  (979)  543-3363  or  e-mail 
cbarbee@leader-news.com. 


Eciilor&  Publisher  Classifiech 

SUBSCRIBE  TODAY! 


MANAGING  EDITOR 

Human  Resource  Executive  magazine  is 
seeking  a  managing  editor.  This  is  an 
excellent  opportunity  in  an  entrepreneur¬ 
ial  environment.  Candidates  must 
possess  a  minimum  of  5  years  solid  edit¬ 
ing  experience  plus  superior  writing, 
interpersonal,  and  management  skills. 
Responsibilities  include  editing  stories, 
reviewing  content  and  pages,  and 
coordinating  editorial  workflow.  The 
ideal  candidate  must  possess  excep¬ 
tional  organizational  skills. 

Education  and  other  requirements:  B.S./ 
B.A.  degree  and  five  years  of  experience 
a  must.  Business  writing  experience  is  a 
major  advantage. 

Send  resume  and  salary  requirements 
and  2  clips  to: 

LRP  Publications 
747  Dresher  Road,  #120/ME 
Horsham,  PA  19044 
Fax:  (215)  784-0936 
Or  E-mail:  work@lrp.com 


NEWS  EDITOR 

Develop  daily  and  weekly  news  content 
for  target  legal  audience.  Establish  and 
manage  network  of  news  sources  includ¬ 
ing  freelance.  Edit  daily  wire  news.  Write 
news  and  analysis.  Write  occasional 
features.  Require  English  or  Journalism 
degree.  Require  experience  in  legal  news 
writing/editing.  Require  2-3  years  of 
reporting/editing  experience  in  print  or 
web  publisher  (will  consider  broadcast 
experience).  Must  be  able  to  meet  daily 
deadlines.  Requires  knowledge  of  AP 
style.  E-mail/mail  resumes  to: 

dawn.gremer@renp.com 

LexisONE 

121  Chanlon  Road,  North  1 
New  Providence,  NJ  07974 

NEWS  EDITOR 

Located  in  the  Great  NW  with  views  of 
Mt.  St.  Helens  and  Mt.  Hood,  The  Col¬ 
umbian  is  looking  for  a  top  rate  News 
Editor.  We  are  a  57,000  daily  located 
just  across  the  river  from  Portland  in  Van¬ 
couver,  WA.  The  successful  candidate 
will: 

•  Be  comfortable  working  the  night  shift 

•  Do  much  more  than  supervise 

•  Have  a  working  knowledge  of  QuarkX¬ 
Press 

•  Strong  design  skills 

•  Excellent  time-management  and 
scheduling  skills 

If  you  are  a  leader  who  embraces  both 
empowerment  and  engagement,  send  us 
your  resume  and  cover  letter  stating  why 
you’re  the  best  person  for  this  job. 
please  include  salary  expectations. 

The  Colombian,  HR  Department 
News  Editor  Position 
PO.  Box  180,  Vancouver,  WA  98666 

PAGE  DESIGNER/COPY  EDITOR 
needed  in  sports  at  the  Birmingham 
Post-Herald  where  creativity  and 
enthusiasm  are  valued  and  APSE  awards 
for  daily  and  special  sections  are  consis¬ 
tently  won.  Resume,  samples  to; 

Sports  Editor  Chet  Fussman 
Birmingham  Post-Herald 
PO.  Box  2553,  Birmingham,  AL  35202 
www.editorandpublisher.com 


CIO  EDITOR& PUBLISHER  CLASSIFIEDS  JULY  17,  2000 


Phone:1-888-825-9149  -  CltniFIED  ADVEBTISIHII  ~  Fax :  (646)  654-5312 


770  Broadway,  New  York,  NY  10003  -  mappello@editorandpublisher.com  -  hpreuss@editorandpublisher.com 


-HELP  WANTED- 


EDITORIAL 


EDITORIAL 


NEWS  REPORTER 

Needed  at  feisty  independent  daily  in  a 
hi-energy  newsroom  with  excellent  editors. 
Beat  coverage,  with  enterprise  and 
investigative  work  prized.  Visit  our  web  site 
www.keenesentinel.com  Resume,  clips  to: 
Tom  Kearney,  Executive  Editor 
The  Keene  Sentinel 
RO.  Box546,  Keene,  NH  03431 
Or  E-mail:  tfk@keensentinel.com 


PHOTOGRAPHER 

Seeking  experienced  photojournalist  to 
cover  news  and  sports  for  30,000  AM 
daily  in  central  Pennsylvania.  Company- 
owned  Nikon  D1  digital  cameras  and  com¬ 
puterized  darkroom.  Send  resume  and 
portfolio  by  July  21  to  Dave  Hilliard: 
Managing  Editor,  The  Daily  Item 
200  Market  Street,  Sunbury,  PA  17801 


REPORTER-STATE  GOVERNMENT 
The  Wisconsin  State  Journal,  with  a 
90,000  daily  and  160,0000  Sunday 
circulation,  seeks  a  reporter  to  cover 
state  government,  particularly  the  state 
Legislature  and  agencies.  The  State 
Journal  is  the  morning  newspaper  in 
Madison,  which  is  the  state  capital  and 
is  consistently  rated  one  of  the  best 
places  in  nation  to  live. 

Applicants  should  have  three  years  of 
dally  newspaper  experience  and  an 
ability  to  handle  both  breaking  news  and 
in-depth  stories.  Experience  in  covering 
government  or  politics  is  a  plus.  The 
reporter  will  be  part  of  a  two-person 
state  house  team  and  sometimes  will 
work  with  other  beat  reporters.  Send  a 
resume,  cover  letter  and  three  references 
by  July  19th  to: 

Wisconsin  State  Journal 
Teryl  Franklin  -  HRMM 
RO.  Box  8056 
Madison,  Wl  53708 
Fax:  608-252-6082 
Email:  jobs@madison.com 
AFFIRMATIVE  ACTION/EQUAL 
OPPORTUNITY  EMPLOYER 


REPORTERS  WANTED  for  New  York  office 
of  Forbes  Magazine.  Responsibilities 
include  fact  checking,  research,  and  writ¬ 
ing.  Business  and  daily  experience  pre¬ 
ferred.  Send  cover  letter,  clips,  and 
resume  to  Doug  Donovan,  Deputy  Man¬ 
ager  of  Reporters,  Forbes,  60  Fifth  Ave¬ 
nue,  New  York,  NY  1 00 1 1 . 


REPORTERS: 

The  Berkeley  Daily  Planet  (CA),  6-days/ 
week  hard  news  community  newspaper 
(10,600  circuiation  and  growing),  seeks 
experienced  reporters  for  small  and  grow¬ 
ing  staff.  Extremely  fast-paced  newsroom 
(7-8  stories/week/reporter).  Looking  for 
persons  with  daily  news  experience  for  non- 
-traditional  newsroom  that  rewards  quality 
reporting.  Photography  and  page  design 
experience  a  plus  (QuarkXPress).  Com¬ 
petitive  compensation  and  stock  options 
plus  unparalleled  career  path  up  to  Editor! 
E-mail,  fax,  send  resume,  salary  history,  5 
clips:  Recruiting,  Berkeley  Daily  Planet: 

2076  University  Avenue,  Berkeley,  CA  94704 
510-841-5695  (fax) 
newshr@berkeleydailyplanet.com 
www.editorandpubllsher.com 


REPORTERS:  We're  looking  for  experi¬ 
enced  reporters  who  can  find,  report  and 
write  the  great  stories  of  the  Northwest, 
We  have  two  key  beats  open,  and  we’re 
refreshing  our  files  for  other  news  beats  as 
well.  Current  openings:  a  reporter  to  cover 
agriculture  and  labor/manufacturing  on  our 
Business  Desk;  a  West  Side  reporter  to 
cover  the  legislature  and  write  enterprise 
stories  from  the  Seattle-Olympia  area  for 
the  City  Desk.  The  Spokesman-Review  is  a 
140,000-circulation  newspaper  ranked 
among  the  top  25  by  CJR.  Our  newsroom 
is  known  for  its  strong  focus  on  quality, 
high  morale,  creativity,  and  teamwork 
among  editors,  reporters  and  photo¬ 
graphers.  Send  letter  outlining  your  goals 
and  philosophy  about  journalism,  resume 
and  8-10  clips  to: 

Managing  editor  Peggy  Kuhr 
The  Spokesman-Review: 

999  W.  Riverside  Ave.,  Spokane  WA  99201 
Or  send  E-mail  tO: 
newsroomjobs@spokesman.com 


REPORTERS 

The  Brownsville  Herald  is  accepting 
applications  for  reporters  to  help  cover  one 
of  the  fastest  growing  communities  in  the 
nation.  Our  location  on  the  Texas-Mexico 
border  and  near  beautiful  Gulf  of  Mexico 
beaches  provides  an  interesting  and 
diverse  news  environment.  The  Herald  is  a 
good  place  for  young  reporters  to  develop 
their  reporting  and  writing  skills. 

Send  cover  letter,  resume  and  work  sam¬ 
ples  to  George  Cox,  editor.- 

The  Brownsville  Herald 
1135  E.  Van  Buren  St. 
Brownsville,  TX  78520 


SENIOR  COPY  DESK  EDITOR 
The  Marietta  Daily  Journal  is  seeking 
candidates  for  the  position  of  Senior 
Copy  Desk  Editor.  Previous  experience 
on  newspaper  copy  desk  required.  Col¬ 
lege  degree  preferred.  Strong  news  judg¬ 
ment  essential.  Proficient  in  QuarkX¬ 
Press,  pagination  and  page  design.  The 
position  requires  working  evenings  and 
weekends.  Comprehensive  benefits 
package  including  company  matched 
401(k)  and  profit  sharing.  Please  tax 
resume  to  Human  Resources  Coordinator, 
(770)  428-5375,  referencing  above  posi¬ 
tion,  or  send  to: 

Marietta  Daily  Journal 
RO.  Box  449,  Marietta,  GA  30061 


SENIOR  NEWS  PRODUCER 
The  News  &  Observer 
www.newsobserver.com  seeks  a  creative 
journalist  to  help  merge  its  groundbreak¬ 
ing  new  media  operation  with  a  top- 
notch  print  newsroom.  Any  successful 
candidate  must  have  a  solid  news  back¬ 
ground  along  with  the  ability  to  think 
beyond  print  as  The  News  &  Observer  con¬ 
tinues  to  develop  rich  new  media  pro¬ 
ducts.  The  quality  candidate  should  also 
have  some  management  experience, 
exceptional  communication  skills  and 
excellent  organizational  ability.  Candi¬ 
dates  should  send  an  introductory  letter, 
resume,  and  500-word  essay  articulat¬ 
ing  a  solid  vision  of  new  media  journal¬ 
ism  to  Content  Manager: 

John  J.  Jordan  at  johnj@nando.com 


EDITORIAL 


SPORTS  EDITOR 

The  Fayetteville  Observer,  a  75,000  morn¬ 
ing  daily  in  North  Carolina,  needs  an 
experienced  sports  editor  to  lead  a  staff  of 
10  in  covering  sports  in  the  community, 
preps,  small  colleges  and  the  ACC.  Top 
candidates  know  how  to  inspire  and  have 
a  record  of  producing  good  enterprise 
stories  and  breaking  news,  Fayetteville  is 
in  southeastern  North  Carolina,  40 
minutes  from  Pinehurst  and  two  hours 
from  the  beaches.  Send  resume  and  ex¬ 
amples  of  sections  to: 

Mike  Arnholt,  Managing  Editor 
The  Fayetteville  Observer 
RO.  Box  849,  Fayetteville,  NC  28302 
E-mail:  marnholt@fayettevillenc.com 


TECHNOLOGY  EDITOR  AND  RERORTER 
The  Asian  Wall  Street  Journal  is  looking 
for  both  an  editor  and  a  feature  reporter 
to  work  on  the  paper’s  expanded 
technology  coverage.  Both  should  have 
experience  covering  the  Internet  and  e- 
business,  and  have  the  demonstrated 
ability  to  conceptualize  and  craft  longer 
pieces.  Knowledge  of  Asia  and  Asian  lan¬ 
guage  fluency  a  plus.  The  Asian  Wall 
Street  Journal  is  a  Dow  Jones  publication. 
Please  send  resumes  and  clips  to: 

Ernie  Sander 

Managing  Editor,  Technology  Journal 
The  Asian  Wall  Street  Journal 
G.RO  Box  9825,  Hong  Kong 
Fax:  01 1(852)  2834-5291 
E-mail:  ernie.sander@awsj.com 


THE  DIOCESE  OF  VENICE  edition  of  The 
Florida  Catholic,  covering  the  10  coun¬ 
ties  in  southwest  Florida,  is  looking  for  a 
full  time  editor/reporter/photographer  for 
its  one-person  diocesan  bureau. 

Requires  knowledge  of  the  Catholic 
Church,  excellent  writing  and  editing 
skills  as  well  as  a  demonstrated  ability 
to  meet  deadlines.  Must  be  able  to  work 
evenings  and  weekends  in  addition  to 
regular  weekday  hours.  Good  salary  and 
full  benefit  package.  Send  resume  and 
writing  samples  to: 

The  Florida  Catholic 
Attn:  Gail  McGrath 
RO.  Box  2006,  Venice,  FL  34284 


THE  KANSAS  CITY  STAR  is  seeking 
reporters  for  anticipated  openings  on  its 
suburban  news  supplements  serving 
Johnson  County,  a  growing  area  with 
population  of  about  410,000. 

These  jobs  are  for  a  fixed  period  of  24 
months.  Starting  salary:  $462/wk.  Stan¬ 
dard  company  benefits. 

All  applicants  will  be  considered,  but  suc¬ 
cessful  candidates  for  these  entry-level 
jobs  are  recent  graduates  who  have  com¬ 
pleted  at  least  one  internship  or  have 
worked  professionally  for  no  more  than  a 
year.  Women,  minorities  and  disabled 
persons  are  encouraged  to  apply. 

Send  cover  letter  resume,  list  of 
references,  and  copies  of  10  clips  (no 
originals,  please)  to  Michael  Nelson, 
managing  editor/Johnson  County,  The 
Kansas  City  Star,  8455  College  Blvd., 
Overland  Park,  KS  66210. 

No  telephone  calls  please 
JULY  17,  2  000 


EDITORIAL 


THE  LAS  VEGAS  Review-Journal,  a 
172,000  circulation  daily,  is  seeking 
candidates  for  positions  in  its  well-read 
business  section. 

ASSISTANT  BUSINESS  EDITOR 
Candidates  for  this  position  should  have 
managerial  and  layout  experience.  The 
successful  applicant  will  be  responsible 
for  helping  direct  a  staff  of  10  covering 
the  booming  and  exciting  business  com¬ 
munity  in  Las  Vegas  and  Nevada. 

COPY  EDITOR 

Candidates  should  have  at  least  three 
years  of  newspaper  experience,  strong 
copy  editing  and  headline  writing  skills, 
and  a  good  command  of  English  and  AP 
style.  Pagination  experience  is  an  advan¬ 
tage. 

BUSINESS  WRITER 

This  writer  will  be  assigned  to  a  team  of 
reporters  who  cover  the  gaming  industry. 
Candidates  should  have  at  least  three 
years  of  reporting  experience.  Skills  in  com¬ 
puter-assisted  reporting  are  a  definite 
plus. 

Interested  applicants  should  send  a 
resume,  work  samples  and  a  list  of 
references  to  Business  Editor  Michael 
Hiesiger,  Las  Vegas  Review- Journal: 

RO.  Box  70,  Las  Vegas,  NV  89125 


THE  MONTEREY  COUNTY  HERALD  is 
looking  for  two  skilled  copy  editors:  DTI 
experience  a  plus.  We’re  a  Knight  Ridder 
paper,  35K  daily,  38K  Sunday,  looking 
to  grow  in  a  competitive  market.  Join  us 
in  one  of  the  most  beautiful  places  on 
the  California  coast.  Send  resume  to 
Peter  Young,  executive  editor,  RO.  Box 
271,  Monterey,  CA  93942  or 
pete@montereyherald.com. 


THE  MONTEREY  COUNTY  HERALD  is 
looking  for  a  business  editor  who  can 
reach  non-biz  readers.  We’re  a  Knight 
Rider  paper,  35K  daily,  38K  Sunday, 
looking  to  grow  in  a  competitive  market. 
Join  us  in  one  of  the  most  beautiful 
places  on  the  California  coast.  Send 
resume  to:  Peter  Young,  executive  editor, 
RO.  Box  271,  Monterey,  CA  93942  or 
pete@montereyherald.ccm. 


THE  NEW  YORK  DAILY  NEWS 
has  two  openings  for  assistant  news 
editors.  Candidates  should  have  strong 
editing  and  layout  ability.  Experience 
with  Atex,  Unisys  operating  systems  a 
plus.  Please  send  clips  and  resume  with 
at  least  three  references  tO: 

Alexander  Jones,  Executive  News  Editor 
New  York  Daily  News 
450  W.  33rd  Street.  New  York,  NY  10001 


use.  Time’s  “College  of  Year  2000” 
seeks  top  writer  who  can  pitch  media. 
Cover  arts,  sciences,  write  articles  and 
releases,  run  press  briefings.  Need  3+ 
years  as  daily  reporter,  know  univer¬ 
sities.  Experience  in  press  office  a  plus. 
Contact  Al  Kildow: 


I  (213)  740-7894  or  kildow@usc.edu 
EDITORS!  publisher  CLASSIFIEDS  Cll 


Phone:  1-888-825-9149  ~  CUSSIFIEI I1BIIEIITISIII6  -  Fax :  (646)  654-5312 

770  Broadway,  New  York,  NY  10003  -  mappello@editorandpublisher.com  -  hpreuss@editorandpublisher.com 
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EDITORIAL 


THE  NEWSTRIBUNE,  a  Midwest,  mid¬ 
size,  Monday-Saturday  PM,  located 
about  1  1/2  hours  from  Chicago, 

midway  between  Rockford  and  Peoria, 
IL  is  seeking  to  fill  two  full-time  posi¬ 
tions.  We  are  a  family-owned  operation 
where  which  your  ideas  will  be  heard 
SPORTS  REPORTER 

Strong  reporting  skills.  Layout  and 
headline  experience  helpful.  Will  con¬ 
sider  recent  college  grad  with  experi¬ 
ence.  Good  starting  salary  plus  benefits. 

GENERAL  ASSIGNMENT  REPORTER 
Good  starting  salary  and  benefits.  Ideal 
candidate  will  have  previous  newspaper 
experience  and  knowledge  of  local  gov¬ 
ernment.  Editing  and  layout  experience 
helpful. 

Send  resume  and  clips  to: 

Joyce  McCullough,  NewsTribune 
426  Second  St.,  LaSalle,  IL  61301 


THE  NORTHERN  VIRGINIA  DAILY 
the  most  honored  small  daily  newspaper 
in  Virginia,  has  an  opening  for  a  page 
designer.  The  6-day-a-week  newspaper, 
located  in  the  beautiful  Shenandoah 
Valley,  offers  a  creative,  team-oriented 
environment. 

Using  QuarkXPress,  designers  create 
layouts  for  local,  state,  national,  interna¬ 
tional  and  business  pages,  and  write 
headlines  and  cutlines.  Flexibility, 
creativity  and  being  a  team  player  are 
the  main  requirements  for  this  job. 
Resumes,  cover  letters,  and  any  exam¬ 
ples  of  work  should  be  mailed  to: 

Bob  Wooten,  Managing  Editor 
RO.  Box  69,  Strasburg,  VA  22657 
Or  E-mailed  to  nvd@shentel.net 


WEB  CONTENT  EDITOR 
Human  Resource  Executive  seeks  a  Web 
Content  Editor  for  its  HR  portal  - 
Workindex.com  -  This  includes  integrat¬ 
ing  specific  content  from  HRE,  and  iden¬ 
tifying  new  content  and  partnership 
opportunities  for  the  site.  Candidate 
must  be  highly  organized,  and  a  solid 
writer  with  Internet  experience.  Ideal 
candidate  must  be  highly  organized,  and 
a  solid  writer  with  Internet  experience. 
Ideal  candidate  will  have  a  minimum  of 
1  year  Website  content  experience. 
Some  travel  required.  Send  resume  with 
salary  requirements  and  two  writing  sam¬ 
ples  to  LRP  Publications,  747  Dresher 
Road,  #120,  Horsham,  PA  19044. 

Fax:  (215)784-0936 
Or  E-mail:  work@lrp.com  EOE 


WEISS  RESEARCH,  a  national  newslet¬ 
ter  and  publisher,  seeks  bright  and  pro¬ 
lific  writer  for  newsletter,  special  reports 
and  more.  Must  have  good  knowledge  of 
economy  and  investments.  Broad  over¬ 
view  of  all  markets.  Previous  experience 
researching,  and  producing  financial  or 
investment  oriented  product  counts. 
Good  benefits,  EOE.  Please  fax  resume  to: 

(561)625-6685 


HUMAN  RESOURCES 


DIRECTOR  OF  HUMAN  RESOURCES 
The  Florida  Times-Union,  located  in 
Jacksonville,  Florida  is  in  search  of  a 
Director  of  Human  Resources  to  manage 
department  of  12  and  provide  excellent 
service  to  its  more  than  1000  employ¬ 
ees.  Candidate  will  have  a  college 
degree  with  minimum  of  8-10  years  HR 
management  experience  in  providing 
management  guidelines  in  employee 
relations,  recruitment,  benefits  adminis¬ 
tration,  organizational  development  and 
forecasting  future  trends  that  will  benefit 
the  company  and  its  employees.  Individ¬ 
ual  will  consult  with  management  on 
appropriate  resolutions  concerning  ad¬ 
ministration  of  company  policies  and 
procedures.  Knowledge  and  compliance 
of  employment  laws  and  federal/state 
regulations  is  a  must.  Experience  in  pub¬ 
lishing  environment  and  PHR  or  SPHR 
certification  preferred.  If  interested, 
please  send  salary  requirements  with 
cover  letter  and  resume  to: 

The  Florida  Times-Union 
Attn:  Sherwin  Pulmano 
Employment  Manager 
RO.  Box  1949,  Jacksonville,  FL  32231 
Fax  (904)  359-4695 
E-mail:  pulmano@tu.infi.net 
We  are  an  equal  opportunity  employer. 
We  consider  applicants  for  all  positions 
without  regard  to  race,  color,  religion, 
sex,  national  origin,  age,  marital  status, 
or  the  presence  of  a  disability,  which 
would  not  prevent  the  performance  of 
essential  job  duties  with,  or  without  rea¬ 
sonable  accommodation  of  any  other 
protective  status. 

We  are  a  DRUG-FREE  WORKRLACE 


INFORMATION  SYSTEMS 


INFORMATION  SYSTEMS  MANAGER 
The  Rost  and  Courier  in  Charleston, 
South  Carolina  is  seeking  a  qualified 
manager  to  direct  its  Information  Ser¬ 
vices  Department.  The  Rost  and  Courier 
Is  a  daily  newspaper  with  a  circulation  of 
110,000  daily  and  118,000  Sunday. 
The  successful  candidate  will  be  the 
chief  IS  manager  and  report  to  the  Oper¬ 
ations  Director.  This  person  will  direct 
the  staffing  and  administration  of  the 
news,  production  and  classified  advertis¬ 
ing  systems,  as  well  as  the  business  and 
financial  systems.  Networking  and  SQL 
knowledge  is  required.  Experience  with 
Sll  front-end  systems  and  GEAC  busi¬ 
ness  systems  is  a  plus. 

We  are  looking  for  an  experienced  pro¬ 
fessional  with  an  outstanding  record  of 
people  skills.  Organizing  and  motivating 
the  staff  is  of  prime  importance. 
Demonstrated  ability  to  work  with 
internal  and  external  customers  is 
required.  A  Bachelor's  degree  in  com¬ 
puter  science  or  related  field  is 
necessary.  At  least  five  years  of  man¬ 
agement  experience  is  preferred.  This 
person  must  demonstrate  the  ability  to 
communicate  complex  technical  con¬ 
cepts  and  ideas  to  the  various  other 
departments.  The  future  growth  of  our 
company  will  require  this  person  to 
evaluate  long  term  needs  in  the  systems 
area  and  to  develop  plans  and  programs 
to  take  us  into  the  new  millennium. 

Send  a  letter  of  application  and  resume  to: 
Personnel  Department 
The  Post  and  Courier 
134  Columbus  Street 
Charleston,  SC  29403 


INFORMATION  SYSTEMS 


THE  NEWS  JOURNAL  is  seeking  a 
qualified  individual  for  the  following  full¬ 
time  position: 

COMMERCIAL  SPECIALIST 
The  News  Journal  Information  Services 
Department  has  an  immediate  opening 
for  a  Commercial  Specialist  to  support 
commercial  and  advertising  customers 
as  well  as  News  Journal  employees  in 
assuring  consistent  high  quality  produc¬ 
tion.  This  individual  will  have  primary 
responsibility  for  Macintosh  platform  sup¬ 
port  for  graphics  programs  and 
postscript  output  of  advertising  and  com¬ 
mercial  work. 

This  is  a  challenging  position  for  an 
achievement  driven  individual  who  likes 
a  fast  paced  and  dynamic  team  environ¬ 
ment. 

The  ideal  candidate  will  have  three  to 
five  years  prepress  experience  in  news¬ 
papers  or  other  print  media.  Mac/PC 
experience  is  essential,  as  is  familiarity 
with  Adobe  Photoshop,  Adobe  Acrobat, 
Adobe  Pagemaker  and  QuarkXPress. 
Candidates  should  be  familiar  with  color 
management,  prepress  terminology, 
advertising  rate  structures,  contracts, 
press  capability  and  imaging  equipment. 

A  comprehensive  benefits  package  and 
competitive  salary  are  offered  with  this 
full-time  position. 

Individuals  with  demonstrated  success 
in  the  areas  outlined  above  are  invited  to 
apply.  Please  forward  your  resume  and 
letter  of  application  to: 

Gary  Swick 
The  News  Journal 
RO.  Box  15505 
Wilmington,  DE  19850 
Fax  (302)324-2969 
gswick@wilmington.gannett.com 
w  w  w.  de  I  a  wa  reon  I  i  ne .  com 
The  News  Journal  recognizes  the  advan¬ 
tages  of  a  diverse  workforce  through  a 
commitment  to  Equal  Employment 
Opportunity. 


MARKETING 


PROMOTION  MANAGER 
The  Virginian-Pilot,  Southeastern  Vir¬ 
ginia’s  leading  daily  newspaper  (circula¬ 
tion  200,000  daily;  236,000  Sunday), 
seeks  a  full-time  Promotion  Manager  to 
bring  its  readership  marketing  strategy  to 
life.  Outstanding  creativity,  innovation, 
leadership,  and  marketing  skills  are 
essential.  Oandidate  will  lead  the  Promo¬ 
tions  team,  support  Event  Marketing/ 
Public  Relations,  and  serve  as  creative 
liaison/resource  to  the  Circulation  Market¬ 
ing  and  Market  Development  teams. 
Must  be  an  experienced  print  marketing 
professional. 

The  Pilot  offers  a  competitive  salary 
package  and  excellent  benefits.  Please 
send  your  resume  with  cover  letter  and 
salary  history  tO: 

Marketing  Director,  The  Pilot 
150  W.  Brambleton  Avenue 
Norfolk,  VA  23510 

FAX:  (757)222-5813 
Or  E-Mail:  lstephens@pilotonline.com 


Or  E-mail:  tracey@weissinc.com 


\  E&P  EMPLOYMENT  ZONE  CHART 

Use  zone  number  to  indicate  location  without  specific  identification 


CUSSIFIED  ADVERTISING  DEADLINES 

In-Column  Advertisements:  Tuesday  noon  (EST)for  following  Saturday 
Classified  Display:  Friday  5pm  (EST)  8  days  prior  to  publication 
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-HELP  WANTED- 


][ 


MARKETING 


CONFERENCE  PLANNER  CONSULTANT 
A  leader  in  the  media  industry  is  looking 
for  a  part-time  consultant  to  assist  in 
developing  and  executing  a  sales  and 
marketing  conference  This  individual 
will  be  responsible  for  helping  to 
determine  the  content  of  the  program,  to 
identify  and  recruit  speakers,  and  to 
assist  in  the  marketing  and  promotion  of 
the  event.  Candidate  will  report  directly 
to  media  company  executive. 

Candidate  must  have  thorough  knowl¬ 
edge  of  the  newspaper  industry  — 
marketing,  advertising  and  circulation. 
Also  must  be  familiar  with  the  industry’s 
Internet  endeavors.  Send  replies  to: 

Box  01295,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


PRODUCTION/TECH 


LOOKING  FOR  THAT  EXCELLENT 
CAREER  MOVE? 

The  Ogden  Newspapers  has  openings  at  a 
few  of  our  36  daily  newspapers.  We  have 
current  openings  in  Circulation,  Editorial, 
Advertising,  Production  and  more.  Check 
out  our  Career  Opportunity  page  at: 
www.ogdennews.com/opportunities 


PRODUCTION  DIRECTOR 
A  100,000  daily,  108,000  Sunday  in 
Zone  1  is  seeking  an  executive  with  a 
broad  range  of  experience  in  the  manage¬ 
ment  of  all  production  departments  which 
include  composing,  pressroom,  mailroom/ 
inserting,  commercial  printing,  vehicle 
maintenance  and  building.  Must  have 
demonstrated  abilities  in  administrative 
procedures,  budget  preparation,  and  cost 
control.  Candidate  should  possess  strong 
communication,  motivational  and  tech¬ 
nical  skills.  Send  confidential  resume  and 
salary  history  to: 

John  Shields,  Publisher 
New  Haven  Register 

40  Sargent  Drive,  New  Haven,  CT  06511 
Or  E-mail  jshields@nnregister.com 


Your 

communication 
link  to  the 
newspaper 
industry  every 
week 

since  1 884. 


PUBLIC  RELATIONS 


COORDINATOR  FOR 
MEDIA  RELATIONS  AND  PUBLICATIONS 
Lewis-Clark  State  College  invites  appli¬ 
cants  for  the  position  of  Coordinator  for 
Media  Relations  and  Publications.  The 
Media  Relations  and  Publications 
Coordinator  will  be  responsible  for  enhan¬ 
cing  the  public  visibility  and  image  of 
Lewis-Clark  State  College  through  written 
communication  and  active  participation 
with  both  internal  and  external  consti¬ 
tuencies  resulting  in  quality  media  and 
staff  relationships,  consistent  college 
images  and  messages,  and  distinctive  col¬ 
lege  publications.  The  Coordinator  of 
Media  Relations  and  Publications  posi¬ 
tion  requires  excellent  journalistic  and 
general  writing  skills  and  experience, 
along  with  exceptional  personal  skills. 
Media  relations  experience  is  essential. 
Experience  in  developing  a  “family”  of 
publications  and  institutional  web  pages 
for  a  larger  company  or  organization  is 
strongly  preferred.  A  Bachelor’s  degree 
(Master’s  preferred)  in  journalism, 
English,  Communication,  Public  Rela¬ 
tions  or  comparable  discipline  is 
required.  Employment  to  start  full-time 
September  2000.  Salary  $31,824  with 
excellent  benefits.  Please  send  resume, 
cover  letter,  and  name,  address,  and 
phone  number  of  three  references  tO: 

Lori  Gaskill 

Director,  Human  Resources 
Lewis-Clark  State  College 
500  8th  Avenue,  Lewiston,  ID  83501 
Application  deadline  is  August  1 , 2000 
LCSC  is  an  AA/EEO  Employer 


NATIONAL  SALES  ACCOUNT  EXECUTIVE 
For  the  fast  growing  B2B  and  dotcom 
categories.  Must  have  2  years  sales  expe¬ 
rience  and  knowledge  of  broadcast  and 
online.  E-mail  michael.dawes@chron.com 


SALES  MANAGER 

In  the  166th  largest  SMSA,  a  young  and 
dynamic  growth  market,  a  great 
opportunity  exists  for  the  sales  manager 
of  a  23,000  circulation  weekly.  The  suc¬ 
cessful  candidate  will  have  strong  market¬ 
ing  presentation  skills,  sales  management 
experience  and  a  strategic  approach  to 
working  with  key  retailers  and  agencies.  A 
staff  of  10  is  seeking  growth  leadership  in 
this  TN  -  KY  family  owned  publication. 
Send  resume  tO: 

Box  01300,  Editor  &  Publisher 
770  Broadway,  7th  FI,  NY,  NY  10003 


EDITORIAL 


SEASONED  WEB  EDITOR 
and  veteran  journalist  seeks  position 
with  thriving  online  newspaper/ 
magazine/news  organization.  Top-notch 
technical,  managerial,  reporting/writing, 
CAR  and  financial  skills;  expertise  in 
networks,  databases,  Internet  pro¬ 
gramming.  Spanish-speaking.  Hire  this 
all-in-one  individual  who  believes  solid 
news  values  and  team  work  should 
guide  your  online  presence.  Prefer  the 
West,  but  will  consider  all  offers. 

Contact:  w3editor@hotmail.com 


CORPORATE  UPHEAVAL  has  caused 
availability  of  veteran  syndicated  auto 
and  computer/internet/software  colum¬ 
nist.  Seeking  contributor’s  position  with 
major  newspaper,  magazine  or  syn¬ 
dicate. 

Replyopossum@ix.netcom.com  or 
4901  Green  River  #63,  Corona,  CA  92880 


I CIASSIFIED  ADVERTISERS:  I 

I  QTE(K)KVTH.\T  FITS  VOI  K  NEEDS.  I 


PLEASE  CALL  US  .4T 


EDITORIAL 


BUSINESS/ENVIRONMENTAL 
Published  author/Environmental  pro¬ 
fessional  with  20  years  in  Washington, 
DC  seeks  full-time  business/environment 
column,  features  writing,  or  investigative 
pieces  re:  Fortune  500  and/or  social 
investment  themes.  Contact  Jack: 

(202)  537-5881  or  (202)  537-5417  Fax 


PHILADELPHIA  STRINGER-RNC 
J-grad.  Mature.  Wire  service  experience. 
Major  copy  desk.  Call  (215)  387-0709. 


SPORTS  WRITER  with  five  years  experi¬ 
ence  seeks  new  challenge.  QuarkXPress 
knowledge.  Accent  on  preps.  Will 
relocate.  Call  Keith  (810)  367-2184. 


888.82>9149  | 


CLASSIFIED  ADVER 


rajmmiiiLDi 
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LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Monday’s  issue. 

DISPLAY  ADS  -  Space  reservation  11  days  prior  to  publication  date;  camera 
ready  copy  7  days  prior  to  publication  date. 


1,1  \i:  \l)  KM  IS 


Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34  charac¬ 
ters/spaces  per  line,  no  abbreviations. 

also  includes  online 

HELP  WANTED  POSITIONS  WANTED 

1  WEEK . $12.00  1  WEEK . $6.00 

2  WEEKS  $11.18  2  WEEKS . $5.05 

3  WEEKS . $9.80  3  WEEKS  ...  $4.15 

4  WEEKS  $8.25  4  WEEKS _  $3.70 

ALL  OTHER  CLASSIFICATIONS 

1  WEEK . $11.00 

2  WEEKS . $9.70 

3  WEEKS . $8.50 

4  WEEKS . $7.25 

BLIND  BOXES:  $25  per  insertion;  counts  as  additional  line  in  copy. 


^  ^  DISIM.V^  \l)K\Ti:S  ' 


Camera-ready  veloxes:  Furnish  same  size  camera-ready,  otherwise  a 
scanning  charge  may  be  incurred.  All  halftones  must  be  a  maximum  133-line 
same  size  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  email.  For 
instructions  ,  please  ask  your  account  manager. 

per  inch,  per  insertion,  1  inch  minimum,  1/2  inch  increments 

1  WEEK . $131 

2  WEEKS . $119 

3  WEEKS . $113 

4  WEEKS . $109 


OKDI  E<S  \M)  I*  Ml  \  I  r  ,  I 


Ads  running  for  12  weeks  or  more  may  be  on  a  contract  basis.  Contracts  are 
non-cancelable.  All  ads  from  new  advertisers  must  be  prepaid  prior  to  dead¬ 
line;  advertisers  with  a  payment  record  in  good  standing  may  be  billed. 
Deadline  is  tuesday  prior  to  Monday  publication.  Cash,  check,  VISA, 
MasterCard,  and  American  Express  accepted  .  All  ads  require  a  signed  inser¬ 
tion  order,  and  all  ad  copy  must  be  submitted  in  writing  via  email,  mail,  or  fax. 

We  reserve  the  right  to  reject  any  ad. 


TO  iM.  \(:i:  \\  VD 


Please  contact  us  for:  display  ad  copy  specifications  and  procedures 
MAIL:  Editor  &  Publisher  Classified 

770  Broadway,  7th  FL,  New  York,  NY  10003 
FAX:  (646)  654-5312 

ANY  QUESTIONS  E-MAIL  or  CALL 

Hazel  Preuss  (646)  654-5302 
hpreuss@editorandpublisher.com 


www.editorandpublisher.com 
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CULTURE  TRENDS 


MTV's 

BUZZWORTHY 

Buzzworthy  songs  are  usually 
by  new,  up-and-coming  artists 
who  MTV  believes  have  special 
potential.  Of  the  videos  desig¬ 
nated  as  Buzzworthy,  the  vast 
majority  have  been  certified 
gold  or  platinum. 

Week  of  7110100 

Artist/Group:  Pink 
Song/Video:  "There  U  Go" 

Director:  David  Myers 

This  fuchsia  bombshell  is  about  to 
blow  the  spot  up.  Sending  the 
warning  that  she  is  not  one  to  be 
messed  with  in  her  debut  video 
“There  U  Go”,  Pink  is  LaFaces 
latest  rising  star.  Her  self-titled 
album,  due  out  in  March,  contains 
a  medley  of  musical  influences  - 
from  Mary  J.  Blige  to  Fleetwood, 
as  witnessed  on  the  possible  sec¬ 
ond  single,  “Players”. 

Artist/Group:  Incubus 
Song/Video:  “Pardon  Me” 

Director:  Steven  Murashige 

This  five-member  band  from 
Calabasas,  California  has  finally 
made  a  mark  with  this  video  off 
their  recently  released  album. 
Make  Yourself.  Not  new  to  the 
music  scene.  Incubus  started  out 
as  a  garage  band  back  in  1991, 
and  moved  up  through  the  ranks 
to  eventually  release  their  first 
full-length  record,  S.C.I.E.N.C.E. 
in  1997.  Their  newest  offering 
blends  funk  and  alternative  metal, 
with  a  little  rap/rock  thrown  in 
for  good  measure. 

©2000  MTV 


The  Hollywood  Reporter's  Box  Office 

For  weekend  ending  July  10, 2000  I 

This 

Week 

Last 

Week 

Picture 

3-Day 
Weekend  Gross 

Days 

In  Release 

Total 
Gross  Sales 

1 

New 

Scary  Movie 

42,346,669 

3 

42,346,669 

2 

1 

The  Perfect  Storm 

27,118,925 

10 

100,195,906 

3 

2 

The  Patriot 

15,420,167 

12 

65,457,373 

4 

New 

The  Kid 

12,687,726 

3 

12,687,726 

5 

4 

Chicken  Run 

9,938,352 

19 

63,688,452 

6 

3 

Me.  Myself  &  Irene 

8,417,322 

17 

57,429,485 

7 

6 

Shaft 

4,117,401 

24 

62,020,393 

8 

7 

Big  Momma’s  House 

4,069,050 

38 

103,641,062 

9 

5 

Rocky  &  Bullwinkle 

3,933,970 

10 

16,074,150 

10 

8 

Gone  in  60  Seconds 

3,608,888 

31 

86,540,304 

11 

9 

M;I2 

3,287,377 

47 

204,013,487 

12 

10 

Gladiator 

2,028,736 

66 

173,971,075 

13 

11 

Dinosaur 

664,371 

52 

131,915,615 

14 

12 

Boys  &  Girls 

542,333 

24 

19,561,432 

15 

15 

Road  Trip 

439,669 

52 

66,238,039 

16 

16 

Fantasia  2000 

388,474 

191 

58,3.33,531 

17 

13 

Titan  A.E. 

380,776 

24 

21,513,072 

18 

14 

Shanghai  Noon 

376,998 

45 

54,268,080 

19 

18 

Sunshine 

357,194 

31 

1,654,500 

20 

17 

Michael  Jordan  to  the  Max 

353,241 

66 

6,970,385 

21 

19 

The  Croupier 

294,991 

84 

2,462,133 

22 

21 

U-571 

226,695 

80 

75,746,550 

23 

49 

Jesus’  Son 

225,068 

24 

451,391 

24 

66 

Final  Destination 

214,051 

115 

52,268,534 

25 

23 

Cirque  du  Soleil 

212,507 

66 

3,126,991 

26 

24 

Flintstones  in  Viva  Rock  Vegas 

204,165 

73 

34,027,140 

27 

20 

Small  Time  Crooks 

181,069 

52 

16,570,996 

28 

27 

Mysteries  of  Egypt 

164,318 

769 

36,045,369 

29 

22 

Rules  of  Engagement 

148,754 

94 

60,956,301 

30 

26 

Erin  Brockovich 

146,365 

115 

124,918,330 

31 

28 

T-Rex:  Back  to  the  Cretaceous 

140,959 

626 

31,522,609 

32 

42 

High  Fidelity 

136,991 

101 

26,488,534 

33 

29 

Where  the  Heart  Is 

134,711 

73 

32,995,285 

34 

25 

Frequency 

113,147 

73 

43,369,832 

35 

34 

Galapagos 

108,449 

262 

5,352,095 

©2000  The  Hollywood  Reporter 


CULTURE  TRENDS 


MTV  Around  the 
World 


I  Week  of 'tl  10100 

!  -Xia  mil.  liJiLL 

i  I  u  I  rlP  I  iv/ii 

Artist 

1.  Eminem 

2.  Dr.  Dre 

3.  Jay-Z 

4.  Aaliyah 

5.  3  Doors  Down 


Title 

Real  Slim  Shady 
The  Next  Episode 
Big  Pimpin’ 

Try  Again 
Kryptonite 


Artist 

1.  Blink  182 

2.  RHCP 

3.  Eiffel  65 

4.  Shania  Twain 

5.  Britney  Spears 

i 

Artist 

1.  Devochki 

2.  Zemfira 

3.  Tom  Jones 

4.  Tatiana  Svetlova 

5.  Limp  Bizkit 

Artist 

1.  Mandy  Moore 

2.  Madonna 

3.  Ail  Saints 

4.  N’Sync 

5.  Eiffel  65 

©2000  MTV 


Title 

All  the  Small  Things 
Otherside 
Move  Your  Body 
I  Feel  Like  a  Woman 
...Make  You  Happy 


Title 

Govorila  Mama 
Iskala 
Sex  Bomb 
Odinokaja  Avezda 
Break  Stuff 


Title 

Candy 

American  Pie 
Pure  Shores 
Bye  Bye  Bye 
Move  Your  Body 


The  Billboard  200 

The  top-selling  albums  compiled  from  a  national  sample  of  retail  store  sales. 
This  Last  Wkson 


Week 

Week 

Chart 

Artist 

Album 

1 

1 

6 

Eminem 

Marshall  Mathers 

2 

2 

7 

Britney  Spears 

Oops!  I  Did  It  Again 

3 

- 

1 

Nelly 

Country  Grammar 

4 

- 

1 

Lil’  Kim 

The  Notorious  KIM 

5 

- 

1 

Kelly  Price 

Mirror  Mirror 

6 

7 

40 

Creed 

Human  Clay 

7 

5 

15 

‘N  Sync 

No  Strings  Attached 

1 

8 

6 

5 

Kid  Rock 

The  History  of  Rock 

9 

11 

10 

Papa  Roach 

Infest 

10 

8 

3 

B.B.  King/Eric  Clapton 

Riding  With  the  King 

©2000  Billboard/SoundScan,  Inc. 


The  Billboard  Hot  100 

I  The  most  popular  singles  compiled  fi'om  a  national  sample  of  radio  play  and  retail  store  sales. 


This 

Last 

Peak 

Wks  on 

Week 

Week 

Pos. 

Chart 

Title 

Artist 

1 

6 

1 

26 

Everything  You  Want 

Vertical  Horizon 

2 

2 

1 

18 

Try  Again 

Aaliyah 

3 

1 

1 

16 

Be  With  You 

Enrique  Iglesias 

4 

5 

4 

29 

I  Wanna  Know 

Joe 

5 

7 

5 

11 

It’s  Gonna  Be  Me 

‘N  Sync 

6 

8 

6 

12 

Bent 

Matchbox  Twenty 

7 

3 

3 

14 

I  Turn  to  You 

Christina  Aguilera 

8 

4 

4 

11 

The  Real  Slim  Shady 

Eminem 

9 

9 

9 

37 

Higher 

Creed 

10 

10 

7 

20 

There  You  Go 

Pink 

©2000  Billboard/Soundscan 


CULTURE  TRENDS 


MTV  Around 
the  World 

Week  of  7110100 


MTV  Brazill 


Artist 

1.  Backstreet  Boys 

2.  Melanie  C 

3.  Britney  Spears 

4.  Savage  Garden 

5.  N’Sync 


Title 

Show  Me  the  Meaning 
Northern  Star 
From  the  Bottom 
I  Knew  I  Loved  You 
Bye  Bye  Bye 


MTV  Latin  America  (North  Feed)| 


Artist 

1.  Oasis 

2.  La  Ley 

3.  Backstreet  Boys 

4.  Aqua 

5.  Madonna 


Title 

Go  Let  it  Out 
Aqui 

Show  Me  the  Meaning 
Cartoon  Heroes 
American  Pie 


MTV  Latin  America  (South  Feed)| 


Artist 

1.  RHCP 

2.  Fito  Paez 

3.  Blink  182 

4.  Oasis 

5.  Christina  Aguilera 


Title 
Otherside 
Dos  En  La  Ciudad 
All  the  Small  Things 
Go  Let  it  Out 
What  a  Girl  Wants 


©2000  MTV 


Billboard  Modem  Rock  Tracks 

Compiled  from 

a  national  sample  of  airplay  provided  by  Broadcast  Data  Systems. 

This 

Week 

Last 

Week 

Peak 

Pos. 

Wkson 

Chart 

Title 

Artist 

1 

1 

1 

17 

Kryptonite 

3  Doors  Down 

2 

6 

2 

13 

Last  Resort 

Papa  Roach 

3 

3 

3 

7 

Wonderful 

Everclear 

4 

2 

2 

15 

With  Arms  Wide  Open 

Creed 

5 

5 

5 

12 

Judith 

A  Perfect  Circle 

6 

4 

3 

13 

Sour  Girl 

Stone  Temple  Pilots 

7 

11 

7 

5 

Californication 

Red  Hot  Chili  Peppers 

8 

8 

8 

5 

Promise 

Eve  6 

9 

9 

9 

8 

Change  (in  the  House  of  Flies) 

Deftones 

10 

7 

2 

18 

Adam’s  Song 

Blink-182 

©2000  Billboard/ Broadcast  Data  Systems 


Billboard  Heatseeker  Album  Chart 

Lists  the  best-selling  titles  by  new  and  developing  artists  debuting  on  the  charts. 


This 

Week 

Last 

Week 

Wkson 

Chart 

Artist 

Album 

1 

1 

5 

Lara  Fabian 

Lara  Fabian 

2 

- 

1 

Richard  Ashcroft 

Alone  With  Everybody 

3 

2 

13 

Westlife 

Westlife 

4 

6 

4 

Rascal  Flatts 

Rascal  Flatts 

5 

7 

43 

Dido 

No  Angel 

6 

- 

1 

Taproot 

Gift 

7 

3 

12 

FenixTX 

FenixTX 

8 

9 

12 

S  Club  7 

S  Club  7 

9 

8 

11 

Eric  Heatherly 

Swimming  inChampagne 

10 

5 

2 

Sasha  &  John  Digweed 

Communicate 

©2000  Billboard/SoundScan,  Inc. 
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All  the  critical  data 
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TECHNOLOGY 


'9l 


Print-to-Web  developers  partner  on  ‘Post  and  Courier’  project 

BY  JIM  ROSENBERG 

The  South’s  Oldest  Daily  Newspaper”  is  expanding 
and  refining  deployment  of  its  industry’s  newest  trick. 
The  Post  and  Courier,  Charleston,  S.C.,  is  enhancing  its 
print-to-Web  capabilities  through  a  partnership  of  its 
supplier  of  specialty  bar  codes  and  hand-held  scanners 
with  a  data  and  analytical  sendees  provider. 

GoCode  Inc.  —  developer  of  the  tiny,  two-dimensionally  encoded 
bar  codes  the  paper  uses  to  direct  wired  users’  browsers  directly  to 


Web  sites  related  to  stories  or  ads  in  which 
the  codes  appear  —  is  developing  products 
jointly  with  PlanetPortal,  creator  of  swipe 
cards  and  keyboard-mounted  readers  that 
do  the  same  thing.  Both  firms  also  created 
remote  Web-addressing  devices  that  allow 
users  to  call  up  Web  sites  in  much  the  same 
way  viewers  use  remote  controls  to  select 
TV  stations  (E^P,  May  15,  p.  37). 

The  firms  initially  will  combine  their 
technologies  for  magazines  and  newspapers 
—  the  first  being  GoCode’s  hometown  daily, 
which  Post  and  Courier  Assistant  Publisher 
Larry  W.  Tarleton  said  has  been  adding 
GoCode  links  since  they  appeared  May  1. 

While  GoCode  supplies  the  connectivity, 
PlanetPortal,  based  in  Durham,  N.C.,  will 
deliver  content  based  on  user  demograph¬ 
ics  and  behavioral  patterns.  “Their  technol¬ 
ogy  complements  ours  in  providing  the 
publishing  industry  with  a  meaningful  way 
to  integrate  Internet  content  in  their  servic¬ 
es,”  said  GoCode  CEO  Tom  Pickens. 

According  to  GoCode  Marketing  Vice 
President  Prioleau  Alexander,  partnering 
with  PlanetPortal  seems  to  make  more 
sense  than  developing  the  expertise  itself. 
“They  are  extremely  good  at  managing  the 
back  end,”  he  remarked,  noting  that  the 
firms  are  still  negotiating  their  relationship. 

The  first  fhiit  of  their  cooperation  is  an 
“Internet  Guide”  to  content  selected  accord¬ 


www.editorandpublisher.com 
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GoCODEg 


ing  to  criteria  such  as  local 
interest,  holidays  or  events, 
and  promotions.  The  listing 
appears  in  the  Post  and 
Courier  as  a  boxed  quarter- 
page  section  that  includes 
the  day’s  “featured  links”  of 
news,  informa¬ 
tion,  services, 
commerce,  and 
regular  sections 
of  Charleston.Net, 
the  newspaper’s 
Web  site. 

“We’re  acting  as 
a  filter  to  tailor  the 
content  for  a  com¬ 
munity,”  said  Plan¬ 
etPortal  founder 
and  CEO  Brent 
Kleinheksel.  While 
his  company  pro¬ 
vides  such  “Internet  Guides”  directly, 
efforts  are  under  way  to  syndicate  the 
print-to-Web  codes  and  listings.  Though 
he  would  not  identify  any  prospective  syn¬ 
dication  partners,  Kleinheksel  said  at  least 
one  is  a  name  long  familiar  to  newspapers. 
Tarleton  likened  syndication  and  function 
of  GoCodes  to  the  wide  availability  of  VCR 
Plus+  codes.  Those  numerical  codes,  devel¬ 
oped  by  Gemstar  and  printed  in  newspa¬ 
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Coded  Web  listings 


pers’  TV  sections,  simplify  selection  and 
recording  of  programs. 

Syndication  was  chosen,  said  Alexander, 
because  “we  were  having  problems  with 
newspapers  really  understanding  how ...  we 
were  charging.”  For  $4.50  per  month  per 
1,000  readers,  a  newspaper  obtains  use  of 
the  printable  GoCodes,  a  daily  “Internet 
Guide”  in  a  choice  of  sizes,  and  seasonal 
“Netchecks”  —  smaller  boxed  listings  that 
enable  readers  to  scan  for  particular  infor¬ 
mation  related  to  almost  any  section  of  a 
paper.  An  e-commerce  breakout  “is  negoti¬ 
ated  on  a  case-by-case  basis,”  said  Alexan¬ 
der,  because  the  technology  allows  users  to 
buy  directly  through  an  ad’s  scanned 
GoCode.  Containing  all  necessary  buyer  in¬ 
formation,  the  GoCode  reader  can  auto¬ 
matically  fill  out  an  online  order  form.  If 
GoCode  finds  the  vendor,  Alexander  ex¬ 
plained,  the  paper  will  get  a  cut  on  each 
.sale;  if  the  paper  negotiates  an  advertise¬ 
ment,  GoCode  will  get  a  cut. 

Each  entry  in  the  guide  contains  a  Go- 
Code,  some  as  small  as  Vis  by  Vis  of  an  inch. 
With  a  keyboard-connected  (and  soon  un¬ 
tethered)  penlike  device,  readers  scan  codes 
for  entries  that  interest  them.  Their  brows¬ 
ers  then  call  up  the 
corresponding  Web 
page,  obviating  the 
need  to  record  and  type 
the  typically  very  long 
uniform  resource  loca¬ 
tors  that  describe  indi¬ 
vidual  Web  pages.  The 
printed  guide  ends  with 
an  offer  for  free  GoCode 
readers.  The  hand-held 
GoCode  reader  also  has 
buttons  that  users  can 
program  for  specific 
Web  sites.  One  button  is 
dedicated  to  an  on¬ 
screen  version  of  the 
same  “Internet  Guide” 
that  appears  in  the  paper. 

Alexander  said  use  of  the  guide  may  de¬ 
cline  over  time,  as  GoCodes  spread 
throughout  the  entire  issue  and  readers  be¬ 
come  familiar  with  their  use.  In  the  mean¬ 
time,  he  said  he’s  extremely  pleased  with 
how  the  tiny  bar  codes  hold  up  on 
newsprint,  even  when  occasionally  over¬ 
inked.  The  best  results,  he  added,  are  ob¬ 
tained  with  codes  output  through  the 
paper’s  pagination  system  —  now  about  50 
per  day.  A  thousand  subscribers  are  expect¬ 
ed  to  be  testing  GoCode  readers  by  the  end 
of  the  first  week  of  August,  according  to 
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GoCode,  which  hopes  to  double  that  num¬ 
ber  by  the  end  of  next  month. 

PlanetPortal  also  looks  to  w’ork  with 
other  print-to-Web  technology  providers, 
including  Digimarc,  which  now  links  i 
several  magazines’  printed  pages  to  Web  [ 
pages,  and  Digital  Convergence,  which, 
besides  its  printed  bar  codes,  embeds 
electronic  signals  that  selectively  link 
TV  programming  to  related  Web  sites. 

“GoCode  is  but  one  node  of  our  net-  j 
work,”  said  Kleinheksel.  PlanetPortal  will  i 


TECHNOLOGY 


develop  aggregate  consumer  profiles  from  j 
all  its  technologj'  and  publishing  partners,  ! 
he  continued,  gleaning  the  consumer  in-  i 
formation  “within  the  privacy  concerns  of  j 
both  firms.”  That  aggregation  of  “previous¬ 
ly  unavailable”  data  on  consumer  behavior, 
online  and  in  print,  he  added,  creates  a 
“more  accurate,  detailed  understanding”  of 
certain  consumers  and  groups. 

Kleinheksel  stressed  that  information  is 
picked  up  from  code  scans  and  PlanetPor¬ 
tal  card  swipes  —  not  from  activity  at  Web 


sites.  ‘The  information  they  get  will  be 
carefully  filtered  through  us  to  begin  with,” 
said  Alexander.  Maintaining  “a  very  strict 
security  policy,”  he  said,  GoCode  prefers  to 
“err  on  the  side  of  caution”  because  so 
much  is  learned  about  “GoCoders”  —  wbo 
are,  after  all,  his  customer’s  customers. 

Sorted  as  PlanetPortal  requires,  infor¬ 
mation  is  passed  along  “in  a  form  that  is 
useful  to  advertisers,  but  acceptable  to  the 
people  ...  using  the  (JoCode  reader,” 
Alexander  said.  11 


ON  THE  SUPPLY  SIDE 


EQUIPMENT 

PREPRESS 

SaXOTeCH  a/s,  Aalborg,  Denmark 

Reached  agreement  with  Denver-based 
Quark  Inc.,  to  allow  development  using 
previously  unavailable  Quark  core  technol¬ 
ogies.  Following  Quark’s  announcement 
that  it  will  make  its  QuarkCopyDesk  Spe¬ 
cial  Edition  text  processor  available  to  de¬ 
velopers,  SaxoTech  will  leverage  the  full 
suite  of  Quark  tools  to  create  a  media-inde¬ 
pendent  newspaper  publishing  solution. 
SaxoTech  will  use  QuarkXPress  and  Exten¬ 
sible  Markup  Language  throughout  the  en-  | 
tire  work-flow-management  process  in  its 
'  next-generation,  cross-media  publishing  | 
solution,  w'hich  is  to  include  media  plan¬ 
ning  and  content  research  capabilities. 

OUTPUT 

Nela  Bruder  Neumeister  GmbH, 

Lahr,  Germany 

Is  acquiring  Temes  Regi.ster  Systems, 
White  Bear  Township,  Minn.,  and  creating  ' 
Nela  Temes  Register  Group,  with  U.S.  op¬ 
erations  at  Temes’  suburban  St.  Paul  loca¬ 
tion  under  Nela  Strategic  Planning  Vice 
President  Frank  Neumeister,  who  becomes 
its  president  and  general  manager.  He  said  | 
he  expects  to  relocate  to  the  United  States 
for  the  next  two  years.  His  father,  Manfred 
Neumeister,  remains  managing  director  of  | 
the  German  parent  company.  The  family 
businesses  bring  together  Temes’  register  i 
j  systems,  primarily  serving  North  American  j 
!  commercial  printers,  and  Nela’s  in-line 
plate  punching  and  bending  equipment  for 
newspapers,  primarily  in  Europe. 

The  move  gives  Nela  a  manufacturing  l 
presence  in  the  United  States,  where  it  not-  i 
ed  the  opportunity  afforded  by  newspapers’ 
move  to  computer-to-plate  output.  The 
company  looks  for  combined  first-year  sales 


to  exceed  $30  million  as  well  as  expansion 
into  South  America  and  Southeast  Asia. 

Using  video  recognition  of  imaged  cross 
hairs,  Nela’s  in-line,  semiautomatic  systems 
bend  and  punch  at  the  same  time  without 
moving  the  plate.  Identifying  bar  codes  are 
used  to  pass  information  to  a  plate-man¬ 
agement  system  and  to  Nela’s  stacker,  ' 
telling  it  which  plates  go  into  which 
columns.  Several  jobs  can  be  stacked  at  the 
same  time,  often  employing  very  long 
(more  than  30  yards)  conveyors.  Remote 
diagnostics  complement  the  company’s  lo¬ 
cal  technicians.  Frank  Neumeister  said  the 
capability  enables  a  staffer  in  Germany  to 
control  and  sense  anything  on  a  customer’s 
system  anywhere.  Online  use  of  a  palm-size 
video  camera,  he  added,  allows  a  customer 
to  show  as  well  as  tell,  and  is  especially  use¬ 
ful  in  overcoming  any  language  differences. 

Agfa  Core.,  Ridgefield  Park,  N.J. 

Launched  its  first  imagesetter  designed 
sf)ecifically  for  newspapers,  with  the  speed, 
format,  resolution,  and  punch  they  require. 
The  internal-drum  Phoenbc  News  features 
output  at  1000, 1200, 1270, 1800,  2400, 
and  2540  dpi,  newspaper  facsimile  resolu¬ 
tions  of 1000  to  1056  dpi  in  2-dpi  incre¬ 
ments,  and  customized  head  and  tail  punch 
configurations  —  in  an  18.1-by-27-inch  | 

broadsheet  format  (l9-by-27-inch  maxi-  | 

mum  format  enables  insert  and  other  com¬ 
mercial  work).  System  speed  results  from  a 
lightweight  beryllium  mirror  spinning  at 
68,000  rpm  and  a  buffer  that  enables  jobs  | 
to  proceed  in  parallel;  While  one  is  process¬ 
ing,  another  can  be  imaging,  and  a  third  ; 
can  be  loading.  An  integrated  Agfaline  20 
online  processor  is  offered  to  maximize 
throughput.  Phoenix  News  works  with 
NewSpeed  newspaper-production  film  for  i 
faster  film  processing  and  lower  replenish-  | 
ment  rates.  Factory-installed  custom  head-  j 
and  tail-punching  minimizes  chances  for 


error,  with  films  matching  the  contact 
frame,  punch  requirements,  and  press  for-  j 
mat.  Modularity  enables  quick  replacement 
or  upgrade  of  Phoenix  News  systems  or 
subsystems.  Odyssey,  Agfa’s  interactive  sys¬ 
tem,  service,  and  support  terminal,  allow's 
remote  upgrades  and  diagnostics.  | 

PRESSROOM  ' 

Dauphin  Graphic  Machines  Inc. 

Elizabethville,  Pa. 

Is  installing  a  l6-unit,  two-folder  DGM 
850  press  line  at  the  Longview  (Texas) 
News-Journal.  It  just  put  another  12  units 
and  folder  with  upper  former  onto  the 
DGM  430  press  at  Southwest  Offset  Print-  > 
ing  Co.,  San  Francisco,  printer  of  the  Fi-  j 

nancial  Times.  Another  FT  print  site,  The  \ 

Telegraph,  Nashua,  N.H.,  completed  instal¬ 
lation  of  an  18-unit  DGM  430  earlier  this 
year.  The  Pamarco  Technologies  company 
also  introduced  its  DGM  855,  a  15V2-inch 
tower  with  one-level  platforming,  three  ink 
form  rollers,  and  three  oscillators. 

POST-PRESS 

Muller  Martini  Corp. 

Hauppauge,  N.Y. 

Installed  a  Bravo-TV  saddle  stitcher  with 
an  Apollo  counter  stacker  at  The  Press-En-  \ 
terprise.  Riverside,  Calif.  The  12,000  c/hr.  \ 
stitcher  folds,  stitches,  trims,  and  delivers 
TV  programs  and  promotional  booklets  ! 
ready  for  distribution  or  inserting  and  can 
be  used  for  commercial  work,  such  as 
coupon  booklets,  travel  guides,  shoppers, 
and  directories.  Preprints  can  be  quarter- 
folded  and,  using  several  folder  feeders,  the 
stitcher  can  be  used  to  create  total-market- 
coverage  insert  packages.  The  Model  1540 
Apollo  compensating  counter  stacker, 
which  can  run  at  the  Bravo-TV s  foil  speed,  | 
can  be  placed  in-line  with  any  saddle  stitch-  j 
er  or  trimmer  to  deliver  neatly  jogged,  com-  i 
pensated  stacks,  which  reduce  handling. 
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THE  BEST  —  AND  REST  —  OF  THE  PRESS 


'There’s  even  more  of  a  herd  instinet  among  Wall  St. 
reporters  than  among  Washington  reporters  ...  ” 

-  GARY  WEISS,  ‘BUSINESS  WEEK’  REPORTER 


IT  MAY  BE  POSSIBLE  TO  FIND  REDEMP- 

tion  after  a  career  in  newspapers  after 
all.  After  35  years  working  in  produc¬ 
tion  at  The  Advocate  in  Baton  Rouge,  La., 
William  “Hoot”  Gipson  retired  last  week 
to  become  a  prison  chaplain.  Gipson  now 
counsels  inmates  at  Angola  prison,  which 
was  the  setting  for  the  1995  film  “Dead 
Man  Walking,”  about  a  nun’s  work 
among  Death  Row  inmates. 

“It’s  an  awesome  responsibility,”  said 
Gipson,  62.  “There’s  over  1,000  Catholics 
in  Angola.  I’m  going  to  be  responsible  for 
their  spiritual  direction.” 

The  change  didn’t  come  out  of  the 
blue.  Gipson  had  been  a  youth  minister 
for  years,  but  began  to  feel  his  age  was  a 
disadvantage  (“The  youth  wasn’t  relating 
to  a  60-year-old  fat  man”).  Three  years 
ago,  he  started  visiting  a  friend  at  Angola 
who  was  on  Death  Row  for  killing  his 
wife.  He  talked  Gipson  into  sharing  his 
spiritual  gifts  with  other  inmates. 

Gipson  had  planned  to  retire  and 
minister  just  a  few  hours  a  week  when 
the  diocese  asked  him  to  fill  the  chaplain’s 
job.  “The  men  are  just  so  appreciative, 
and  need  someone  who  just  wants  to 
listen  to  them,”  he  said.  Despite  the 
obvious  differences,  he  said  his  new  job 
isn’t  so  unlike  his  old  one  at  the  news¬ 
paper.  “Any  time  you’re  managing  40  to 
50  people,  there’s  a  lot  of  counseling  that 
goes  on,”  he  said.  —  Lucia  Moses 


Photo  of  the  week 


BRANT  SANDERLIN,  ATLANTA  JOURNAL-CONSTITUTION 

NO,  IT’s  NOT  “Grumpy”  in  a  new  live-action  version  of 
“Snow  White.”  Actually,  it’s  Frank  “Freight  Train”  Mills  at 
the  annual  Redneck  Games  in  East  Dublin,  Ga.,  on  July  9- 
Among  the  winners  this  year  were  Blake  Simmons,  12,  for  his 
armpit-squeezing  rendition  of  “DLxie,”  and  Eric  Smith,  14,  in  the 
watermelon  seed-spitting  contest  (he  sent  one  39  feet).  Other  con¬ 
tests  included  the  hubcap  hurl,  the  Dumpster  dive,  and  bobbing  for 
pig’s  feet.  Trophies  were  shaped  like  beer  cans.  —Greg  Bob  Mitchell 
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Yer  out!  McCredie  set  a 
trap  and  watched  his  rival 
get  caught  in  a  rundown. 


Debt  &  Texas 


rival  North  Shore  News  was 

plagiarizing  his  paper’s  sports  listings  and  results.  ^ 

To  prove  it,  he  invented  the  “Tiddleycove  Slo-Pitch  Softball 
League,”  and  printed  in  his  paper  standings  for  four  fake 

Walkers,  Slo-Pokes,  and  cv  J 


VICENTE  Fox  WON’T  BE  SWORN  IN  AS 
Mexican  president  until  Dec.  1,  but 
he’s  already  fulfilled  at  least  one 
campaign  promise:  He  gave  his  first  exclu¬ 
sive  interview  as  president-elect  to  Dallas 
Morning  News  reporter  Alfredo  Corchado. 
Less  than  an  hour  after  exit  polls  on  elec¬ 
tion  night  July  2  showed  that  Fox  had  bro¬ 
ken  the  ruling  party’s  71-year  stranglehold 
on  the  presidency’,  Corchado  was  called  into 
the  candidate’s  office  at  campaign  head¬ 
quarters.  “I  was  prettv'  stunned  when  they 
called  me,”  Corchado  said.  “Then  I  thought, 
‘Oh,  wow,  he  remembered!’” 

Fox  promised  the  interview  earlier  this 
year  when  the  Morning  News  was  virtually 
the  only  paper  on  either  side  of  the  border 
publishing  polls  that  showed  the  underdog 
candidate  had  a  shot  to  win.  But  Morning 
News  editors  say  there  are  other  reasons 
chose  the  Texas  paper  for 
the  big  interview’.  The  paper 
sponsors  opinion  polls  and 
seminars  in  Mexico  City,  and 
maintains  a  four-reporter 
bureau  there.  “We  treat  Mexi- 
:o  like  a  local  story,”  Gilbert 
Bailon,  Morning  News  execu¬ 
tive  editor,  told 

—  Mark  Fitzgerald 


teams:  the  Trotters, 

Plodders.  Then  he  sat  back  and  watched  his  rival 
print  the  same  fictional  standings  every  week.^T^ 

After  the  Outlook  printed  a  full-page  expose,  the  News 
admitted  it  had  been  caught  off  base  and  reassigned  its  copycat.  11 


Sun-Times  columnist  Bill  Zwecker  re¬ 
ports.  The  show'  taped  last  Monday,  but  no 
word  has  leaked  in  the  newsroom  yet 
Ijjl^on  whether  Grochowski  made  it  to 
the  millionaire  level  or  crapped  out 


Every  Sunday  in  his  Chicago  Sun- 

Times  gaming^  _ 

column, 

John  Grochow- 
ski  dispenses 
on  how 

to  better  iM 

odds  at  casi-  7 

nos  —  or  at  least 

how'  to  avoid  ^  ft 

sucker  bets.  Come 
July  25,  TV  v'iew- 
ers  can  watch  Gro-  ^ 

chowski  struggle  with  a  I 

different  kind  of  high-stakes 
game  when  he  appears  on 
“Who  Wants  to  Be  a  Million- 
aire?”  Grochowski,  who  also 
works  as  sports  copy  editor 
at  the  tabloid,  “flashed 
through  the  ‘Fastest  Finger’ 
question”  to  earn  his  berth 
on  the  top-rated  game  show, 


Mexico  City 
dwellers  cele¬ 
brate  election 
of  Vicente  Fox, 
who  surprisingly 
then  granted  a 
Dallas  reporter, 
Alfredo  Corch¬ 
ado  (above  left), 
an  exclusive 
interview. 
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\  Hyatt  Regency  Resort  &  Conference  Center 
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Shoptalk 


Jeff  Jacoby  and  the  Declaration  of  Independence  debacle: 
Spinning  history  left  and  right  at  ‘The  Boston  Globe’ 


The  decision  by  The  Boston  Globe  to  suspend 
the  conservative  columnist  on  its  staff  for  four 
months  without  pay  and  effectively  asking  him  to  re¬ 
sign  over  an  omitted  sentence  is  cruel  and  unusual 
punishment  and  an  overreaction. 

First,  the  facts.  Jeff  Jacoby  wrote  a  column  to  commemorate 
Independence  Day  in  which  he  retold  familiar  stories  of  what 
happened  to  the  56  signers  of  the  Declaration  of  Independence. 
These  stories  have  circulated  for  nearly  two  centuries,  appearing 
in  books  and,  more  recently,  in  radio  commentaries  and  in  an 


anonymous  version  on  the  Internet. 

Some  of  the  stories  are  true,  but  others 
are  folklore,  much  like  George  Washing¬ 
ton’s  supposed  chopping 
down  of  a  cherry  tree  and 
his  refusal  to  tell  a  lie  when 
confronted.  The  stories  are 
useful  for  teaching  honesty, 
braveiy',  and  self-sacrifice 
for  noble  objectives. 

while  Jacoby  noted  in  a 
copy  of  the  column  he  circu¬ 
lated  by  e-mail  to  friends  that 
he  had  personally  researched 
some  of  the  stories,  he  alerted 
his  e-mail  readers  the  column  weis  not 
the  same  as  the  anonjTnous  version  on 
the  Internet. 

What  caused  him  difficulty  is^hat  he 
failed  to  mention  this  in  the  print  edition 
of  his  column  for  the  Globe. 

Having  been  twice  burned  by  far 
more  serious  and  actual  incidents  of 
plagiarism  by  columnist  Mike  Barnicle, 
who  resigned  in  August  1998,  and 
Patricia  Smith,  a  staffer  who  quit  the 
same  year  after  acknowledging  that 
she  fabricated  some  characters  and 
quotations  in  a  piece  she  wrote  for  the 


paper.  Globe  management  apparently 
believed  they  were  being  consistent  in 
suspending  Jacoby.  They  were  not. 

King  Solomon  wrote  in 
Ecclesiastes  that  “there  is 
nothing  new  under  the  sun.” 
Eveiy’  idea  has  been  thought 
by  someone  before  it  reach¬ 
es  our  brains.  By  that  stan¬ 
dard,  we  are  all  plagiarists 
because  eveiything  we 
write  might  be  attributable 
to  someone  else,  living  or 
dead.  In  Jacoby’s  case,  the 
question  is:  Did  he  know¬ 
ingly  steal  the  “work”  of  someone  else 
and  seek  to  benefit  from  it  by  claiming  it 
was  his  own?  I  would  argue  he  did  not, 
anymore  than  a  writer  quoting  the  gold¬ 
en  rule  without  attribution  plagiarizes 
the  Bible. 

Jacoby  said,  “In  retrospect,  I  wish  I 
had  noted  in  the  column  that  I  am  only 
the  latest  in  a  long  list  to  w'rite  about 
the  fate  of  the  signers.”  But  isn’t  that 
what  editors  are  for?  Was  the  editor 
responsible  for  reading  over  Jacoby’s 
column  asleep  like  some  public  defender 
at  a  Texas  murder  trial?  Why  didn’t 


he  or  she  ask  for  his  sources? 

The  Globe,  like  most  newspapers, 
frequently  prints  corrections  when  its 
writers  and  columnists  make  errors.  A 
notation  appeared  after  the  column  was 
published  that  Jacoby  had  borrowed 
some  of  his  material  from  other  sources 
and  that  “the  concept  and  structure  of 
his  column  were  not  entirely  original.” 
The  following  day,  Jacoby  was  told  he 
was  being  placed  on  leave  without  pay. 

In  a  statement,  Jacoby  noted,  “I’ve  got 
6'/2  years  of  columns  behind  me,  and  I 
in\ite  anybody  to  judge  my  integrity  and 
the  care  that  I  take  in  my  work  from  the 
body  of  work  I’ve  produced.”  The  Globe 
editorial  page  thought  that  a  good 
standard  to  apply  to  President  Clinton’s 
“body  of  work,”  not  wishing  to  see  him 
removed  from  office  for  the  work  he  and 
Monica  Lewinsky  did  to  each  other’s 
bodies  and  his  Ijing  about  it.  Why  a 
different  standard  for  Jacoby? 

In  a  media  environment  increasingly 
hostile  to  Jacoby’s  beliefs,  he  suffers  from 
not  being  a  member  of  a  preferred  media 
class.  He  is  white,  male,  conservative, 
and  an  observant  Jew'  (he  actually  be¬ 
lieves  in  God).  But  the  kiss  of  death  is 
that  he  opposes  the  objectives  of  many 
liberal  activist  groups  and  refuses  to  be 
intimidated  by  their  campaigns  to  silence 
him.  This  sort  of  thing  used  to  outrage 
First  Amendment  purists,  but  not  any¬ 
more.  If  you’re  not  a  member  of  a  group 
favored  by  the  media,  you’re  on  your 
own,  buddy. 

A  charge  of  plagiarism  —  though  Globe 
management  didn’t  use  that  word,  what 
else  could  it  be  talking  about?  —  stamps 
the  mark  of  Cain  on  any  journalist.  The 
charge  makes  one  virtually  unhirable  in 
the  profession.  It  is  what  lying  under 
oath  used  to  be  for  a  president  —  a 
dismissible  offense. 

Given  Jacoby’s  unblemished  journalis¬ 
tic  ethical  record  and  an  “infraction”  that 
is  the  moral  equivalent  of  parking  by 
an  expired  meter  (to  say  nothing  of  the 
Globe's  pitiful  lack  of  ideological  diver¬ 
sity),  the  newspaper  should  reconsider  its 
decision  and  return  Jacoby’s  column  and 
stimulating  mind  to  its  Op-Ed  page.  11 

Thomas’ column  is  distributed  nationally 
by  the  Los  Angeles  Times  Syndicate. 
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^jj^^September  17  - 19,  Monterey,  CA 
Details  and  registration  information  are  at  www.editorandpublisher.com 


Southern  Exposure 

Media  General's  21  daily  newspapers,  21  television  stations  and  extensive  online 
offerings  reach  more  than  7.5  million  households  throughout  the  Southeast.  Our 
award-winning  journalists  illuminate  the  issues  of  the  day,  while  our  advertisers 
put  their  products  and  services  in  the  best  light. 

That's  how  our  brand  of  Southern  Exposure 

strengthens  the  communities  we  serve.  ^ 

To  learn  more  about 


Media  General's 
growing  presence 
in  the  Southeast, 
visit  us  on  the 
internet  at: 
mediageneraL  com 


J  ' 

./ 


V* 


l<»s* 


V* 


"  Lo-  d-L 


Aggressive  Journalism  —  Effective  Advertising 


